WITH  int  tN^T^LUKtUIA  UP  IDEA> 

Mere  words  cannot  describe  its  content  and  proportions.  Printers  seeing  it  for  the 
first  time  are  speechless  with  aniazeinent  at  the  incalculable  possibilities  for  profit. 
It  has  been  acclaimed  by  eminent  printing  authorities  as  one  of  the  greatest 
achievements  the  industry  has  ever  seen.  Contains  over  1400  ideas  and  illustrations, 
288  pages  11x17  inches  in  size.  Entirely  printed  in  two  colors.  Beautifully  and 
durably  bound. 

YOU  DON’T  NEED  TO  READ  A  LOT  OF  WORDS.  THE 
ENCYCLOPEDIA  SHOWS  YOU  IDEAS  IN  PRINTED  FORM 


•  Every  printing  office  should  have  one.  PRICE  $20.00 

•  No  composing  room  should  be  without  it.  couUln’t  buy  the  expert. 

•  Salesmen  can  turn  it  into  more  sales.  ^nce  that  went  into  it  for 

•  Students  find  it  all  practical  material.  •  a  thousantl  times  the  price. 


Send  Money  with  the  Order 


GRAPHIC  ARTS  PUBLISHING  COMPANY 

608  SOUTH  DEARBORN  STREET  C  H  I C  A  G  O,  I  LLI  N  OIS 


This  is  no  idle  statement.  The 
printers  who  own  copies  of  THE 
ENCYCLOPEDIA  OF  IDEAS  are 
turning  its  hundreds  of  practical 
money-making  ideas  into  profits 
every  day.  Grateful  letters  in  the 
files  of  the  publishers  prove  this 
to  be  true. 


for  the  fast  production 
ine  letterpress  printing 


Like  fine  tools — modern  printing  There  is  nothing  more  practical 
presses  help  speed  today’s  crafts-  — more  progressive  —  or  more 
man  on  his  way.  With  such  ma-  profitable  for  the  greatest  num- 
chinery,  he  can  concentrate  on  the  her  of  today’s  printers  and  print- 
perfection  of  his  craft,  instead  of  ing  buyers,  than  fine  letterpress 
on  overcoming  the  inefficiencies  produced  by  modern  printers  on 
of  an  outmoded  press  or  process.  modern  cylinder  presses. 


Modern  Miller  Automatics  for  Modern  Pressrooms 


VISIBILITY  —  A  Ilian  of  average  size 
can  watch  sheets,  printed  side  up,  from 
start  to  finish.  This  constant  visual  check 
on  work  is  unhindered  hy  wheels,  pulleys, 
chains,  rollers  or  framework. 

SPEED  —  to  match  the  modern  machin¬ 
ery  of  other  leading  industries.  Miller 
Automatics  provide  the  highest  operat* 
ing  speeds  consistent  with  the  finest  let. 
terpress  production  possible  today. 

SAFETY  —  Many  automatic  devices, 
such  as  automatic  oiling,  eliminate  man¬ 
ual  drudgery  and  reaching  into  the  press. 
.411  gears  and  moving  parts  are  fully 
guarded  within  limits  of  practical  opera¬ 
tion. 

COMPACTNESS  —  Savings  of  up  to 
50%  in  floorspace  reduce  tiresome  walk¬ 
ing.  The  Miller  Two-Color  requires  only 


eight  steps  from  feeder  to  delivery;  pro¬ 
portionately  less  on  smaller  Millers. 

DURABILITY  —  133  different  mate¬ 
rials,  from  Arguto  wood  bearings  to  ex¬ 
pensive  Nitralloy,  are  used  in  the  latest 
Millers.  These,  with  modern  design  and 
construction,  reduce  "down  time'’  and 
lost  time  for  major  or  minor  repairs. 

ACCESSIBILITY  —  Feeder,  press  and 
delivery  are  one  structural  unit  on  one 
foundation.  Feeder,  inker,  cylinder,  form 
and  delivery  are  easily  and  quickly  reach¬ 
ed  without  stretching  or  stooping. 

These  and  many  other  operating  ad¬ 
vantages  are  found  only  in  Miller  Auto¬ 
matics.  .4  descriptive  folder  illustrating 
the  Miller  in  which  you  may  be  especially 
interested,  gladly  mailed  on  request. 


MILLER  PRINTING  M.4CHINERY  CO.,  PITTSBURGH,  PA 


World's  largest  exclusive  manufacturer  of  automatic  cylinder  presses, 


With  greater  productive  capacity, 
smooth  performance,  and  new  time  and 
labor-saving  features 


The  New  Model  V-50  Vertical  greatly 
excels  in  many  respects  the  previous 
models  of  this  already  acknowledged 
leader  in  its  field.  It  offers  3000  to  5000 
impressions  per  hour;  it  offers  quality 
printing  and  smooth  performance. 

Five  different  and  distinct  features 
present  new  operating  convenience. 

\  Four  other  improvements  eliminate 
many  of  the  press  interruptions  which 
you  may  now  take  for  granted.  Seven 
additional  features  convert  the  Miehle 
Vertical  into  a  veritable  dynamo  of 
high-speed,  smooth  performance. 

The  V-50  handles  a  large  majority  of 
the  "run  of  the  hook,"  with  quick 
make-ready  and  a  minimum  of  time- 

The  Nejv 

Miehle 

Vertical 


consuming  adjustments.  If  you 
haven’t  already  seen  descriptive 
bulletins  on  the  New  V-50  Vertical, 
let  us  put  your  name  on  the  list  to 
receive  the  complete  series  as  they 
come  out.  Make  a  note  of  this 
now.  MIEHLE  PRINTING  PRESS 
&  MEG.  CO.,  Builders  of  World 
Famous  Printing  Presses,  I4th  Street 
and  Damen  Avenue,  Chicago,  Ill. 


CAN  BE  USED  TO  ADVANTA 


•  •  •  stands  for  Future 
The  years  yet  to  come 
When  KIMBLES  keep  running 
And  others  are  done. 


Motors  4)/  K I M  B  L  E 

istributed  by  AMERICAN  TYPE  FOUNDERS 

Branches  and  Sales  Agents  in  25  Cities 
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strength  of  a  mtion  , 

depends  not  only  upon  reverence  of  the  people  ■ 
for  their  government  but  also  upon  the  gov¬ 
ernment’s  esteem  for  the  wishes  of  its  citizens. 

In  business  relations,  companies,  which  owe 
their  existence  to  the  loyalty  of  their  custom¬ 
ers,  are  obligated  to  earn  that  respect  by  faith¬ 
fully  performing  the  services  desired  of  them. 

The  thousands  of  customers  who  have  re¬ 
mained  constant  to  Ideal  products  over  a  pe¬ 
riod  of  many  years  appreciate  that  fidelity  is 
not  a  one-sided  affair. 

Ideal  products  have  steadily  improved  through 
observance  of  the  needs  and  wishes  of  roller 
users.  Our  policy  has  always  been  to  supply 
the  very  best  products  possible.  Old  and  faith¬ 
ful  customers  are  still  using  Ideal  products, 
knowing  them  to  be  the  very  best  available, 
although  our  improved  types  of  materials  now 
bear  little  resemblance  to  their  predecessors,  j 

j 

Wherever  used.  Ideal  Rollers  have  won  popu-  | 
larity  and  acclaim.  They  are  "the  craftsman’s  ! 
choice”  of  roller  equipment. 

There  is  a  representative  of  our  company  in 
your  vicinity  ready  to  help  you  select  the  cor-  ■ 
rect  type  of  roller  to  fit  your  specific  needs. 

Here  is  a  partial  list  of  Ideal  products: 

D\  Newspaper  Rollers  Rubber  Blanket  Rollers 

Ideal  (Vulcanized  Oil)  Distrib-  Rubber  Waxing  Machine  Rollers 
utor  Letterpress  Rollers  Rubber  Tanning  Machine 

Graphic  Nonmeltable  Rollers  Rollers 

Coating  and  Varnishing  Rollers  Rubber  Gluing  Rollers 
Rubber  Letterpress  Rollers  Rubber  Friction  Rollers 

(Oil-Resisting)  (all  types) 

DX  Letterpress  Rollers  Pull  and  Draw  Rollers 

Fabric-Covered  Rollers  Aniline  Rollers 

Impression  Rollers  (all  types)  Rotogravure  Impression  Rollers 


IDEAL  ROLLER  &  MFC.  COMPANY 

CHICAGO,  ILLINOIS  *****  LONG  ISLAND  CITY,  N.  Y. 

Branches  located  in  th-  principal  cities  Canadian  Agents:  Sinclair  &  Valentine  Co.  of  Canada,  Ltd.,  Toronto 


HELPFUL  BOOKS 

for  reference  and  guidance 

PHOTOLITHOGRAPHY  c 
and  OFFSET  PRINTING  ^ 

hy  /.  S,  Mertle  and  Harry  Keusch 


The  Encyclopedia  of  Ideas _ Price  $20.00 

Modern  Typography  and  Layout _ Price  $  7.50 

hy  Douglas  C.  McMurtrie 

Photography  and  Platemaking  for  Photo- 

Lithography  _ Price  $  5.00 

hy  /.  ff.  Sayre 

Advertising  and  Publishing  Production  Year 

Book _ Price  $  5.00 

The  Practice  of  Presswork _ Price  $  4.00 

hy  Craig  R,  Spicher 

The  Unix,  of  Chicago  Manual  of  Style _ Price  $  3.00 

Handbook  for  Pressmen _ Price  $  3.00 

hy  Fred  W,  Hoch 

Printing  Papers _ Price  $  2.50 

hy  William  Bond  Wheelwright 

A  Practical  Touch  System _ Price  $  2.27 

hy  E.  B,  Harding 

Printing  and  the  Allied  Trades _ Price  $  1.50 

hy  R,  Randolph  Karch 

Tips  on  Presswork _ Price  $  1.50 

hy  G,  C,  Cooper 

Pressman's  Pocket  Manual _ Price  $  1.00 

hy  J.  iV.  Harrison 

Direct  Advertising  and  the  Printer.__._ _ Price  $  1.00 

hy  Albert  Highton 


I  PLEASE  SEND  MONEY  WITH  ORDER 

I  Orders  from  foreign  countries  must  include  10%  additional 

I  GRAPHIC  ARTS  PUBLISHING  CO. 

1 608  SOUTH  DEARBORN  STREET  CHICAGO,  ILLINOIS 
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When  you  walk  through  a  ^ 

pressroom  where  there  are  ^ 

Little  Giants  you’ll  invariably 
find  them  busy.  That’s  because 
of  the  Little  Giant’s  ability  to 
handle  run-of-the-hook  jobs  j 

profitably.  With  a  top  speed  of 
3500  an  hour,  the  ATF  Little  .  L  ^ 

Giant  prints  11x17  one-up  and 
8%1 1  two-up . .  .plus  bleed ...  is  Kimw. 

definitely  a  production  press. 

Its  high  speed,  economical 
size  and  fast  get-away  give  you 
one  of  the  lowest  hour  costs  of 
any  cylinder  press.  The  Little 
Giant  is  also  America’s  lowest 
priced  cylinder  press.  Why  not 
get  a  personal  demonstration 
at  your  nearest  ATF  Branch, 
or  Little  Giant  dealer,  today! 


American  Type  Founders 

200  ELMORA  AVENUE  •  ELIZABETH,  NEW  JERSEY 
Branches  and  Agents  in  Principal  Cities  Everywhere 


Types  used;  Grayda,  Bodoni  and  Ultra  Bodoni 
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Publication  office 
608  So.  Dearborn  Street,  Chicago 
Telephone  Harrison  0486 


Eastern  sales  office 
17  East  42nd  Street,  New  York 
Telephone  Murray  Hill  2-6770 


The  ONLY  graphic  arts  publication 
sent  every  issue  into  every  known 
graphic  arts  plant  in  North,  Centred 
and  South  America,  and  to  thousands 
of  executive*  at  their  homes. 

Subscription  to  individuals,  not  exec¬ 
utives,  $1.00  per  year  in  the  V,  S.; 
$2.00  per  year  outside  of  the  U.  S. 


1940 


PIVB  HUNORBO 
TBARS  OF 
PRINTING 


CONTENTS 

The  Silk  Screen  Printing  Process .  10 

J.  E.  Biegeleisen 

Our  Direct  Mail  Campaigns. .  16 

IVm.  Mulhaupt,  Sr. 

How’s  Your  Advertising .  22 

Harold  Marshall 

Typesetting  Questions  .  26 

H.  C.  Rockwell 

Monotype  Questions  .  30 

Charles  Broad 

Composing  Questions  .  34 

Haywood  H.  Hunt 

Presswork  Questions  .  36 

Magnus  A.  Arnold 

Photomechanical  Questions  .  40 

J.  .S’.  Mertle 

Paper  Questions  .  50 

Arnold  J.  McAneny 

Graphic  Arts  Oddities .  56 

^  Gordon  A.  MacLean 

Editorial:  What  Is  Your  Opinion? .  58 

Rubber  Plate  Questions .  62 

Harry  Loose 

Bindery  Questions  . 68 

R.  S.  Shane 

Proofreaders’  Corner  .  74 

Albert  H.  Highton 

Communications  .  76 

"Tricks  of  the  Trade .  78 

This  Blotter  Display  Clicks .  81 

Fred  E.  Kunkel 

The  Song  of  the  Printer .  82 

News  Notes  .  84 

Classified  Advertising  .  97 

Index  to  Display  Advertisers . 116 

Member  Controlled 


Circulation  Audit,  Inc. 
Printed  in  U.  S.  A. 


*7^  M&di  WldeLi^  f^ead  QnapJuc 

Qinc44JxiUc^:  Qlodjeto^TO^OOO 


Proofs  of  the  highest  quality 
are  necessary  for  good  repro* 
duction.  Impression  must  be 
accurate.  The  sheet  must  be 
held  so  there  is  no  slur  or 
drag  to  form  rough  edges. 

The  low  priced  No.  1  Van- 
dercook  Proof  Press  has  the 
impressional  strength  of  the 
finest  photo-engraver's  prov¬ 
ing  machine.  Grippers  on  the 
cylinder  hold  the  sheet  being 
proved,  eliminating  possibil¬ 
ity  of  slur  when  the  impres¬ 
sion  is  made.  A  single  10- 
point  type  may  be  proved 
without  support  — and  it  will 
remain  standing  after  the 
proof  has  been  made. 

The  No.  1  Vandercook  Proof 
Press  will  take  a  form  15"x 
Vl}/^" ,  It  will  meet  the  re¬ 
quirements  for  fine  proofs 
where  automatic  inking  is  not 
necessary.  Write  for  circular 
giving  complete  details. 


Main  Office  and  Factory  Eastern  Branch 

906  North  Kilpatrick  Ave.,  Chicago  2 IB  East  45th  St.,  New  York  City 


Canada:  SEARS  LIMITED  Toronto,  Montreal,  Winnipeg,  Vancouver 
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The  Silk  Screen 


Printing  Process 


by  J.  E.  Biegeleisen 

Author,  Silk  Screen  Printing  Process 
Production  Manager,  Paint  Print  Process,  Inc,,  iV.  Y, 


★  Time  was  when  the  “secrets”  of  the 
silk  screen  process  were  as  fanatically 
guarded  as  the  formulas  for  making 
gold  in  the  days  of  the  alchemists. 
Today  the  process  is  demonstrated  at 
the  New  York  World’s  Fair;  the  sub¬ 
ject  is  taught  in  the  free  public  schools; 
books  on  silk  screen  are  available  in  the 
Libraries  and  stores;  and  exhibits  and 
lectures  on  this  process  are  open  to 
interested  laymen  and  professionals. 
The  increased  dissemination  of  knowl¬ 
edge  has  enlarged  the  demand  for  this 
type  of  work  and  has  created  a  new 
and  growing  market. 

Let  us  by  this  brief  exposition  of 
how  the  silk  screen  process  works,  do 
our  small  part  to  spread  this  new 
gospel  in  the  graphic  arts  field.  The 
silk  screen  process  is  a  method  of  re¬ 
producing  flat-tone  drawings  by  print¬ 
ing  through  a  fine  silk  which  is  tacked 
tightly  onto  a  wooden  frame.  The  silk 
forms  a  screen  or  ground  to  which  the 
stencil  is  affixed.  The  rigid  wooden 
frame  serves  a  double  purpose:  it  acts 
as  a  support  for  the  silk  and  also  as  a 
reservoir  or  container  for  a  quantity 
of  paint.  This  frame  is  hinged  onto  a 
flat  board,  so  as  to  permit  the  screen 
to  be  raised  and  lowered  in  a  fixed  posi¬ 
tion.  That  is,  the  screen  can  be  moved 
up  and  down,  but  not  from  side  to  side. 

Silk  screen  is  ideal  for  multicolor 
work  of  unlimited  numbers  and  shades 


*  Hi  ^  "**0  SCVfJNfO  'N  »ts 

.sc 
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Showing  pictorial  postibilitiea  of  the  tUk 
screen  process.  Reproduced  by  Paint  Print 
Process,  Inc.,  New  York 
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The  sweet  nectar  of  profitable  returns  re¬ 
wards  the  advertiser  and  printer  who  put 
real  appeal  into  sales  literature.  And  the 
way  the  story  looks  on  paper  helps  deter¬ 
mine  the  response.  For  best  results,  your 
customer  needs  good  copy,  art,  and  plates, 
and  you  can  improve  his  returns  by  using 
Champion  paper.  Whether  you  need  coated 
or  uncoated  book,  offset  or  envelope,  card¬ 
board,  postcard,  or  cover.  Champion  quali¬ 
ty  will  serve  you  and  your  customer  best. 


THE  CHAMPION  PAPER  ANO  FIBRE  CO.,  Hamilton,  Ohio 


MILLS  AT  HAMILTON,  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON,  TEXAS 
Manufacturers  of  Advertisers'  and  Publishers'  Coated  and  Uncoated  Papers,  Cardboards, 

Bonds,  Envelope  and  Tablet  Writing  —  Over  1,500,000  Pounds  a  Day 

DISTRICT  SALES  OFFICES 

NEW  YORK,  CHICAGO,  PHILADELPHIA,  CLEVELAND,  BOSTON,  ST.  LOUIS,  CINCINNATI 


This  UHU  a  fivtfcolor  fob,  printed  direct  on  blue  stock,  employing  opaque  silk  screen  paints. 
Courtesy,  Paint  Print  Process,  Inc.,  New  York 


of  colors,  but  it  is  not  very  practical  for 
blended  colors  and  shading.  Each  new 
color  requires  a  separate  stencil,  and 
three  cardboard  or  metal  guides  are 
fastened  on  the  printing  base  to  assure 
accurate  registration  of  colors.  The 
card  or  whatever  it  is  to  be  printed,  is 
registered  into  the  guides  on  the  base, 
the  screen  is  lowered,  and  paint  or 
some  other  printing  medium  is  poured 
into  the  screen.  A  rubber  squeegee  is 
scraped  once  across  the  silk  by  hand. 
Wherever  the  silk  is  not  blocked  out  by 
the  stencil,  the  printing  medium  pene¬ 
trates  to  the  printing  surface  beneath 
the  silk.  The  parts  of  the  silk  “closed” 
by  the  stencil  prevent  the  penetration 
of  paint.  Tlie  screen  is  raised,  the  wet 
print  is  laid  on  a  tray  or  rack  for  dry¬ 
ing,  and  another  card  is  inserted  on 
the  base  within  the  registry  guides. 
The  procedure  is  repeated.  In  this  man¬ 
ner  300  or  so  prints  an  hour  can  be 
made,  depending  upon  experience,  care, 
and  the  kind  of  job  being  printed.  The 
stencil  will  remain  in  good  condition 
for  thousands  of  prints.  However,  a 
job  calling  for  10,000  or  more  prints 
should  not  as  a  general  rule,  employ 
silk  screen.  Other  printing  methods 
which  are  more  automatic  and  mechan¬ 
ical  will  be  found  speedier,  and  as  a  re¬ 


sult,  more  economical  and  practical. 

At  the  end  of  the  run,  the  surplus  paint 
is  scooped  up  and  saved.  The  stencil 
is  dissolved  right  off  the  screen,  leav¬ 
ing  the  silk  unimpaired  and  ready  for 
the  next  stencil.  Thus  the  same  silk 
screen  is  used  over  and  over  again. 

As  has  already  been  said,  silk  screen 
is  most  profitable  for  jobs  not  exceed¬ 
ing  10,000  prints.  For  some  jobs  how¬ 
ever,  it  is  the  only  method,  regardless 
of  the  quantity  to  be  printed.  This 
would  be  the  case  where  an  unusual 
surface  or  medium  is  desired.  Silk  , 
screen  can  be  used  to  print  on  any  kind  | 
of  porous  or  non-porous  surface.  That 
takes  in  most  anything;  card,  paper, 
wood,  metal,  cellophane,  cloth,  glass, 
velour,  or  what  have  you.  What  is  more, 
there  is  no  restriction  as  to  the  thick¬ 
ness  of  the  stock.  You  see,  the  printing 
is  done  on  a  flat  base  (as  described 
above),  and  anything  that  lies  reason¬ 
ably  flat  can  be  printed  with  hardly  a 
change  in  makeready. 

Naturally  the  different  species  of 
stock  will  require  correspondingly  dif¬ 
ferent  printing  media,  and  there  arc 
plenty  to  choose  from.  Since  the  open 
stencil  admits  any  viscous  matter,  one 
can  print  with  oil  color,  tempera  color, 
dyes,  lacquers,  or  enamels,  depending 
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CUTS  700  MITERS  AN  HOUR  DIRECT  FROM  STRIP  MATERIAL 


DESIGNED  FOR 

SmoM 


PRINTERS 


Lack  of  power  mitering  equipment  no  longer  need 
be  a  handicap  to  the  smaller  printer  in  the  produc* 
tion  of  jobs  having  many  borders  or  boxes. 

The  Rouse  ECONOMY  Vertical  Miterer,  a  low  cost 
unit,  has  the  same  accuracy  of  cut  as  the  Master 
Model,  mitering  strips  of  brass  or  metal  up  to  24 
points  thick.  Speed  of  production  meets  the  require¬ 
ments  of  most  plants. 

Complete  information  on  the  ECONOMY  Vertical 
Miterer  and  the  NEW  Rouse  Catalog  of  time  saving 
equipment  will  be  sent  at  your  request.  Write  on 
your  letterhead  or  mail  the  coupon  below. 


H.  B.  ROUSE  &  COMPANY 


Please  mail  information  on  the  Rouse 
ECONOMY  Vertical  Miterer  and  NEW 
Rouse  Catalog. 


2214  N.  WAYNE  AVE.,  CHICAGO  -j 

li 


on  the  requirements  of  the  job.  These 
colors  can  be  mixed  to  make  them  dry 
flat  or  glossy,  opaque  or  transparent. 

The  fact  that  there  is  no  strict  limit 
to  the  nature  of  the  stock  or  the  kind 
of  printing  medium  used,  does  not  con¬ 
stitute  the  sole  raison  d’etre  of  silk 
screen  printing.  Another  contributing 
factor  in  the  success  of  this  versatile 
process  is  the  low  cost  of  the  stencils 
or  plates.  Although  there  is  a  photo¬ 
graphic  means  for  making  stencils,  the 
majority  of  stencils  are  prepared  by 
hand.  This  leads  to  a  greater  advan¬ 
tage  than  appears  at  first  glance.  A 
photomechanical  means  of  preparing 
plates,  be  it  for  silk  screen  or  any  other 
printing  method,  necessitates  the  use 
of  perfect  original  art  work.  With  silk 
screen,  a  pencil  drawing  is  good  enough 
for  an  original.  The  drawing  is  merely 
to  serve  as  a  guide  for  tracing  the  re¬ 
spective  color  boundaries  for  the  sten¬ 
cil.  Appropriate  corrections  and  addi¬ 
tions  are  made  by  the  stencil  artist  as 
he  makes  the  stencil.  This  eliminates 
the  expense  of  finished  art  work.  What 
is  equally  important — there  is  no  time 
lost  in  getting  the  job  started  while 
waiting  for  an  artist  to  perfect  and 
color  in  his  original. 

What  size  prints  are  generally  feasi¬ 
ble?  There  are  no  “standard”  sizes. 
Since  the  stencil  unit  is  easily  and 
cheaply  constructed,  it  can  be  made 
to  fit  any  job.  We  have  just  comply' ed 
a  run  of  Presidential  campaign  por¬ 


traits  printed  on  muslin,  which  are 
four  by  six  feet  (4'  x  6").  A  frame  was 
constructed  especially  for  this  job  to 
enable  us  to  make  each  print  complete 
in  one  section.  A  large-sized  reproduc¬ 
tion  does  not  entail  new  presses,  it 
merely  means  getting  the  carpenter  to 
make  a  large  frame  and  base.  At  the 
end  of  the  job,  the  screen  can  be  stored 
away  until  it  is  needed  to  accommodate 
another  large  job. 

To  sum  up  at  this  point,  the  silk 
screen  process  makes  it  practical  to 
print  (even  in  small  quantities)  with 
any  viscous  printing  medium  or  any 
flat  surface  of  any  size  or  thickness. 
Since  it  is  such  an  extremely  flexible 
process,  it  is  used  in  combination  with 
lithography  and  letterpress  printing  for 
imprinting  local  dealers*  names,  for 
printing  foreign  language  copy  on  small 
runs,  and  for  printing  with  metallic 
paints  over  lithographed  work,  etc. 
When  to  the  above-mentioned  advan¬ 
tages,  we  add  the  fact  that  the  initial 
equipment  cost  is  low,  we  begin  to  see 
that  those  old  buzzards  who  guarded 
the  secret  of  this  printing  process  had 
something  there! 

Examples  of  silk  screen  work  can 
be  seen  everywhere.  Posters,  displays, 
window  streamers  of  chain  stores— 
many  of  these  are  products  of  the  silk 
screen  process.  Practically  the  Who’s 
Who  in  national  advertisers  use  silk 
screen  in  some  form  of  promotional 
(Continued  on  page  66) 


PRACTICAL  SILK  SCREEN  PROCESS  KITS 


With  these  practical,  complete  NAZ- 
DAR  SILK  SCREEN  KITS  you  can 
turn  out  high  grade  showcards,  stream¬ 
ers,  price  cards,  etc.,  at  little  expense! 
Print  as  many  as  you  need  —  in  any 
number  of  colors  —  on  paper,  cardboard, 
cellophane,  fabric,  metal,  glass  or  wood. 

KIT  A — Printing  Unit  30x40  In.,  $30.00 
KIT  B — Printing  Unit  20x30  In.,  $25.00 
KIT  C — Printing  Unit  11x14  In.,  $10.00 

Order  today  or  write  for  free  catalog 

NAZ-DAR  COMPANY 
4014  N.  Rockwell  S».  Chicago 
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mr  TOTAL  VOLUME  IS  UP  32%, 
lEmRPRiSSISUP/5%... 

THANRS  TO  OFFSET  I 


^naim  ieihnfine$s  fniinkn,  t^ek 

the  extra  work... 

the  extra  profit . . .  ejlsei  affords 

Here's  evidence  to  prove  that  offset  presents  a  real  profit  opportunity  for  the 
aggressive  letterpress  printer  to  get  the  extra  profits  offset  affords. 

•  "We  installed  two  ATF-Webendorfer  offset  presses  about  two  years  ago,”  says 
Mr.  Vela.  "They  have  not  only  'paid  out’  fine  from  the  very  beginning,  but  also 
helped  us  increase  our  letterpress  volume  substantially.  For  having  a  'complete’ 
service  to  offer,  including  both  letterpress  and  offset,  we  were  able  to  do  more 
work  with  our  existing  customers,  and  also  put  many  new  customers  on  our 
books.  We  were  well  pleased,  too,  to  find  that  the  average  letterpress  shop  can 
-  adapt  itself  to  offset  easily  and  quickly''. 

Ask  ATF..  nowhere  else  •  You  should  get  the  complete  facts  on  offset  today. 

canyon  get  everything  from  Ask  your  ATF  Salesman  or  Agent  for  full  details, 
precision  cameras  to  high¬ 
speed  sheet  and  web  offset  ^  ^  / 

equipment  and  experienced  5^merican  ci/ype  djounders 

engineering  layouts.  ^ 

_ _ Offset  Division  •  200  Elmori  Ave.,  EllzabBth,  N.  J.  •  Branches  Everywhere 

Set  our  Display  in  Booth  31  at  the  Palmer  House,  ChKago,  N.  A.  P.  L.  Convention,  September  26, 27,  28,  1940 


Our  Direct  Mail  Campaigns 

Turned  Losses  Into  Profits 


by  Wm.  Mulhaupt 

President,  Mulhaupt  Printing  Company,  Fort  Wayne,  Ind., 
as  told  to  A,  E,  Holden 


★  We  established  our  business  in  1927, 
and  prospered  for  three  years.  With  full 
confidence  in  the  future,  we  bought  a 
modest  building  for  our  small,  but  up- 
to-date  printing  plant.  That  was  shortly 
before  the  stock  market  crash.  Then 
the  depression  knocked  the  stuffings  out 
of  our  business,  and  I  found  myself  in 
a  hole  $20,000  deep. 

How  to  keep  the  business  alive  was 
a  bewildering  problem.  Finally  the 
thought  struck  us — We  printers  want 
other  firms  to  use  advertising  literature 
— So  why  not  practice  what  we  preach, 
and  use  direct  mail  ourselves? 

Although  we  had  to  let  some  equip¬ 
ment  go,  and  working  capital  was  gone, 
we  determined  to  start  a  mailing  cam¬ 
paign  to  get  new  business,  and  to  in¬ 
duce  old  customers  to  buy  more.  But 
we  couldn’t  borrow  money  at  the  bank. 
They  were  not  lending  any.  We  could 
print  our  own  letters,  but  postage  re¬ 
quired  cash.  So  we  told  our  good  cus¬ 
tomers  if  they’d  pay  within  three  days, 
they  could  take  3  per  cent  discount  for 
cash.  They  were  glad  to  earn  this  extra 
saving,  and  we  had  money  for  our  pay 
rolls,  bills  and  postage  for  advertising. 

Our  plan  simply  had  to  succeed.  We 
couldn’t  let  it  fail.  We  had  been  told 
the  prospect  list  is  the  most  important 
factor  in  direct  mail  advertising,  so  we 
selected  350  names  of  business  firms 
best  able  to  buy  printed  matter.  Many 


were  old  customers,  others  just  good 
prospects.  We  would  waste  no  ammuni¬ 
tion  here.  Every  cent  invested  in  sales 
letters  would  be  directed  to  the  largest 


Wm.  Mulhaupt,  Sr. 
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POST  RIDER  OF  THE  18TH  CENTURY 


"Text  Papers  by  Beckett” 

This  phrase  suggests  to  the  printers  and  paper  users  the  solid  qual¬ 
ity  and  advanced  styling  so  long  associated  with  the  Beckett  name. 
We  emphasize  in  our  Texts  superior  quality  and  beauty,  associated  with 
moderate  price.  We  make  text  papers  in  three  grades  and  price  levels, 
none  so  high  as  to  preclude  its  use  in  general  work. 

BUCKEYE  TEXT,  endowed  with  the  rich  charm  of  old  handmade 
papers,  is  a  rag  content,  deckle  edge  paper,  produced  in  Clear  White, 
Natural  and  Ivory.  Moderately  priced,  it  gives  charaaer  to  every  job. 

BECKETT  TEXT  is  an  all  wood  paper  with  deckle  edges,  similar  in 
appearance  to  Buckeye  Text  and  in  a  low  price  bracket.  It  is  obtainable 
in  five  colors,  as  well  as  White  and  India.  The  colors  have  a  most  ap¬ 
pealing  and  subtle  granite  effect. 

TWEED  TEXT  is  identified  by  its  interesting  tweed-marked  surface 
and  may  be  substituted  for  ordinary  book  papers  without  additional 
cost.  It  is  certain  to  please  all  who  wish  their  printing  to  be  distinaive. 

These  papers  are  now  available  through  Buckeye  and  Beckett  agents 
in  all  parts  of  America. 

THE  BECKETT  PAPER  COMPANY,  Hamilton,  Ohio 

Makers  of  Good  Paper  Since  1848 
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and  most  likely  advertisers  in  our  ter¬ 
ritory. 

How  often  should  we  mail  our  sales 
letters?  When  a  person  is  ill,  he  needs 
frequent  do^^es  of  medicine.  Business 
was  very  sick,  so  why  not  lay  down  a 
barrage  of  hard-hitting  sales  letters  to 
cure  the  fears  which  had  beset  all  busi¬ 
ness  in  those  evil  days?  We  therefore 
decided  upon  a  vigorous  plan  of  one 
series  each  week.  After  nearly  ten 
years  of  using  direct  mail,  that  decision 
was  a  happy  one.  Now  we  would  rather 
send  a  letter  or  post  card  each  week  to 
a  small  list,  than  a  now-and-then  letter 
to  thousands.  lt*s  the  constant  and  fre¬ 
quent  punches  that  get  new  orders  and 
hold  customers. 

Inspirational  copy  brought  in  the 
cash.  The  power  of  suggestion  is  al¬ 


most  without  limit.  We  were  driving 
hard  for  business.  Sales  suggestions 
must  fit  the  times;  appeal  to  the 
buyer’s  basic  interests;  and  contain 
thoughts  that  spell  profits  for  him.  So 
we  used  common-sense  optimism,  in- 
eluding  good  reasons  why  advertisers 
should  use  more  advertising.  Our  very 
first  letter  quoted  authoritative  predic¬ 
tions  of  price  advances. 

Sure  enough,  the  next  week  many 
commodity  prices  DID  advance.  This 
was  the  cue  for  our  next  follow  up.  In 
listing  these  price  advances,  we  proved 
our  predictions  true.  This  letter  brought 
in  a  lot  of  printing  orders.  Subsequent 
mailings  reminded  prospects  that  good 
advertising  always  sells  the  most  mer¬ 
chandise — that  the  persistent  advertiser 
usually  makes  the  most  money.  Still 
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A  viete  in  the  Mulhaupt  Printing  Company 
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Great  publishing  houses  have  been  quick 
to  adopt  Heat  Set  Inks  and  capitalize  on 
the  top  speed  capacity  of  today’s  new  and 
faster  presses.  As  a  result  their  pressroom 
E.Q.  is  way  up!  For  instance,  one  large 
publisher  now  uses  10,  instead  of  15, 
presses  to  turn  out  the  same  number  of 
impressions  in  exactly  the  same  time. 

But  these  huge  edition  printers  first 
teamed  from  experience  that  only  Daycos, 
the  original  and  pioneer  synthetic  rollers 
have  the  durability  necessary  to  the  efficient 
performance  of  Heat  Set  Inks  on  high 
speed  presses.  These  publishers  proved 
that  only  especially  developed  Daycos  could 
resist  the  "killing”  heat  and  chemical  re* 
actions  of  Heat  Set  Inks. 

Regardless  of  the  kind  of  paper,  inks  or 
presses  you  use,  it  pays  to  follow  the  lead 
of  great  publishers  and  standardize  on 
Daycos.  Only  Daycos  are  "tailored”  to  the 
exact  plasticity  and  needs  of  your  particular 
work.  Only  Daycos  give  you  lower  cost 


'  -J 

per*month*of*use.  Tough,  durable,  these 
all-season,  all-purpose  Dayco  Rollers  resist 
cuts  and  abrasion  and  retain  their  face  for 
millions  of  impressions.  They  reduce  your 
investment  in  spares.  Demand  the  genuine 
Dayco  Rollers  with  the  renewable  surface 
(Re-Daycoing)  feature. 

THE  DAYTON  RUBBER  MFC.  CO. 
Dayton,  Ohio 

TAe  Originators  and  Pioneers  of  Synthetic 
Rubber  Printing  and  Lithographic  Rollers. 
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-  HOW 

GREAT  PUBLISHING 
HOUSES  KEEP  THEIR 


e.q:  up 


3ae|!s  ms  m 


DAYCO 

PATENTED  RENEWABLE  SURFACE 


THE  ORIGINAL  AND  PIONEER  SYNTHETIC  RUBBER  PRINTING  AND  LITHOGRAPHIC  ROLLERS 

THE  AU  PURPOSE  ROlUR  FOR  ftMl  FORM,  DISTRIIUTOR,  OUCTOR,  ETC 


other  letters  talked  about  our  quality 
and  printing  service.  We  made  “Cour¬ 
age”  the  main  topic  of  one  letter: 

“In  1917,  we  had  a  coal  shortage. 

In  1931,  it  was  a  Courage  shortage. 
How  long  will  your  car  run  if  you 
stop  putting  in  gas?  In  like  man¬ 
ner,  your  business  stops  if  you  don’t 
advertise.  Now  is  the  time  to  re¬ 
place  thoughtless  fears  with  facts 
which  create  confidence,  which  in 
spite  of  obstacles,  creates  new  busi¬ 
ness.” 

In  writing  sales-boosting  letters  we 
always  keep  the  customer’s  interests 
and  needs  in  the  foreground.  Keep  the 
“We”  out,  and  the  “You”  in,  but 
adroitly  proving  that  those  needs  can 
best  satisfied  through  our  plant 
facilities  to  supply  good  printing  that 
sells  goods.  Continued  interest  is  sus¬ 
tained  by  using  timely  situations  as 
they  arise. 

How  do  results  stack  up  with  cost  of 
direct  mail?  The  cost,  whether  letters 
or  post  cards  is  easily  determined. 
Merely  add  the  cost  of  letterheads  and 
envelopes,  including  stock  and  labor 
to  the  2-cent  postage  to  determine  the 
cost  per  1,000  names,  which  ranges 
between  2%  and  3%  cents  per  name, 
according  to  quantity  used.  Each  let¬ 
ter  campaign  cost  us  about  $10  per 
week,  including  first  class  postage,  to 
350  prospects.  When  we  alternated  with 
mailing  cards,  cost  was  about  $6  per 
mailing. 

Results  and  how  to  get  them  may 
seem  more  complicated.  In  order  to 
particularize  between  major  and  minor 
fundamentals,  let  me  emphasize  that 
direct  mail  advertising  is  not  the  all- 
embracing  factor  in  building  up  a  more 
profitable  printing  volume.  But  like 
the  implements  of,  and  procedure  in, 
modern  warfare,  direct  mail  is  an  in¬ 
tegral  part  of  many  functions  which 
must  co-ordinate  with  each  other  to 
win  complete  victory. 

In  crucial  times  like  these,  every 


sales-creating  plan  must  be  employed  in 
modem  Blitzkrieg  fashion.  To  illus¬ 
trate  and  bring  it  to  a  logical  conclu¬ 
sion,  it  is  important  to  use  the  surprise 
element — introduce  showmanship.  Get 
prospects  talking  about,  and  thinking 
of  you  and  your  business.  One  day  I 
conceived  the  idea  of  being  different 
from  other  printing  salesmen.  I  bought 
a  new  gray  suit,  gray  top  coat,  and— 
a  gray  derby  hat!  Who  wouldn’t  no¬ 
tice  an  outfit  like  that?  Besides,  1 
would  tie  it  up  with  the  advertising. 
Right  then  we  changed  from  persond- 
ized  letters  to  mailing  cards,  because 
I  thought:  “Variety  is  the  spice  of 
life.” 

These  cards  carried  only  one  com¬ 
pany  name,  combined  with  jokes,  anec¬ 
dotes  and  snappy  sayings.  The  basic 
thought  was:  “Keep  the  wheels  turn¬ 
ing.”  With  the  derby  hat  idea,  we  used 
such  phrases  as:  “Call  the  man  in  the 
gray  derby.”  “Watch  for  the  man  in 
the  gray  derby.”  “Has  the  man  in  the 
gray  derby  sold  YOU?”  and  so  on. 

Concurrently  with  these  weekly  mail¬ 
ings  our  city  salesmen  and  I  kept  busy 
calling  on  customers,  some  times  to 
quote  prices,  help  make  layouts  and 
suggestions  for  their  campaigns  which 
our  direct  mail  advertising  was  build¬ 
ing  up.  At  other  times,  trying  to  de¬ 
velop  new  business  from  scratch. 

Soon  we  began  to  reduce  our  debts. 
Briefly,  from  the  cumulative  results  of 
our  direct  mail  and  personal  contact 
method,  we  paid  off  the  $20,000  deficit, 
bought  some  new  equipment  and  did 
not  lay  off  a  man  during  those  four 
years  between  1931  and  1935. 

Our  sales  letters  averaged  from  3  to 
5  per  cent  of  returns.  They  do  not  al¬ 
ways  result  in  big  orders  through  the 
mails,  but  they  do  inspire  action  to  ask 
for  quotations,  then  our  salesmen  can 
call  and  close  the  deal  which  may 
amount  to  a  few  dollars  for  minor  print¬ 
ing  jobs,  up  to  a  million  runs  of  post 
( Continued  on  page  72) 
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If  70a  haven't  received 
your  copy  of  our  bulle¬ 
tin,  "10  Ways  to  Avoid 
Oifiet,"  send  for  it  to¬ 
day.  Valuable  informa¬ 
tion  that  can  be  of  real 
help.  Write  on  your 
firm  letterhead. 


"THE  COUPON  TODAY 

E.  J.  KEUY  CO.,  Kalaniuoo,  Mich.  GAM  0  /,n 
WOTTA 


Address . 


E.  J.  KEllY  Company 


KALAMAZOO 

MICNiCAN 


THEY'RE  GUARANTEED 


girm^  '  * 


‘  f  ,  , 

'  '  ."4'  ' 


I've  found  that 

OFFSET 

can  be 

LICKED! 

Yes  sir — stopped  cold — and  I 
mean  absolutely — ^with 

Wotta  Hlacki 


They're  quick  drying,  non-scratch 
blacks  with  lots  of  extra  mileage  and 
they've  solved  the  offset  problem  in 
hundreds  of  shops  ail  over  the  coun¬ 
try.  See  for  yourself — try  'em — ^in 
your  own  shop— on  any  iob — and  if 
they  don't  make  good  we'll  reftmd 
every  cent  you  paid  us. 


ji 

i 


i 


HOWS  yo444,  AovsmisiHo 


PRINTERS  WHO  ADVERTiSE 

should  send  specimens  for  re* 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Harold  Marshall.  Readers  writ* 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  en* 
close  adequate  postage. 


★  Don’t  do  that,  boys;  it  hurts  right  here!  Quite  a  few  of  my  correspond¬ 
ents  have  been  sending  samples  of  their  work  with  a  “Go  ahead,  I  dare  ya 
to  say  this  is  lousy!”  attitude.  True,  there’s  been  no  rancor;  they’ve  all 
said  it  in  great  good  humor.  But  some  of  these  letters  have  made  me  stop 
to  ponder.  Am  I  too  tough?  If  I  do  get  sore  once  in  a  while,  believe  me, 
men,  it’s  only  for  your  own  good.  And  it  does  feel  good  to  have  letters 
like  this  one  from  Gunner  Musselman,  of  Hillsboro,  Ohio,  which  reads 
in  part:  “If  you  give  a  critique  on  this  in  GAM,  make  it  strong!!!”  Okay, 
Gunner,  I’ll  make  it  strong — but  remember,  every  lash  of  the  whip  now 
may  mean  an  extra  glass  of  beer  next  year! 


HILL  CITY  PRESS,  Hillsboro,  Ohio. 
To  pick  up  his  business  during  dull  times 
Gunner  Musselman  got  himself  out  a  right 
nice  little  “Spotlight  Values”  folder,  to 
show  his  nabors  just  how  cheap  they  could 
buy  good  printing — for  a  limited  time.  Ask 
Gunner  to  send  you  a  sample,  men.  Ad 
Rating:  A. 

JAMES  E.  (ex-lover)  SHAW,  45  North 
Division  St.,  Buffalo,  N.  Y.  Jim  took  on  a 
new  salesman  (from  another  shop),  and 
fixed  up  a  nice  announcement  to  go  to  his 
previous  customers.  Along  with  the  card 
came  a  rather  unusual  business  reply  enve* 
lope.  In  place  of  the  customary  “Postage 
will  be  paid  by”  Shaw  printed:  “Another 
order  for  Jack  Gress,”  his  new  man.  Ad 
Rating:  B. 

SUDDEN  SERVICE  PRESS,  2240 
Fairbanks,  Winter  Park,  Florida.  Fred 
Freeman,  Jr.,  who  runs  Sudden  Service 
down  there  where  I  wish  I  was  now,  docs 
a  very  fine  and  complete  job  of  promotion. 
His  latest  mailing  consists  of  a  blotter 
which  advertises  blotters:  “80%  of  all  peo* 
pie  receive  only  one  blotter  a  year — plenty 
of  chance  for  you  to  advertise  this  way.” 
His  very  smart  business  reply  card  will 
bring  more  blotters,  or  a  salesman  to  pick 
up  an  order.  Ad  Rating:  A. 


FREIMAN’S  PRINTING.  4415  14th 
Ave.,  Brooklyn,  N.  Y.  Adding  red  to  your 
memo-blotter  does  help  a  bit,  but  it  is 
still  one  of  the  most  unappetizing  exam¬ 
ples  of  printer’s  advertising  that  comes  to 
me.  Ad  Rating:  C. 

TIMES  SQUARE  PRESS,  309  West 
42nd  St.,  New  York,  N.  Y.  Your  blotter, 
“Where  Printing  Is  an  Art”  is  a  very 
pleasant  and  unobtrusive  reminder  of  your 
fine  work.  Exrtemely  tasteful.  Ad  Rating: 
B  Plus. 

ATLANTIC  PRESS,  3625  Myrtle  St., 
Detroit,  Mich.  This  smart  shop  is  still 
cashing  in  on  the  headlines  with  “to-the- 
point”  postcard  messages.  Their  “Blitz- 
kreig”  card  is  a  ringer  I  Ad  Rating:  A. 

ARTCRAFT  PRINTING  CO.,  Clar- 
inda,  Iowa.  Artcraft  sets  a  fine  example 
for  other  printers  in  rural  areas  to  follow. 
It  runs  a  full-page  advertisement  (in  two- 
colors)  in  the  local  telephone  company’s 
directory.  It  feels  that  the  $100  it  costs  it 
every  year  is  an  extremely  good  advertis¬ 
ing  value.  A  good  looking  ad,  too.  Ad  Rat¬ 
ing:  A. 

THE  PHOENIX  PRESS,  1636  North 
Washtenaw  Ave.,  Chicago,  Ill.  Phoenix 
feels  that  their  typographic  skill  gdves  print¬ 
ing  buyers  “that  immeasurable  something.” 
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GOES  HOLIDAY  LINE ..  •  Plan  now  to  make 
this  Christmas  Season  the  BIGGEST  ONE  EVER!! 
Send  today  for  Goes  Holiday  Kit  which  includes  samples 
and  selling  helps. 


CampaigtM  ta  secure  futt  business  ure  iVOlF  in  order. 
Be  sure  to  include  Goes  Timely  Specials  in  your  plans. 


^GOES  PRESIDENTIAL  BLOTTER..  .  in  patriotic  red,  white  and 

blue  colors,  shows  likenesses  of  all  of  our  Presidents.  Also  dates  of  birth  and 
death,  order  of  succession,  terms  of  office  and  nominees  of  both  parties. 

^GOES  ELECTION  BOOKLET..  .this  “treasure  chest”  of  interesting 
and  authentic  election  information  contains  twenty  pages  of  facts  and  figures, 
including  five  pages  of  charts  and  maps  in  full  color. 


-D?MATTED  PORTRAITS... of Willkie, 

Roosevelt,  and  McNary.  The  pictures  are  life¬ 
like  reproductions  in  FULL  COLOR  and  are 
inserted  in  buff  colored  photo  mats,  size  11% 
xl4%.  Sheet  Pictures  are  also  available. 

Send  25c  in  stamps  or 
coin  for  each  Matted 
Portrait  that  you  order. 


^GOES  1 9 AO  FOOTBALL  BOOKLET... 

contains  schedules  for  182  Colleges  and  Universities 
and  10  Pro  teams.  Also  shows  school  colors,  nicknames, 
1939  records  and  other  information. 


The  ABOVE  SPECIALTIES  are  all 
Timely  NOW!  Write  for  samples  and 
full  information  .  .  .  today. 


^  GOES  ELECTION  BLOTTER  . . . 

a  hit  in  1932  ...  a  winner  in  1936...  is  leading 
the  field  in  1940.  Shows  the  electoral  vote 
by  states  since  1880  and  the  allotment  of 
electoral  votes  for  1940. 


LITHOGRAPHING  COMPANY 


61 W.  61st  St.,  Chicago  •  53B  Park  Place,  New  Yoric 
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The  2-color  blotter  they  put  out  telling 
about  it  does  the  job  very  nicely.  Layout 
and  copy  good.  Ad  Rating:  B  Plus. 

THE  ADVERTISERS  PRESS.  916  Lo¬ 
cust  St.,  Des  Moines,  Iowa.  If  you  want 
to  see  an  example  of  a  striking  color  com¬ 
bination.  ask  George  Murphy  to  send  you 
one  of  his  new  “EflFective  Printing”  blot¬ 
ters.  Could  use  a  better  layout,  George.  Ad 
Rating:  B. 

M  &  M  PRINTING  CO.,  Bank  &  Trust 
Bldg.,  West  Frankfort,  Ill.  Many  printers 
will  be  interested  in  hearing  more  about 
your  specialization  in  hotel  printing,  but 
both  samples  of  promotion  you  sent  me 
are  patent  examples  of  bad  planning.  The 
blotter,  for  instance,  is  too  big;  you  had  to 
fold  it,  to  fit  it  into  a  No.  10  envelope  .  .  . 
the  hotel  specialty  mailing  piece  doesn't 
unfold  logically.  Readers  haven't  any  idea 
which  side  you  want  them  to  read  first.  Ad 
Rating:  B. 

MISSION  PRESS,  655  Maple  Ave.,  Los 
Angeles,  Calif.  Harry  Stark  had  done  a 
very  commendable  bit  for  his  country  with 
his  ‘‘Pledge  Allegiance”  card ;  Harry  made 
it  especially  interesting  by  die-cutting  the 
flag.  Another  Stark  idea  I  like  is  his  little 
blotter-ruler.  Ad  Rating:  A. 

THE  PERRY  PRINTERS,  326  North- 
western,  Lafayette,  Ind.  Tom  Davis  is  a 
Purdue  grad  and  he  cashes  in  on  it  by 
welcoming  Purdue  students  with  their  print¬ 
ing  problems  ...  a  little  folder  does  the 
trick.  Ad  Rating:  B. 

PRODUCTION  PRESS,  307  E.  Court 
Street,  Jacksonville,  Ill.  We  have  com¬ 
mented  before  on  the  fine  historical  folder- 
series  desigpied  by  Elmer  Jacobs  for  Produc¬ 
tion.  Latest  release  is  “The  Story  of  The 
Rogers,”  a  locomotive  of  the  vintage  1839. 
Frank  J.  Heinl,  the  Chicago  designer, 
worked  with  Mr.  Jacobs  on  this  latest  con¬ 
tribution  to  the  fine  art  of  printing.  Ad 
Rating:  A. 

WALTER  NEUMANN,  128  W.  Jeffer¬ 
son  St.,  Joliet,  Ill.  Your  “Call  Us  for 
Good  Printing”  is  a  rather  confusing  piece 
to  criticize.  I  believe  your  letterhead  cut 
could  be  utilized — ^but  a  better  layout  is 
necessary.  Ad  Rating:  B. 

McCALIP-BARTON  PRESS,  16  North 
Franklin  St.,  Brazil,  Indiana.  Not  too 
timely,  but  here's  one  that’s  good  enough 
to  keep  in  mind  for  next  Spring :  this 
shop’s  “Let’s  Knock  Out  The  Ole  Summer 
Slump”  blotter.  Effective  layout  on  a  good 
theme.  Ad  Rating:  B. 


FRED  W.  THOMPSON  &  CO.,  30  Fer- 
ry  Street,  New  York,  N.  Y.  Fred  does  busi¬ 
ness  with  a  lot  of  big  firms,  and  keeps 
friendly  contact  with  the  major  executives 
by  giving  them  blotters  that  are  nice  enough 
to  use  on  their  home  or  office  desks.  Ad 
Rating:  B. 

JOHN  A.  TACCHTN,  Bo«  261,  Cuddy, 
Pennsylvania.  I  like  the  idea  of  promoting 
posters  as  a  specialty,  John,  but  I  think 
you  could  make  a  much  more  effective  lay¬ 
out  for  that  blotter.  Ad  Rating:  B. 

THE  JOHN  RUSSELL  COMPANY, 
1806  South  Hoover,  Los  Angeles,  Calif. 
John  makes  a  specialty  of  little  stop-run 
hosiery  mending  kits;  he  makes  'em  up  to 
resemble  book  match  cases,  and  does  a  very 
nice  job — but  how  about  showing  us  some 
of  the  promotion  you  do  for  this  item? 
P.S.  The  girls  would  like  to  have  some 
more! 

WETZEL  PRINTING  CO.,  823  Girod 
St.,  New  Orleans,  La.  Wetzel  has  just 
sent  me  samples  of  three  effective  mailing 
pieces ;  in  all  cases  the  selling  jobs  start 
right  from  the  envelope.  Good  layouts,  but 
a  bit  too  much  copy — and  why  no  reply 
cards?  Ad  Rating:  B. 

WILLIAM  E.  RUDGE’S  SONS,  Inc., 
225  Varick  St.,  New  York,  N.  Y.  The 
quality  of  its  design  and  presswork  are  up 
to  the  usual  Rudge  standard,  yes — but  I’m 
afraid  that  the  context  of  your  “Art  and 
Business”  broadside  is  the  least  bit  confus¬ 
ing.  Trying  to  cover  too  much  ground? 
Ad  Rating:  B. 

OFFSET  REPRODUCTIONS,  Inc.,  34 
Hubert  St.,  New  York,  N.  Y.  Mr.  Rapp 
effectively  uses  an  impressive-looking  offset 
camera  lens  to  give  his  good-looking  3- 
color  blotter  a  logical  motif.  Ad  Rating:  B. 

COMMERCIAL  PRESS,  125  N.  Sec¬ 
ond  St.,  Sterling,  Colorado.  The  nice  type 
job  you  did  on  your  little  Candidate  Card 
makes  me  feel  you  could  have  done  much 
better  with  your  “once  in  a  blue  moon” 
blotter.  Ad  Rating:  B. 

IMPORTANT  1  Many  printers  send  me 
examples  of  the  advertising  they  are  doing. 
When  the  pieces  are  obviously  part  of  a 
stock  syndicated  set-up  they  do  not  meet 
this  department’s  requirements  for  com¬ 
ment.  Please  do  not  send  samples  unless 
they  are  entirely  your  idea  and  your  press- 
work. 


24 


The  Graphic  Arts  Monthly — September^  1940 


MICY  ANTI-OFFSET  PROCESS 

OFFERS  REAL  ADVANTAGES  TO  PRINTERS 

★  SLIP  SHEETING  IS  ELIMINATED 

★  PROCESSED  SHOTS  MAY  BE  OVERPRINTB) 

★  PROCESS  FITS  NORMAL  SHOP  SCHEDULE 


IN  order  to  promote  use  of  the  Buoy  Arrti-Ofifset  Pro¬ 
cess  aod  to  make  it  available  without  restriction  as 
to  tbe  source  of  materials  employed  in  its  practice, 
Adas  Powder  Company  offers  to  license  printers  to 
piacdce  the  process  with  any  kind  of  equipment  or 
liqaid  spray  upon  notification  of  such  intention  and  pay¬ 
ment  of  a  moderate  royalty;  or  if  printers  elea,  they  can 
pordiase  equipment  designed  for  this  process  from  The 
DeVilbiss  Company  (Toledo,  Ohio)  or  Paasche  Airbrush 
Company  (Chicago,  Illinois),  the  price  of  which  includes 
royalty  for  use  of  the  process  with  such  equipment. 


TH[E  Bucy  Anti-Offset  Process  consists  of  spraying 
freshly  printed  sheet  with  liquid  that  evap¬ 
orates  sufficiently  during  its  passage  toward  the 
sheet  to  leave  a  deposit  of  fine  particles.  These 
particles  form  minute  projections  which  keep  the 
sheets  sufficiently  apart  to  prevent  freshly  printed 
ink  from  smudging  or  sticking 
to  adjacent  sheets. 

r  Anti-Offstt  Pro-  process  is  Covered  by  U.  S. 

d  in  its  practice.  Patent  No.  2,078,790  and  Cana- 

icense  printers  to  dian  Patent  ^o.  374,534,  owned 

of  equipment  or  ^^125  Powder  Company,  but 

ter,  available  on  license  to  aU  printers. 


ZAPON  DIVISION 


ATLAS  POWDER  COMPANY,  STAMFORD,  CONN. 


New  Catalog 

Typesetting  Machine 
Parts^  Accessories 

108 -page,  spiral -bound  catalog 
free  to  owners  of  Linotypes  and 
Intertypes.  Hundreds  of  commonly 
needed  replacement  parts  offered 
at  real  savings  in  price.  Many  ex¬ 
clusive  rebuilding  processes  such 
as  the  steel-rim  mold  disk  rebuild¬ 
ing  (U.  S.  Patent  2052378). 

We  buy,  sell  and  trade.  Tell  us  of 
surplus  fonts,  molds,  escapements, 
magazine  frames,  etc. 

MONTGOMERY  &  BACON 

Towanda  Pennsylvania 

If  AW  f 

FORT  DEARBORN 

BEAUTIFUL  NEW  COCKTAIL  LOUNGE 
POPULAR  PRICED  RESTAURANT 

• 

550  ROOMS  from  $1.50 
Harold  M.  Harper,  Manager 
LaSalle  and  VanBuren  Streets 

CHICAGO 


Typesetting 

Questions 


answered  by 
H.  C.  ROCKWELL 

Harmonizing  Knife  Trim 

You  will  find  under  separate 
m  cover  5  linotype  slugs  cast  from  a 
Model  K  lino.  Upon  examination  you 
will  find  that  the  right  hand  knife  (as 
you  face  the  machine)  cuts  evenly  untU 
about  fourteen  points  from  the  bottom 
of  the  slug,  then  dips  out  leaving  a  dis¬ 
tinct  nick  in  the  slug,  which  causes  the 
slugs  to  be  fat  at  the  bottom.  Also,  I 
set  the  knives  so  that  /  get  a  perfecdy 
aligned  galley  of  straight  matter^  but 
when  I  change  to  long  measure  from  the 
same  mold  it  is  invariably  fat  on  the 
left  end  of  the  slug.  If  the  knives  are 
set  to  accommodate  the  long  slug,  the 
straight  matter  is  fat  on  the  right  end. 

We  have  frequently  had  our  knives 
sharpened  and  at  present  they  are  fairly 
sharp  as  is  proven  by  the  fact  that  they 
easily  trimmed  the  slugs  when  /  turned 
the  knife  in  until  they  trimmed  the 
whole  body.  This  made  the  dip  even 
more  apparent. 

The  slugs  are  coming  out  on  a  twist 
as  can  be  seen  by  opening  the  flap  of 
the  intermediate  passage  from  the  mold 
to  the  stick.  We  have  new  locking 
studs  and  pins  and  there  is  no  play  in 
the  mold  wheel  in  ejecting  position. 

Also  long  slugs  out  of  both  molds 
are  fat  on  left  when  straight  matter  is 
okay. 

C.  L.  H.f  Mariony  Ind. 
Your  slug  samples  submitted  show 
•  (1)  insufficient  rib  trim ;  (2)  left- 
hand  knife  does  not  contact  slug  wall 
continuously  from  top  to  bottom.  Knife 
setting  requirements  include: 

1.  Mold  Slide  and  Disk  Support. 
Tight  studs  and  bushings.  Mold  slide 
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BLACK  Cr  WHITE  Matrix  Contrast 
Service  eliminates  one-third  of  all 
errors  in  regular  ''straight''  comp)osi- 
tion  .  .  .  and  an  even  larger  propor¬ 
tion  of  errors  in  display  composition. 

It  reduces  non-productive  time 
spent  on  setting  corrections,  handling 
and  inserting  correction  lines,  pulling 
proofs,  re-handling  revised  proofs, 
etc. 

It  increases,  substantially,  the  num¬ 
ber  of  proofs  that  go  through  OK, 
with  no  corrections,  in  "straight" 
composition  and  particularly  In  dis¬ 
play  composition. 

It  speeds  up  production  during 
busy  peak- load  periods. 


It  greatly  reduces  the  non-produc¬ 
tive  machine  changes  that  are  made 
necessary  by  errors  In  display  compo¬ 
sition. 

It  prevents  eyestrain,  conserves 
energy,  and  promotes  Increased  pro¬ 
duction. 

It  saves  cleaning  mats. 

Finally,  it  can  be  installed  on  a 
pay-as-you-profit  basis. 

BLACK  &  WHITE  Matrix  Contrast  Serv¬ 
ice  is  available  to  large  plants  in  all  parts 
of  the  East  and  Middle  West,  and  to  all 
plants  in  the  principal  printing  centers. 
Write  for  full  particulars  and  proofs  of 
savings. 

MATRIX  CONTRAST  CORP'N 

Empire  State  Building  New  York  City 


Black  &  White 

MATRIX  CONTRAST  SERVICE 
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FREE 


To  Printers  and 
Lettershops 

CEND  your  name  quick 
for  big  new  portfolio  of 
32  Christmas  and  Holiday 
Letterheads  lithographed 
in  color,  all  ready  for 
you  to  imprint.  Use  it 
as  your  salesbook.  Thirty- 
two  copy  suggestions  for 
all  types  businesses.  Buy 
as  few  as  100  of  one  de¬ 
sign.  Envelopes  of  same 
laid  stock.  Confidential 
low  trade  prices  given 
with  actual  samples.  A 
Dig  business  builder  for 
printers  and  lettershops. 

Kush  your  name  today. 

No  charge,  no  deposit. 

The  portfolio  Is  yours 
free,  by  prepaid  mail.  _ 

Universal  Lithographing  Co. 

(A  tubsidia’y  of  Peerless  Llthog^aohing  Oo.) 
Dept.  410,  Diversey  at  Kildare,  Chicago,  III. 


ALSO 

Actnal  sam* 
pies  in  fine 
sales  display 
portfolio  show- 
inir  beautiful 
line  of  low 
price  Christ* 
mas  Calendars 
ready  for  any 
imprint  with 
actual  color 
prints  of  14 
gorgeous  ART 
SUBJECTS. 
Send  25c  to 
cover  mailing 
and  packing 
costs  if  you 
want  this  big, 
impressive, 
fast  salesmak- 
er  sent  with 
your  FREE 
letterhead 
samples. 


Chicago's  Newest  Hotel 

•  Built  for  you  average  business  men 
and  families.  No  expensive  frills  but 
everything  for  your  comfort  in  an 
ideal  downtown  location.  You  get  a 
smartly  furnished  room  with  circulat¬ 
ing  ice-water,  tub  or  shower  bath,  and 
FREE  RADIO.  You  sleep  soundly  on 
a  soft.  Beauty  rest  Mattress.  And  talk 
about  convenience  .  .  .  you  can  even 
step  into  your  garage  from  the  hotel 
lobby. 

JUST  OFF  MICHIGAN  BLVD. 

ON  HARRISON  ST. 


SINGLE  ROOM  FROM  ‘2?° 


DOUBLE  ROOM  FROM 


guide  support  screw  at  left  brought  up 
to  a  light  finger  bind  under  its  bearing 
(and  locked),  with  a  30-em  line  at  cast 
(plunger  pin  drawn).  This  support  in 
upthrust  position  is  then  automatically 
supplied  in  side  trim. 

2.  Left-hand  Knife  **Kisses”  Side- 
wall  of  slug  from  top  to  bottom,  visibly. 
A  30-em  slug  should  then  be  squared, 
ends  reading  alike,  slug  thickness  ap¬ 
proximating  not  over  .002"  plus.  Knives 
assumed  ground  true  to  each  other. 

3.  A  Minus  Reading  in  Center  Area 
of  30-em  Slug  (caused  by  rib  knife 
bevel  trim  drawing  slug  over  away  from 
left-hand  knife  contact  in  that  area) 
may  then  be  corrected  by  producing  a 
very  light  “tilt”  or  angle  in  the  cutting 
edge  of  the  rib  knife  center  area  (from 
10  to  20  ems)  with  a  small  pocket  car¬ 
borundum  stone  held  at  45-degree  an¬ 
gle,  to  offset  the  bevel  influence  and 
urge  the  slug  back  again  into  contact 
with  the  left-hand  knife  along  its  cen¬ 
ter  area.  Proceeding  carefully  and 
checking  frequently,  the  center  30-em 
slug  area  can  be  brought  to  a  uniform 
thickness  reading  with  the  ends. 

4.  Squaring  Short  Measure  Slugs 
automatically  follows  the  above  treat¬ 
ment,  since  the  rib  knife  cutting  edge 
“tilt”  contacts  all  slug  ribs  down  to  9 
or  10  ems,  gently  urging  the  slug  over 
to  “kiss”  the  left-hand  knife  in  ejection. 

5.  Knife  Wiper  and  Other  Bruises 
should  be  removed  from  knife  edges,  as 
they  overhang  against  and  into  the  slug 
wall  in  places  and  affect  squaring  of 
the  slug  in  ejection. 

6.  Knives  Should  Bed  Equal  Height, 
and  should  always  be  ground  in  pairs. 
A  fractional  ^-thousandth  inch  plus 
in  center  thickness  of  30-em  slugs  does 
not  affect  their  squaring  and  helps  in 
squaring  short  measures. 

7.  Banking  Blocks  Should  Bed 
Against  Mold  Face  to  stabilize  ejection. 

Setting  side  knives  requires  first  a 
solid  foundation  (Par.  1).  They  are 
sensitive  to  wear  and  abuse,  and  the 
operation  requires  study  as  it  proceeds. 
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NEW 

PROFITS 

.  .  Witn  today's 
most  up-to-dato 
line  of 
cover  papers! 


1 

5  NEW 

B 

COLORS 

B 

.  .  .  Eye-ttoppert, 

every  one! 

1^  - , 

A  NEW 
FINISH 

.  .  In  DeLuxe 
Hammermlll 
Cover! 


3  NEW 
WEIGHTS 

• .  .  In  white* 
antique  and  ripple 
finishes! 


^  '  Get  in  line  for  profitable  business  with 

the  sparkling  new  line  of  Hammermill  Cover! 
When  a  customer  says,  “I  want  this  booklet  to  look  fresh 
and  different,’*  get  out  your  Hammermill  Cover  Sample 
Book  and  put  it  to  work. 

Show  him  Sandstone,  the  finish  with  a  texture  that’s 
richness  itself.  Show  him  these  eye-catching  Hammer- 
mill  colors:  Straw,  a  mellow  India  tint . . .  Lime,  a  warm,  > 
light  green  . .  .  Gold,  as  sparkling  as  its  name  .  .  .  Cobalt, 
a  brilliant  blue  .  . .  Tangerine,  a  striking  red-orange.  For 
special  requirements,  show  him  the  new  weights  —  80- 
pound,  100-pound  —  and  160-pound  especially  adapted  for 
mechanical  binding. 

Show  him  . . .  and  you’ll  sell  him!  For  these  new  items 
make  the  most  up-to-date  line  of  cover  papers  on  the  mar¬ 
ket.  The  entire  line  is  in  the  Hammermill  Cover 
Sample  Book.  Send  for  a  copy  now. 


I  Setut 

\  ^0^  iil 


Hammermill  Paper  Co.  cam*sx 

Erie.  Pa.  ' 

Gentlemen:  Please  send  me  the  nevn 
Sample  Book  of  Hammermill  Cover! 
Papers.  I 


hc  fiu  «  sji uic*  aat  I  I 


Position . . . . . 

(Please  attach  to  your  butineu  letterhead) 


/ 


Modern  Methods 

by  Modern  Equipment 


The  UNIVERSAL 
MONO-TABULAR 
BROACH 


accurately  produces 
complicated  or  simple 
ruled  forms 
atalowcost. 


II  iliillimltllwr"*--  • 


• 

FAST 

ACCURATE 
SIMPLE  in 
OPERATION 


Distribution 

eliminated 


8avw  two 

thirds  of  your 
ruled  form 
composition 
costs 

Write  for  full 
particulars 

UNIVERSAL  MONO-TABULAR  CORP. 

1905  Bryan  St.  Dallas,  Toaas 


NEW 


•  MANAGEMENT 

•  PRICE  POLICY 


HOTEL 

WISCONSIN 

Lewis  S.  Thomas.  Mgr. 


ROOMS 


$150 


FBOM 


in  the  Center 


MILWAUKEE 


Monotype 

Questions 


answered  by 
CHARLES  BROAD 


Varying  Caster  Justification 

QMy  justification  varies^  sometimes 
m  from  one  to  three  points.  This 
happens  in  all  sizes.  I  have  checked  all 
adjustments  and  find  them  correct. 
IT  here  is  the  trouble? 

L.  T.  /?.,  Des  MoineSy  Iowa. 


A  When  justification  varies  (though 
/\m  all  adjustments  are  correct)  we 


all  adjustments  are  correct)  we 
must  look  for  undue  wear  at  some  point 
in  the  wedges.  The  wedges  may  be  worn 
(you  will  notice  a  rounded  indentation 
at  about  the  center  of  the  two  wedges) 
at  the  point  where  most  of  the  justifi¬ 
cation  would  occur. 

The  wedges  would  correctly  justify  at 
all  other  points  except  when  the  two 
worn  places  were  in  juxtaposition,  and 
at  this  point  the  deficiency  would  be 
pronounced.  When  such  is  the  case  the 
manufacturer,  or  a  high  grade  “tool  and 
die”  machinist  is  equipped  to  correct 
this  wear. 

It  is  advisable  to  have  a  spare  set  of 
wedges  on  hand  when  worn  wedges  are 
sent  out  for  grinding. 

Do  not  attempt  to  do  your  own  grind¬ 
ing  as  these  wedges  not  only  are  very 
hard,  but  the  work  must  be  performed 
on  a  magnetic  grinder  and  then  only 
when  the  grinder  is  mathematically 
precision  adjusted  to  this  type  of  work. 
The  grinding  must  be  done  on  the  flat 
side  only;  never  on  the  edge. 

(Again  1  would  recommend  that  this 
procedure  is  not  recommended  to  take 
the  place  of  new  wedges;  it  is  merely 
for  prolonging  the  usable  life  of  worn 
wedges.) 

Of  course  before  placing  the  blame 
on  the  wedges  you  have  assured  your 
self  that  the  mold  blade  is  not  leaded; 
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Page  fonn  being  killed  in 
to  Monomelt  BlUlout  Cab* 
bwt.  Dead  matter  automatically 
iallf  into  Monomelt  acoops. 


When  metal  ia  needed 
for  melting,  contenta  oi 
Koop  are  emptied  directly 
hito  Monomelt  unite.  Savea 
lime,  aavea  labor! 


nth  MONOMELT, The  Single  Melting  System! 
TEP  UP  PRODUCTION  •  IMPROVE  QUALITY 

Complete  handling  oi  metal  are  led  into  the  melting  unit  That's 


through  its  entire  composing  room 
cycle  in  but  three  simple,  direct 
operations — ^that's  what  the  Mono¬ 
melt  system  oifersi  First,  the  form 
is  killed  into  Monomelt  scoops. 
Second,  the  scoops  are  placed 
near  the  machine.  Third,  the  slugs 


all  there  is  to  it!  Monomelt  melts 
the  metal  and  feeds  it  molten  im- 
der  absolute  temperature  controll 
The  result  is  more  slugs  of  better 
quality  at  less  cost!  Modernize 
your  metal  system.  Increase  prof¬ 
its.  Get  facts  on  Monomelt  now! 


HONOMELT 

611  Polk  Street,  N.  E.  • 


COMPAN 

Minneapolis,  Minnesot< 


TYPE  METAL  CONTRO 

from  Killout  to  Slug 


WRITF  FOR 
48  pace  catalog 
and  printers  discount. sheet 


Evor  Rea.dy  LABEL  Corporation 
U3  EAST  2Sth  STREET  NEW  YORK  N  Y 


A  RELIABLE 
CASTING  BOX 


lOx  14 
BENCH 
MODEL 


Completa 

with 

Electric 

Preheated 

Platens 


Also  other  sizes  up  to  full  page.  Complete 
with  Gas  or  Electric  metal  pot.  Built-in 
Electric  platen  preheating  units. 

Scorchers  and  mat  molding  Presses 
Complete  supplies.  Send  for  circulars 
Mmufaetured  hy 

STEREOTYPE  EQUIPMENT  CO. 

2815-21  IRVING  PARK  ROAD,  CHICAGO 


there  is  no  dirt  between  the  blade  and 
the  quad  size  screw;  the  space  transfer 
wedge  nut  is  not  loose;  and  the  raw- 
hide  washers  at  the  left  end  of  the 
transfer  wedge  rods  are  not  unduly 
worn. 

»  €< 

What  Causes  Composition 
Clicking? 

Q  Every  once  in  a  while  I  hear  a 
•  loud  click  on  my  caster  while 
running  composition.  I  have  checked 
and  examined  every  possibility,  I  have 
turned  over  the  machine  by  hand,  but 
never  hear  the  click  except  when  run^ 
rung  at  composition  speed.  Have  / 
overlooked  something,  and  if  so,  what? 

L.  T.,  Denver,  Colo. 

A  This  is  the  familiar  warning 
•  traceable  to  the  locking  bar.  Over¬ 
throws  sometimes  accompany  this  click¬ 
ing  (caused  by  the  locking  bar  coming 
to  rest  on  top  of  a  tooth  of  either  one 
of  the  matrix  jaw  Stop  Racks  rather 
than  seating  properly).  Investigation 
will  disclose  that  the  Stop  Rack  com- 
preseion  spring  (the  heavy  spring  in¬ 
side  of  the  rack),  is  shattered. 

Do  not  permit  this  improper  seating 
to  continue  as  a  broken  locking  bar  or 
broken  Stop  Rack  teeth  will  be  the  ul¬ 
timate  result. 

Replacement  of  the  compression 
spring  (ite  purpose  is  to  take  up  the 
shock  of  the  locking  bar  seating  in  the 
Stop  Rack)  requires  the  use  of  a  vise, 
a  block  of  wood,  and  lots  of  patience. 

»  «c 

This  column  will  attempt  to  analyze 
and  suggest  solutions  to  Caster  and 
Keyboard  problems  and  will  try  to  dis¬ 
seminate  assistance  to  operators. 

IT  here  information  requested  is  of  an 
urgent  nature  replies  will  be  made  im¬ 
mediately  by  mail.  Please  include  a  re¬ 
turn  stamped  envelope  with  inquiries. 
All  names  and  addresses  will  be  kept 
strictly  confidential. 
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KALAMAZOO.  MICHIGAN  ,  U.  S.  A 


From  coast  to  coast — printers,  with  an  eye  Glider  can  do  things  faster,  easier,  safer 

to  economy  and  efficiency,  look  up  to  the  and  more  accurately.  Actual  savings  in 

Hammond  Glider  TrimOsaw  as  the  finest  composing-room  and  press-room  costs  have 
saw-trimmer  ever  created!  gained  unanimous  admiration  and  respect 

1600  installations  have  proven  that  the  for  the  Glider  TrimOsaw. 

Many  Size*  and  Models — From  $290.00 


1612  DOUGLAS  AVENUE 


Cmpp^ule 


QUITE  SATISFACTORY' 


So  says  a  prominent 
Cleveland,  Ohio  printer 


COMPO  RULES— LEADS— 
SLUGS— are  cast  from  high 
grade  metal  to  meet  the  exact¬ 
ing  needs  for  every  shop  . . .  big 
or  little. 


RULES  are  Handfinished  to  in¬ 
sure  highest  possible  accuracy. 
I  SPACING  MATERIAL  carefully 
checked  to  insure  uniformity. 


NOW  AT  THESE 
LOW  PRICES 


HANDFINISHED  LEADS  AND 
RULE  SLUGS 

Only  Only 


I5y2c  iiy2c 


Per  Lb. 


Per  Lb. 


Send  for  Wall  Chart 


ALL  STANDARD  RULE  FACES 
carried  in  stock — 2  to  36  pt.  2 
pt.  leads  and  6  pt.  slugs  also  in 
stock.  Rule  and  Spacing  Mate¬ 
rial  can  be  assorted  to  make  1 00 
lb.  minimum  shipment.  Imme¬ 
diate  delivery.  These  low  prices 
compel  us  to  eliminate  book¬ 
keeping  costs  and  to  request 
check  with  order. 


Composing 

Questions 


answered  by 
HAYWOOD  H.  HUNT 


Trouble  with  Proofs 


COMPO  RULE  CO. 


55  E.  WocLer  Drive  Chicago,  III. 


Qtr e  have  a  job  in  our  plant  which 
•  reauires  very  accurate  proofs,  on 


\Mm  requires  very  accurate  proof s^  on 
sheets  6x25  inches.  There  is  insufficient 
gripper  room  at  the  sides  of  this  form, 
so  we  have  to  feed  sheets  in  with  six- 
inch  end  to  gripper.  We  have  one  of 
latest-model  precision  proof  presses, 
but  the  long  sheet  is  inclined  to  whip 
around,  often  getting  a  quarter  of  an 
inch  or  more  out  of  register  at  the  end 
away  from  the  gripper.  Do  you  know 
any  way  to  overcome  this  difficulty? 

G.  R.  B.,  Brockton,  Mass. 

A  We  have  seen  what  might  be  a 
#»•  similar  complaint  overcome — at 
least  partially — by  the  use  of  a  second 
side-guide  back  close  to  the  far  end  of 
the  sheet  from  the  gripper.  With  as 
narrow  a  sheet  as  six  inches  against 
the  grippers,  it  is  difficult  to  keep  the 
sheet  from  whipping  around  some  at 
the  end  away  from  the  gripper,  but  by 
holding  your  sheet  against  two  side 
guides — one  the  regular  press  side 
guide,  and  the  other  tin  improvised 
guide  made  by  using  a  clamp  and  a 
piece  of  metal  furniture,  your  problem 
is  pretty  well  solved — making  sure  of 
course  that  the  sheet  lies  on  the  feed- 
board  flat  before  the  gripper  takes  hold. 
One  of  these  clamps  can  be  gotten  at 
any  hardware  store,  or  for  25c  or  less 
at  a  five-and-ten. 

jt  « 


Are  you  seeking  information  rela¬ 
tive  to  any  book  dealing  with  the 
graphic  arts?  If  so,  write  us,  and 
we  shall  try  to  help  you. 


\ 
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*The  above  odd  mea¬ 
sure  composition 
was,  of  course,  Mohr 
Sow  produced. 


MOHR  LINO-SAW  CO 

124  N.  UNION  AVE.  CHICAG 


THE  PRINTING  MACHINERY  CO. 

4)t  COMMIRCIAl  tOUAII  •  CIMCIHHATI.  OHIO 
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^QUESTIONS 


It  the  metal  base  I'm  con¬ 
sidering  made  ol  either 
malleable  iron  or  semi¬ 
steel? 

Gin  it  be  equipped  with 
■y  sheet  register  gauges  for 
pre-registering  process 
and  multi-color  printing 
plates  ? 

Can  it  be  equipped  with 
sheet  register  marlcs  to 
[114  check  the  register  of  pro- 
^  cess  and  multi-color  print¬ 
ing? 

Can  it  be  equipped  with 
identification  markers  to 
identify  the  work  of  indi- 
lllll  vidual  pressmen  or  press 
crews  or  to  serve  as  a 
guide-edge  or  gripper- 
edge  marker  on  sheets  of 
color  printing  ? 


•UJflRnOCK.*4a^*ST€RLI  nG* 

alTAk  SHOCKS  TOCGLt 

MCTAl  MOUNTING  lASCS 


Presswork 

Questions 


WiM  (of  MIUtHM  dncnbtng  la  dMl  iImm  pial*-«ewatlafl  lyMM. 


answered  by 
MAGNUS  A.  ARNOLD 

Rules  Are  Too  Long 

Q  Enclosed  please  find  tivo  sheets 
m  printed  on  our  Vertical  MielUe 
press.  We  have  considerable  trouble 
printing  vertical  lines.  After  a  few 
thousand  impressions  the  rules  work  up 
and  cut  into  the  paper. 

Can  you  advise  us  what  to  do  to 
eliminate  this? 

E.  C.  K.,  Chicago 

A  The  samples  sent  show  that  the 
vertical  lines,  which  punch,  are 
just  a  trifle  too  long.  This  is  harcUy 
apparent  to  the  naked  eye,  but  is  easily 
seen  with  a  magnifying  glass.  This  ex¬ 
tra  length  tends  to  bind  and  cause  a 
spring  in  the  rule,  which  then  punches 
up  and  creates  the  extra  impression. 
The  composition  and  makeup  of  the 
form  is  excellently  done  and  can  hardly 
be  improved  upon  except  as  suggested, 
that  you  cut  a  half  to  a  full  point  off 
the  rules  that  bind,  as  these  rules  will 
always  spring  more  or  less. 

»  « 

Packing  Slips 

QW e  use  a  flat  bed  cylinder  press 
m  in  our  shop  and  lately  we  have 
had  trouble  with  the  packing  under  the 
cloth  tympan  slipping  toward  the  back, 
W e  use  a  felt  blariket  and  three  sheets 
of  two-ply  tag  board  beneath  a  doth 
cover.  The  last  time  I  put  on  a  tympan 
/  fastened  the  tag  board  to  the  hooks 
where  the  tympan  is  fastened,  but  after 
a  2,000  run  the  tag  board  started  to  slip 
out  again,  despite  the  fact  that  /  had 
it  hooked.  The  cylinder  seems  to  be 
riding  firmly  on  the  rails  and  I  can't 
figure  out  what  might  be  the  cause  of 
the  trouble.  W e  recently  changed  from 


// 


DEMAND  better  Presswork! 


"All  rightr  Boss!  Give  me 

American  Rollers 

and  you'll  GET  better  work!" 


They  Do  Better  Work 

•  AMERICAN  ROLLERS  produce  better  presswork. 
Hundreds  of  printers  will  tell  you  so  .  .  .  and  your  own 
test  on  your  own  presses  will  prove  it.  Quality 
durableness  .  .  .  ink-distributing  ability  .  .  .  these  are 
in-built  in  AMERICAN  ROLLERS  at  the  factory  by 
long-experienced  roller  experts.  Better  press  perform¬ 
ance  follows  inevitably.  See  for  yourself.  Try  a  set. 
Order  today. 

•  BRANCH  OFFICE;  225  N.  New  Jersey  St.,  Indianapolis,  Ind. 


JMERICAN  ROLLER  CQMPANK 

342  N.  HAL5TED  STREET  •  ,  •  H  H  T  H  A  n  n  TTt 


IN  STOCK 

Rollers  for  all  popular  auto- 
■atic  and  cylinder  presses. 


CUUv£AU^€A? 


With  8,500  adhesives  formulae 
on  record— ‘ of  which  approxi* 
mately  900  are  in  active  demand 
—Supplying  100  industries  with 
their  adhesives  requirements  — 
Pioneering  in  the  development 
of  glues,  pastes  and  mucilages 
since  1885 —With  laboratories 
and  factories  in  New  York, 
Chicago,  San  Francisco— and  ad¬ 
ditional  offices  and  warehouses 
in  Boston,  Philadelphia,  Seattle, 
Toronto  and  Montreal  — 


The  Arabol  Manufacturing  Co. 
seeks  the  opportunity  to  supply 
your  adhesives  requirements. 


More  than  700  distributors, 
throughout  the  United  States, 
handle  Sphinx  Make-Ready 
Paste,  Padtex,  Arabol  Padding 
Composition  and  other  special¬ 
ties  for  the  Graphic  Arts.  All 
are  time-tested;  many  have  been 
in  use  for  50  years. 


THE  ARABOL  MFC.  CO. 

PIONEERING  SINGE  1885 
€xecutiye  Offices: 

110  East  42nd  St..  New  Yoik,  N.Y. 

factories: 

Brooklyn  *  Chicago  *  San  Francisco 
branch  Offices  or  ^Warehouses: 
Boston  *  Philadelphia  *  Seattle 
Toronto  •  Montreal 


ARABOL! 


a  six  column  paper  to  a  seven  column, 
but  I  had  the  same  trouble  before  the 
changeover  was  made. 

M.  A.  E.,  La  Grange,  Tex. 


Alt  is  possible  that  the  cylinder 
•  is  not  riding  the  bearers  hard 
enough  under  impression  necessary  to 
print  and  that  the  cylinder  is  over¬ 
packed.  To  test  this  put  a  few  drops 
of  machine  oil  on  the  bed  bearers  at 
distances  about  four  inches  apart  and 
run  the  press  several  revolutions,  then 
stop  and  note  if  the  oil  is  practically 
all  taken  up  by  the  cylinder  bearers; 
if  so,  then  cylinder  is  riding  O.K.  This, 
of  course,  must  be  done  with  form  on 
the^press  and  sheets  fed  as  usual  when 
printing  the  paper. 

You  might  also  run  a  sheet  of  ma¬ 
chine  finish  or  super  through  and  note 
the  impression  on  the  back  of  the  sheet, 
as  newsprint  can  stand  a  lot  of  excess 
impression  and  not  show  it  on  the  back. 
Therefore,  if  you  find  on  running  a 
sheet  of  M.F.  or  super  that  the  impres¬ 
sion  is  extra  heavy,  you  should  reduce 
the  impression. 

All  sheets  used  on  packing  should 
be  pasted  in  the  clamps  as  well  as 
hooked. 


»  « 


‘Yeah,  dia  ia  de  Tough^Hide  Roller 
Co.  So  tehatf** 
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THE  NEW  GUARANTEED 

BLATCHFOBD  BASE 

For  the  last  idx  years  Blatchford  Base  has 
been  manufactured  from  a  new  Ught 
weight  alloy  which  b  guaranteed  against 
warpage  or  dbtortion.  Thb  new  base  b 
meeting  with  the  approyal  of  printers 
everywhere,  espedally  so  in  plante  with 
new  high  speed  equipment,  as  the  light 
weight  of  thb  alloy  makes  it  especially 
adapted  to  high  speed  presses. 

Write  Vs  for  Illustrated  Booklet 
and  Prices 

E.  W.  BLATCHFORD  COMPANY 

63  Park  Row,  NEW  YORK  900  W.  1 8th  St.,  CHICAGO 


To  Save  Time 
on  TOUGH  JOBS 

Here’s  a  fast-acting,  powerful  type  cleaner  to  use  on 
thick-encrusted  halftones,  ink-caked  rollers,  parts  of  the 
press,  etc.  Not  for  mopping  up,  Phenoid  is  meant  for 
tough  jobs.  Keep  it  on  hand  .  .  .  use  it  sparingly.  Eco¬ 
nomical — a  little  goes  a  long  way. 

Order  from  your  dealer.  Write  for  booklet. 

CHALMERS  CHEMICAL  COMPANY 
123  Chestnut  St.  Newark,  N.  J. 


INSTANTANEOUS 

E  CLEANER 


Used  by  thousands 
of  printers 


THE  GUARANTEED  BASE 
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1 


A  New 
Low  Priced 
Selection  of 
Beautiful 
Lithographed 

Holiday 

Stationery 

Send  for  Your 
FREE 

SAMPLE  BOOK 

which  contains 
mounted 
specimens  of 
Christmas  Letter¬ 
heads,  Folders,' 
Business 
Greetings, 
Calendars,  Metal 
Calendars,  etc. 


BAUMGARTH-SCHELDRUP  CO. 

1062  West  Adams  Street  Chicago,  III. 


TRACE-O-FILM  eliroinates  one  or  more  op¬ 
erations  in  color  seimiai ions,  reverse  negatives, 
transfers,  titling,  backgrounds,  etc.  Also  saves 
time  and  trouble  in  light  diffusing,  highlight¬ 
ing,  toning,  enlarging,  printing  wet  negatives, 
etc.  You  simply  draw,  trace  or  print  designs 
directly  onto  the  TRACE-O-PiLM.  Sttp  up 
production  and  raise  the  standard  of  Quality 
with  this  revolutionary  product. 

Send  for  free  catalog  and  samples 

THE  LUSTRO  COMPANY 

119  East  13th  Street  Chicago,  Illinois 


YOUR  CHOICE 

of  one  plug-in  die,  %  " 
%  "  •  or  H  "  radius. 

Extra  dies  S5  each. 

AT  YOUR  DEALER’S 
also 

HEAVY  DUTY 
FOOT  or 
ELECTRIC 
ROUNDERS 
$37  •’U)  to  $140.00 


LAS800  PRODUCTS.  Inc. 
485-495  Hague  St.  Rochester,  N. 


Photomechanical 

Questions 


answered  by 
I.  S.  MERTLE,  AJI.P.S. 

Highlight  Halftone  Negatives 
Part  II 

★  Production  of  highlight  effects  in 
halftone  negatives  by  means  of  specially 
shaped  lens  apertures  (stops)  was  a 
prolific  field  for  inventors,  as  witnessed 
by  the  research  conducted  by  this  writer 
(American  Photo-Engraver^  September, 
1929,  937-951),  in  which  130  different 
stops  for  various  purposes  were  shown. 

An  early  (1892)  stop  for  highlight 
photography  was  the  so-called  “eared” 
stop,  or  a  square  aperture  with  ex¬ 
tended  corners,  suggested  by  Levy, 
Morgan  and  others  for  newspaper  nega¬ 
tives.  Multi-aperture  stops  also  were 
considered  advantageous  for  closing  up 
the  highlights,  on  the  theory  that  the 
light  in  passing  through  the  openings 
has  an  action  similar  to  that  shown 
when  the  comers  of  the  stop  are  ex¬ 
tended. 

Little  would  be  gained  by  reviewing 
all  the  stops  suggested  for  highlight  ef¬ 
fects,  since  few  of  the  apertures  ever 
achieved  anything  but  passing  interest. 
Attention  should,  however,  be  given  to 
one  type  of  aperture — the  excenter 
stop,  which  has  frequently  been  advo¬ 
cated  for  highlight  photography  since 
its  first  appearance  in  1896.  By  “ex¬ 
center”  is  indicated  that  the  aperture 
(usually  of  small  size  and  circular  in 
shape)  is  intentionally  placed  off  the 
center  of  the  lens,  the  exact  position 
depending  on  the  size  of  the  normal 
detail  stop. 

The  history  of  the  excenter  stop  ap¬ 
parently  dates  back  to  the  “isotypic” 
halftone  experiments  of  Vittorio  Turati 
I  (Process  Photogram  1896,  167) ;  it 
1  might  be  considered  as  a  “distant  rela- 
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Keep  every  printing  job  in  gonr  ovm 
plant  bg  adding 


PRESS  EQUIPMENT 


The  added  value  of  Offset  has  long 
been  recognized.  Those  jobs  which 
are  best  done  by  Offset  will  go  to 
Offset.  NO  other  printing  method 
will  do  the  job  as  well.  Keep  every 
possible  printing  job  in  your  own 

^Harris  Research 

now  gives  to  the  in¬ 
dustry  still  another  ad¬ 
vantage  in  its  chemical 
service  to  platemaking. 

'^Litho-Chemicals 

Through  research  Harris 
has  developed  and 
standardized  new  chem¬ 
icals  ior  both  deep  etch 
and  surface  plate  making 
processes.  Full  details 
upon  request.  Write  us 
with  reference  to  your 
lithographic  problems. 

^Harris  Service 

Nation  wide— of  f  ers  to  all 
Harris  users  the  full 
benefits  of  all  Harris 
experience. 


plant  by  equipping  with  Offset.  Insure 
the  best  Offset  production  by  select¬ 
ing  the  craftsman's  press— the  Harris 
—made  by  the  pioneer  builders  of 
successful  Offset  Presses,  in  a  com¬ 
plete  line,  with  a  press  for  every  need. 


LST  35x45  Two  Color 


PtONCER  SUtLDERS  OF  SUCCESS  FUt  OFFS  E  T  P  RES  S  E  S 

Offictt;  UtO  •  HtrihSths  Ofdt**:  K«w  YoA,  3 Jo  S«.  •  Orie«y»,  >43  So.  PMrbont  Si.  •  O*y«oti,  UO  V**tiiiiulo» 
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live”  of  the  multi-aperture  stops  later 
suggested  by  Branfill,  Bolton,  Ray  and 
other  halftone  experimenters. 

Among  those  to  seriously  consider 
the  excenter  stop  was  Albert  E.  WoU 
(1917),  who  employed  a  stop  which 
really  was  a  modified  combination  of 
apertures  previously  designed  by  Max 
Levy  (1897)  and  the  aforementioned 
Turati.  The  Woll  stop  was  of  the  multi¬ 
aperture  type:  a  circular  aperture  with 
two  segments  of  crosses  (slits)  extend¬ 
ing  from  the  lower  part  of  the  cirde, 
and  a  small  excenter  aperture  placed 
to  the  top  of  the  main  stop. 

By  giving  a  brief  supplementary  ex¬ 
posure  with  this  stop,  the  highlights 
would  be  more  or  less  closed  by  means 
of  a  fog  in  the  clear  spaces  between  the 
dots,  said  fog  varying  in  density 
(strength)  according  to  the  brilliancy 
of  the  respective  parts  of  the  copy. 

A  later  investigator  of  the  excenter 
stop  was  Arthur  Fruwirth  (1928),  who 
abandoned  WolFs  combination  aperture 
in  favor  of  Turatfe  single  stop,  but 
with  the  provision  that  the  excenter 
stop  must  be  a  definite  distance  from 
the  detail  stop,  and  that  its  diameter 
was  less  important  than  its  position. 
According  to  Fruwirth,  if  the  detail 
stop  was  /:45,  the  excenter  stop  would 
be  located  on  the  circumference  of  a 
circle  representing  /:16  of  the  lens 
diaphragm. 

The  researches  on  excenter  stops 
were  augmented  and  later  presented 
in  a  rather  embracive  form  by  Fruwirth 
and  Mertle  (American  Photo-Engraver^ 
April,  1936,  278-283;  May,  1936,  381- 
3^),  a  work  which  perhaps  influenced 
the  subsequent  study  by  Harry  E. 
Groesbeck  (Process  EngravePs  Month¬ 
ly,  January,  1937,  13-18)  of  producing 
highlight  halftone  images  with  an  ex¬ 
center  stop. 

It  is  further  possible  that  the  Fru- 
wirth-Mertle  paper  on  the  subject  led 
Groesbeck  to  the  invention  of  a  special 
stop  embodying  the  excenter  principle 
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(Sterling-Groesbeck  Diaphragm) ,  in¬ 
troduced  in  1937  by  the  Pitman  Com¬ 
pany.  This  stop  is  in  the  form  of  a  cir¬ 
cular  aperture  in  a  Waterhouse  blan^ 
said  blank  raised  or  lowered  by  at¬ 
tachment  to  a  micrometer-screw  so  as 
to  decenter  the  stop  to  any  desired  de¬ 
gree,  and  for  any  camera  extension, 
screen  and  screen  distance. 

It  is,  of  course,  understood  that  ex¬ 
center  stops  are  employed  only  for 
supplementary  exposures — not  for  the 
main  halftone  exposure.  The  deflected 
light  ray  transmitted  by  the  excenter 
aperture  passes  obliquely  through  the 
transparent  apertures  of  the  halftone 
screen,  exercising  action  in  the  form 
of  fog  or  a  residual  dot  formed  in  the 
clear  spaces  of  the  dot  formation. 

The  supplementary  exposure  seldom 
is  more  than  a  few  seconds  (according 
to  circumstances  and  the  nature  of  the 
copy),  with  the  chief  aim  a  partial 
“blocking-up”  of  the  highlight  dots— 
not  a  solid  (opaque)  closure,  since 
such  a  procedure  would  obliterate  every 
vestige  of  highlight  detail,  to  say  noth¬ 
ing  of  fog  creeping  into  the  clear  spaces 
between  the  middletones  and  shadow 
dots. 

Besides  pioneering  in  excenter  stops, 
Vittorio  Turali  also  was  the  first  to  em¬ 
ploy  (1895)  stops  in  the  form  of  a  St. 
Andrew’s  cross,  the  arms  of  which  were 
of  such  length  that  the  projections  of 
the  illuminated  cross  (or  its  arms), 
after  focusing,  just  coalesced,  so  that 
they  appeared  as  a  bright  shading  on  a 
dark  ground,  producing  as  it  were  a 
negative  of  the  ruled  screen.  A  short 
exposure  with  such  a  stop  was  given 
to  secure  brilliancy  in  the  negative. 

The  idea  of  a  cross-shaped  stop  was 
incorporated  in  the  diaphragm  of  the 
special  “Penray  Hilite”  lens  introduced 
(1929)  by  the  British  firm  of  Hunter- 
Penrose.  The  lens  consists  of  a  process 
anastigmat  with  an  iris  diaphragm,  to 
which  a  cross-shaped  aperture  has  been 
additionally  attached.  This  is  opened 
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and  closed  similarly  to  the  iris  di^ 
phragm,  the  light  projections  in  the 
cross-shaped  aperture  being  made  nar¬ 
row  or  wide  as  desired.  < 

G.  C.  Laws  ( Penrose^ s  Annual^  1929, - 
59-62)  outlined  the  use  of  this  lent, 
the  halftone  exposure  given  first  with 
the  regular  stops,  after  which  a  supply 
mentary  exposure  is  given  with  the 
cross-shaped  aperture.  Laws  stated  that 
the  exposure  with  this  stop  should  be 
as  short  as  possible,  or  just  long  enou^ 
to  produce  a  veil  between  the  dots  in 
the  highlights.  It  is  important  that  the 
detail  exposure  should  not  be  exces¬ 
sive,  as  this  tends  to  build  up  the  lighter 
tones;  when  the  highlight  stop  effect 
is  added,  it  results  in  the  loss  of  these 
tones  by  over-exposure. 

Special  diaphragm  controls  and  stops 
have  lately  been  introduced  for  high¬ 
light  photography,  the  controls  being 
those  invented  by  R.  P.  Newick,  intro-5 
duced  (1938)  by  the  Harold  M.  Pitman] 
Company,  and  Emil  Muller  (Britiskt 
Printer,  May,  1939,  306-307),  intro- 1 
duced  by  the  British  firm  of  Pictorial  > 
Machinery,  Ltd. 

The  Newick  device  is  an  electrically- 
operated  apparatus  for  automatically 
controlling  the  size  of  the  lens  aper¬ 
tures.  The  Muller  control  is  in  two 
parts:  a  lens  scale,  and  a  measuring 
and  calculating  drum  for  determining 
camera  extension,  screen  distance  and 
lens  aperture.  Both  devices  are  in¬ 
tended  particularly  for  photolitho¬ 
graphic  halftone  reproduction. 

A  Hilite  process  for  photolithogra¬ 
phy  has  been  offered  by  Carl  G.  John¬ 
son  (Modem  Lithography,  January, 
1940,  45) ,  which  probably  is  based  on 
Johnson*s  Direct  Stop  Indicator,  the 
latter  consisting  of  a  series  of  special 
stops  made  to  cover  the  /;  value  of  the 
lens,  used  in  conjunction  with  the  reg¬ 
ular  exposure  and  screen  distance. 

Stops  for  highlight  halftone  photog¬ 
raphy  were  invented  (1939)  by  George 
W.  Morrison  (U.S.P.  2,145,427)  and 
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featured  recently  in  an  advertisement  by  the 


free  operation;  just  as  important,  the  adjust-  j 
ment  of  clamp  pressure  is  so  even  and  |1 


i  Defender  Photo  Supply  Company  to  empha¬ 
size  to  its  customers  that  Defender  has  the 
very  best  equipment  to  safeguard  the  quality 
of  its  products. 

Defender  employs  three  Seybold  Cutters  at 
its  Rochester,  N.  Y.,  plant  in  the  precision 
work  of  sizing  its  sensitized  photographic 
papers.  These  Seybold  machines  meet  the 
company’s  requirements  as  to  clean,  accurate 


well-balanced  that  the  delicate  surface  of 
sensitized  paper  is  not  marked  or  impaired 
by  the  cutting  operation. 

Thus  Seybold  meets  the  needs  of  the  photo¬ 
graphic  industry,  as  well  as  it  does  those  of 
the  graphic  arts.  Large  or  small,  YOU  will 
find  a  Seybold  to  meet  YOUR  cutting  need. 

SEYBOLD  DIVISION,  Harris -Seybold •Potter  Co. 


cutting,  high-speed  action,  and  easy,  trouble-  831  Washington  Street  •  •  •  Dayton,  Ohio 


SEYBOLD 

HAS  THE  EDGE 


SEYBOLD  SALES  AND  SERVIU: 


f 


NEW  VORKi  E.  P. 
Lawaon  Co.,  Inc., 
420  West  33rd  St. 

CHICAGO  iChas.N. 
Stovons  Co.,  Inc. 
SlOW.HarrteonSt. 

ATLANTA, 'OA.t 
Harris  -  Soybold 
Safas  Corp.,  120 
SprlnsStraat,N.W. 


DAVTONi  Cantral 
Salas  District,  S31 
Washington  Straat 

SAN  FRANCISCO, 
LOS  ANGELES, 
SEATTLE:  Harry 
W.  BrintnaR  Co. 

TORO  NTO,  MON¬ 
TREAL:  Harris- 
Saybold  -  Pottor 
(Canada)  Limitad 


Paper  Gutters  •  Book  Trimmers  •  Die  Presses  •  Knife  Grinders  •  Driiis  •  Wire  Stitchers 


A.  J.  Farley  ( American  Photo-Engraver , 
June,  1938,  507).  Both  of  these  aper¬ 
tures  are  of  the  rotating  type :  the  Mor¬ 
rison  etop  consists  of  a  carriage  hear¬ 
ing  a  pair  of  superposed  discs  mounted 
for  relative  and  concerted  rotational 
movement,  the  discs  having  apertures 
extending  outwajd  from  the  disc  cen¬ 
ter  of  rotation,  movement  of  the  discs 
bringing  the  apertures  into  overlapped 
and  coincident  relation. 

The  Farley  apparatus  is  clock-oper¬ 
ated,  driven  hy  a  mainspring,  wound 
with  a  key.  The  diaphragm  takes  the 
form  of  a  Waterhouse  etop,  inserted 
into  the  slot  in  the  lens  barrel  reserved 
for  the  flash  stop.  The  stop  is  based 
on  the  principle  of  having  an  outer 
aperture  revolve  around  an  inner  com¬ 
mon  aperture  or  center,  producing  an 
effect  somewhat  similar  to  that  of  the 
Bassani  process.  The  outside  series  of 
apertures  vary  in  their  position  from 
the  center,  the  smallest  one  being  clos¬ 
est,  while  the  largest  is  the  farthest 
away  from  the  common  center  aperture. 

Mention  has  just  been  made  of  the 
Bassani  process,  the  invention  (1924) 
of  Laurent  Bassani,  and  based  on  a 
slight  rotation  of  the  halftone  screen 
during  part  of  the  exposure.  To  effect 
this  rotation,  special  apparatus  is  re¬ 
quired  in  the  form  of  a  pair  of  shafts 
geared  to  an  electric  motor  and  con¬ 


nected  to  the  halftone  screen  carrier. 
The  purpose  of  the  mechanism  is  to 
rotate  the  transparent  square  apertures 
of  the  halftone  screen  around  their 
own  center,  the  rotation  supposed  to 
cause  a  merging  of  the  dot  formation 
in  the  highlight  areas  of  the  halftone 
negative. 

The  extent  to  which  the  dot  forma¬ 
tion  is  eliminated  from  the  highlights 
is  determined  by  the  amplitude  of  the 
circular  motion,  variation  of  which  is 
in  turn  controlled  by  the  adjustable 
mechanism  previously  referred  to,  and 
which  is  permanently  stationed  on  the 
top  (rear)  of  the  process  camera.  The 
diameter  of  the  stop  employed  and  the 
proportion  of  the  exposure  time  that 
the  screen  is  permitted  to  rotate  also 
materially  influence  the  highlighting 
effect  in  the  negative. 

Although  capable  of  giving  good  re¬ 
sults,  the  Bassani  apparatus  required 
care  and  keen  judgment  in  its  usje,  as  a 
slight  error  or  mis  judgment  in  rotating 
the  screen  very  decidedly  affected  the 
character  of  the  final  halftone  image. 
This,  plus  the  cost  of  the  installation, 
seemingly  interfered  with  its  popular¬ 
ity  in  smaller  establishments,  or  those 
which  did  not  enjoy  a  sufficient  volume 
of  highlight  work  for  regular  and  con¬ 
stant  employment  of  the  equipment. 
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LORING  COES  COMPANY 

ESTABLISHED  1830 

Worcester,  Massachusetts 


answered  by 
ARNOLD  J.  McANENY 

Alkali-Proof  Papers 

QWe  would  appreciate  any  inform 
m  mation  you  could  give  us  on  the 
subject  of  alkali-proof  papers.  What 
we  would  like  to  know  specifically  is, 
just  what  is  an  alkali-proof  paper,  and 
is  there  any  standard  test  used  to  de¬ 
termine  whether  or  not  a  paper  is  alkali- 
proof?  What  we  have  in  mind  particu¬ 
larly  is  a  paper  suitable  for  wrapping 
soap. 

J.  E.  C.,  New  York  City 

A  A  general  definition  of  an  alkali- 
•  proof  paper  would  be  that  it  is 
a  paper  which  Is  not  affected  in  any 
way  by  an  alkali,  although  in  actual 
practice  the  strength  of  this  alkali  is 
defined  and  is  usually  limited  to  the 
equivalent  of  a  two  per  cent  solution 
of  caustic  soda.  When  we  say  “un¬ 
affected”  we  mean  that  the  original 
color  of  the  paper  is  not  changed. 
Thus  a  white  sheet  which  is  not  alkali- 
proof  will  show  a  yellowish  or  brown 
stain  if  placed  in  contact  with  an  alkali 
while  a  colored  or  tinted  sheet  will  usu¬ 
ally  fade  out,  indicating  that  the  dye 
or  coloring  matter  is  not  fast. 

An  alkali-proof  paper  need  not  be 
manufactured  according  to  any  hard 
and  fast  rules,  hut  there  are  a  few 
points  regarding  a  suitable  formula 
which  should  be  kept  in  mind.  The 
sheet  should  contain  no  groundwood. 
Groundwood,  as  most  of  you  know,  is 
converted  into  wood  pulp  without  the 
loss  of  any  of  the  original  constituents 
of  the  wood  itself.  Thus  for  example 
the  cementing  substance,  or  lignin, 
which  holds  the  fibers  together,  and 
which  has  been  cooked  and  washed 
out  of  chemical  pulps,  is  still  present 
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in  groundwood  and  it  is  chiefly  the  re-  i 
action  between  this  material  and  the  | 
alkali  which  produces  the  brownish  ' 
discoloration  in  paper.  You  all  know 
how  yellow  a  newspaper  gets  when  left 
in  the  sun  for  a  few  days.  As  news¬ 
papers  contain  75  or  80%  groundwood, 
the  yellowing  effect  of  the  reaction  be* 
tween  lignin  and  sunlight  is  easily 
seen — more  or  less  similarly  alkali  acts 
on  the  lignin  as  the  sunlight  does,  only 
to  an  even  greater  degree. 

Bleached  papers  are  to  be  preferred 
to  unbleached.  This  is  due  to  the  fact 
that  bleaching  is  a  purifying  action.  It 
oxidizes  and  destroys  many  of  the  im¬ 
purities  in  pulp  which  have  survived 
the  cooking  operation.  Since  the  im¬ 
purities  are  responsible  for  discolora¬ 
tion,  it  is  logical  that  the  purer  the 
sheet  is,  the  less  discoloration  will 
occur.  For  this  reason  a  sheet  high 
in  alpha  cellulose  content  and  one  that 
has  been  made  from  pulp  well  cooked 
and  well  washed  is  to  be  recommended. 

Many  buyers  prefer  a  hard  sized 
sheet,  knowing  that  the  moisture  re¬ 
sulting  from  the  “sweating”  of  a  cake 
of  fresh  soap  is  instrumental  in  caus¬ 
ing  trouble.  This  sheet  should  prefer¬ 
ably  be  tub  sized  as  the  starch  or  glue 
in  tub  sizing  furnishes  an  overall  pro¬ 
tection  and  reduces  the  possibility  of 
excess  rosin  present  in  beater  sizing 
reacting  with  the  alkali  present  in  soap. 

There  is  no  one  standard  method  of 
testing  a  paper  for  its  alkali-proof 
quality.  As  stated  above,  a  common 
practice  is  to  apply  a  solution  of  caustic 
soda,  usually  ranging  in  strength  from 
one  to  three  per  cent,  to  the  sheet  of 
paper  and  noting  whether  or  not  any 
discoloration  develops.  Some  users  are 
of  the  opinion  that  a  more  practical 
test  is  to  be  preferred  and  for  this 
reason  adopt  the  so-called  sandwich 
test.  In  this,  the  sheet  is  placed  be¬ 
tween  two  freshly  cut  pieces  of  soap 
and  allowed  to  remain  there,  under 
moist  and  warm  conditions  for  a  period 
of  from  four  to  twenty-four  hours,  de¬ 
pending  on  the  whim  of  the  user.  Others 
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Numbering  de¬ 
serves  first  place. 
For  86  ways  to 
develop  profit¬ 
able  new  ac¬ 
counts  through 
typog  raphic 
numbering, 
write  for'^Num- 
bering  for  Prof¬ 
it''  —  a  novel 
useful  booklet. 


Provided  hy  This 
Low-Price,  Modern 


Your  knives  cut  sharp  and  true  .  .  .  last 
longer  .  .  .  retain  their  original  condition 
.  .  .  and  SAVE  YOU  MONEY  .  .  .  when 
ground  on  this  Rogers  Grinder.  Quickly 
pays  for  itself.  How  long  are  your  knives? 
Write  for  bulletin  and  prices. 

SAMUEL  C.  ROGERS  &  CO. 

205  Dutton  Ave.  Buffalo,  N.  Y. 


■ifflTTI? 


TYPICAL 

NEW  ERA 

PRODUCTS 


TICKETS  .  .  . 

roll  tickets 

railway  and  bus  tickets 
commutation  tickets 
restaurant  and  meal  tickets 
mileage  books 
theater  tickets 
strip  tickets,  etc. 


LABELS  .  .  . 

paper  labels  (gummed  or 
plain) 
silk  labels 
other  cloth  labels 


CHECKS 


TAGS  .  .  . 

paper  tags 
merchandise  tags 
cloth  tags 

UNIT  SETS  .  .  . 

continuous  zig-zag 
snap-outs 
register  forms 


"101  Methods  of  Making  Money  in  the  Printing 
Business"  could  be  the  title  of  this  new  booklet, 
which  describes  the  New  Era  Multi-Process  Printing 
Press  and  allied  equipment.  Typical  products  pro¬ 
duced  in  quantities  on  New  Era  Presses  are  listed, 
with  complete  information  about  the  various  print¬ 
ing  and  manufacturing  operations  which  can  be 
handled  with  these  machines.  Features  of  the  New 
Era  Press,  available  extra  attachments,  operation 
and  specifications  are  all  included  and  fully  illus¬ 
trated.  There  are  also  separate  bulletins  on  the 
New  Era  Collating  Machine,  Tag  Making  Press, 
Tabulating  Card  Press,  and  Carbon  Paper  Folding 
Machine. 

FOR  YOUR  COPY  of  this  booklet  .  .  .  simply  write 
to  us,  on  your  letterhead,  state  your  company  posi¬ 
tion,  and  mention  the  kinds  of  printing  and  manu¬ 
facturing  operations  in  which  you  are  interested. 


OFFICE  FORMS 


BOOK  MATCH  COVERS 


CARTONS 

and  countless  other 
products 


MANUFACTURING  COMPANY 


371  Eleventh  Avenue  Paterson,  New  Jersey 


The  Graphic  Arts  Monthly — September,  1940 


will  simply  wrap  a  bar  of  soap  in  the 
paper  for  several  days  and  notice  the 
extent  of  the  discoloration,  if  any.  It 
is  well  to  remember  that  the  term 
“alkali-proof”  is  a  relative  one  and 
since  different  grades  of  soap  vary 
greatly  in  free  alkali  content,  a  sheet 
which  would  stand  up  well  if  used  to 
wrap  an  expensive  soap  may  discolor 
badly  if  used  in  connection  with  a 
much  harsher  one.  Furthermore,  a 
large  cake,  exuding  more  moisture 
than  a  smaller  one  of  the  same  make 
would  require  a  relatively  greater  de¬ 
gree  of  {dkali-proof  qualities  from  a 
paper.  And  then  again,  some  soaps  are 
wrapped  directly  with  the  paper  in 
question  while  others  may  first  be 
wrapped  in  an  inner  liner  of  glassine, 
waxed  paper  or  even  fifteen  point  card 
stock. 

There  is  one  other  important  point 
to  keep  in  mind  in  the  case  of  a  soap 
wrapper  that  has  been  printed.  If  by 
any  chance  the  paper  becomes  dis¬ 
colored,  do  not  register  a  complaint 
with  your  paper  jobber  or  with  the 
mill  until  you  are  reasonably  sure  that 
the  ink  used  is  made  for  the  purpose 
and  does  not  bleed  or  fade  in  the  pres¬ 
ence  of  an  alkali.  This  may  sound  like 
an  elementary  precaution  but  there  are 
definite  cases  on  record  where  the  ink 
house  was  not  given  adequate  instruc¬ 
tions  before  furnishing  the  ink.  The 
results  were  obvious  and  the  customer’s 
face  was  red. 

»  « 


NEW  JOGGER 
by  BRACKETT 

Renders  All-Around 
Jogging  Service 

•  Moved  close  up  to  rotary  perforator 
it  takes  the  work  directly  without  in- 
between  handling.  Motions  are  saved 
.  .  .  work  is  speeded  .  .  .  logging  is 
done  with  precision.  •  Interleaved 
multi-carbon  sets  can  be  dropped  di¬ 
rectly  onto  the  jogger  as  gathwed.  No 
hand  jogging  is  needed.  No  waste  mo¬ 
tions.  Jogging  goes  on  automatically 
and  perfectly  and  your  shop  is  paced 
up  profitably.  •  This  jogger  handles 
multi-carbon  sets  of  every  kind  .  .  . 
onion  skin  and  similar  stocks.  Can  do 
several  different  sized  jobs  at  one 
time.  And  is  not  equalled  in  the  per¬ 
fection  of  its  jogging. 

ITrite  for  details  today 


THE  BRACKETT  STRIPPING 
MACHINE  COMPANY 

608  5.  Dearborn  Sf  ,  Cbitaga,  III 
330  W.  42r>d  St,,  New  York,  N  Y 


The  Practice  of  Presswork 

By  Craig  R.  Spicher 

A  limited  number  of  copies  as  a  special 
service  at _ $4.00 

• 

Send  Money  with  Order 

e 

GRAPHIC  ARTS  PUB.  CO. 

608  S.  Dearborn  St.  Chicago,  III. 
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Ill 


A  SELLING  HELP  T41AT  REALLY 
HELPS 

Management  Bond  Portfolio  con¬ 
tains  specimens  of  printed  forme 
for  your  customer  to  try.  Telle 
how  to  design  a  printed  form. 
Also  lists  the  sixee  to  use  for 
economy.  Smid  for  is. 


COMPLAINTS,  rejections,  expense. 

That’s  what  you  run  into  when  you 
print  low-cost  jobs  on  unknown  paper. 

Keep  your  customer  and  keep  him 
happy  by  putting  his  work  on  a  ^own, 
reliable  paper.  Use  Management  Bond 
—a  Hammermill  product  especially 
made  for  low-cost  jobs. 

Management  Bond  is  watermarked. 
You  can  identify  it  instantly.  It’s  uni¬ 


form.  You  can  always  match  color, 
weight  or  finish.  It’s  fast  on  your  press, 
efficient  in  your  customer’s  office. 

Management  Bond  comes  in  white: 
and  10  colors,  in  standard  weights  and 
sizes.  Quickly  available  through  Ham-| 
mermill  Agents. 

MANAGEMENT  BOND 

A  HAMMERMILL  PRODUCT 


accept  this  jcb! 

LOOK  AT  IT . . .  THIS  PAPER  DOESN'T  MATCH 
OUR  PREVIOUS  ORDER  IN  COLOR  OR  FINISH!" 


(Please  attach  to  businen  V^twhoid 


"HE  wouldn't  get 

REJECTIONS  ON  LOW-COST 
JOBS  IF  HE  STANDARDIZED 
ON  MANAGEMENT  BONOr 


'‘RI6HT...BECAUSE  ITS 
WATERMARKED,  UNIFORM 
HE  COULD  ALWAYS  MATCH 
COLOR  AND  FINISH!" 


Send 


HAMMERMILL  PAPER  C(j| 
Elrie,  Pa. 

Send  me  the  Managemeni 
Bond  Portfolio  of  printed  formt  j 


It  was  while  personally  engraving  some 
of  his  unappreciated  musical  manu¬ 
scripts  on  copper  plates  that  Johann 
Sebastian  Bach,  world's  greatest  musical 
genius,  developed  the  eye 
trouble  that  led  to  total  blind- 
.  ness,  and  eventually,  to  death.  / 


rapnic  Arts 


Just  a  century  ago  this  year, 
America's  pioneer  electro¬ 
types,  made  from  a  wood  en¬ 
graving,  were  printed  in  New 
York's  Mapes  Magasine.  To 
make  the  electrotypes,  an  im¬ 
pression  was  taken  in  an  al¬ 
loy  of  bismuth  and  other  soft 
metals. 


$1.00  a  day  was  the  highest  wage  paid  by  American  papermakers 
in  1810.  The  hard-working,  highly  skilled  vatman  received  that 
princely  sum. 
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#In  NEKOOSA  BOND'S  business  paper  advertisements  and  mas:  I 
mailings,  buyers  of  business  stationery  are  urged  to  get  togetheil 
with  their  printers  and  work  out  a  complete  plan  for  their  letterheads^ 
envelopes,  invoices,  statements  and  forms.  They  are  told  you  car;i 
modernize  and  improve  their  business  stationery,  make  it  cos; 
less  by  organizing  the  production  of  all  this  printing.  Printers  whc; 
tie  in  with  this  promotion,  who  use  the  NEKOOSA  BOND  Manua.ji 
of  Business  Stationery  Design  as  their  plan  book,  are  winning  thre€> 
or  four  orders  on  calls  that  ordinarily  produced  one.  Aiid  b^j 
using  NEKOOSA  BOND  they  guarantee  that  the  plan  works  to  the 
satisfaction  of  the  customers  and  the  profit 
of  the  printers.  Ask  the  Nekoosa  paper  mer¬ 
chant  serving  your  area  for  full  details. 

NEKOOSA  nsfeo  BOND 

ii  on*  of  the  Pr*>  tested  Business  Papers  made  by  the  Nekoosa  •  Edwards 
Paper  Company,-Port  Edwards,  Wisconsin.  Others  in  the  family  are  JOHN 
EDWARDS  BOND,  NEKOOSA  MIMEO  BOND,  NEKOOSA  DUPLICATOR 
BOND  and  NEKOOSA  LEDGER. 

NEKOOSA-EDWARDS  PAPER  COMPANY 

PORT  EDWARDS,  WISCONSIN 


and  THE  PRINTING  INDUSTRY 

(Reg.  U.  S.  Pat.  Off.) 


published  by  the 

Graphic  Arts  Publishing  Co. 

608  South  Dearborn  Street 
Chicago,  Illinois 

Telephone:  Harrison  0486 
Business  Staff 

A.  F.  Lewis _ General  Manager 

E.  H.  GhEASOV  ... Advertising  Manager 
E.  B.  Addison  — Asst.  Adv.  Mgr. 

R.  R.  Berliner - Eastern  Repr. 

17  East  42nd  Street,  New  York  City 
Telephone :  Murray  Hill  2-6770 

Editorial  Staff 

D.  B.  Eisenberg _ Editor 

Magnus  A.  Arnold  A.  J.  McAneny 
Charles  Broad  J.  S.  Mertle 
Haywood  H.  Hunt  H.  C.  Rockwell 
J.  Gus  Liebenow  Robert  S.  Shane 

Harry  Loose  Harold  Marshall 


What  Is  Your  Opinion? 

HOULD  the  printer  be  compelled  to 
deliver  the  exact  quantity  of  an 
ordered  job,  or  should  it  be  understood 
that,  within  10%  tolerance  limits,  he 
may  deliver  an  under-run  or  an  over¬ 
run,  billing  additional  for  the  over-run? 


The  Committee  on  Production  Costs  of 
the  Association  of  National  Advertisers, 

Inc.,  is  seeking  opinions  and  factual 
information  on  this  question.  In  a 
very  open-minded  letter,  the  chairman 
writes:  “There  is  much  to  he  said  on 
both  sides  of  the  question.  In  many 
cases  it  may  be  unfair  for  the  printer 
to  stand  the  cost  of  over-runs  which 
may  occur  through  no  fault  of  hie  own. 

On  the  other  hand,  there  is  a  definite 
feeling  among  advertisers  that  some 
printers  habitually  use  over-runs  as  a 
method  of  increasing  total  sales.*’ 

The  average  reader  may  say  immedi¬ 
ately:  “The  answer  is  simple.  No  one 
can  expect  the  printer  to  furnish  an 
exact  count.  He’s  got  to  allow  for  spoil¬ 
age,  not  only  on  the  press  but  also  m 
the  bindery.” 

And  yet,  what  about  the  reaction  of  the 
customer  who  orders  large  quantities, 
and  who  is  nettled  by  a  short  count,  or 
by  the  item  on  the  bill  for  the  over-run? 

No  hard  and  fast  rule  should  be  laid 
down  on  over-runs  and  under-runs. 
Much  depends  on  the  relationship  of 
the  printer  to  the  customer,  and  the 
quantity  and  kind  of  order.  If  the 
printer  has  to  deliver  an  exact  count, 
then  he  should  in  his  estimate  or  b 
his  invoice,  make  allowance  for  spoil¬ 
age  in  paper  stock,  ink,  operating  time 
and  labor.  If  he  is  permitted  to  deliver 
within  tolerance  limits,  he  should  con¬ 
scientiously  strive  to  keep  the  count 
within  reasonable  limits. 

GAM  will  welcome  any  viewpoints 
readers  have  on  this  subject. 

A  Pet  Peeve 

VERY  one  has  a  pet  peeve.  We  I 
have  at  least  two.  One  is  the  letter 
from  the  printer  who  uses  poor  letter¬ 
head  stock.  The  other  is  the  printer’s 
letterhead  that  fails  to  give  the  name  of 
the  printer’s  state  or  city,  or  his  tele¬ 
phone  number. 
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^^raternai ^aluilo — 

A  TODOS  NUESTROS  AMIGOS  DE  CENTRO 
Y  SUR  AMERICA 

haciendoles  encarecida  suplica  porque 
nos  dispensen  la  probreza  de  nuestro 
Castellano  en  el  saludo  impreso  en  la 
Revista  del  mes  de  junio  proximo  pa- 
sado.  Involuntaria  fue  nuestra  falta 
habiendonos  guiado  unicamente  el 
deseo  de  ponernos  a  las  apreciables 
ordenes  de  ustedes  para  todo  cuanto 
en  nuestro  ramo  pudiera  ofrecerseles. 

Sinceramente  confiamos  en  que  ha- 
brdn  recibido  con  toda  regularidad 
nuestra  Revista  mensual  ARTES  GRA- 
FICAS  y  que  en  ella  hayan  encontrado 
algo  de  utilidad  que  puedan  poner  en 
prdctica  en  sus  talleres.  Deseosos  de 
servirlos  a  satisfaccidn,  agradeceria- 
mos  nos  dieran  cualquiera  sugestidn 
que  ustedes  estimaran  de  interes  gen¬ 
eral  para  todos  nuestros  lectores. 

Si  se  le  dificulta  a  usted  dirigirse  a 
nosotros  en  la  lengua  de  Shakspeare, 
hdgalo  en  la  de  Cervantes,  pero  hdg- 
alo  sin  dilacidn  y  con  confianza,  que 
tambien  nosotros  entendemos  caste- 
llano,  y  estamos  deseosos  de  servirlo. 
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mean  economy,  speed  and  convenience  to  our  customers. 


YES 


TROJAN  GUMMED 
PAPER  LIES  FLAT 

(irS  PROCESSED) 


THE  GUMMED  PRODUCTS  COMPANY 
Offices  TROY,  OHIO  Mills 


CARBON  PAPER 

One  -  Time  Carbon  —  Pencil 
Carbon  —  Carbonized  Print 
Papers — Book  or  News  Stocks 
We  quote  delivered  prices 
Your  size — quick  service 

FRYE  MFG.  CO. 

DES. MOINES,  IOWA 


Rubber  Piute 
Questions 


iHl 


■■myffMBHMIMlilH 


. . .  ufUi  ao£m  ^jOwc  t^je  p/coMetm, 


Make  jour 
owi  TYPE 

400  Series  of  Type  Faces 
from  6  to  36  Point 


Twentieth  Century  made  on  the  Monotype  Type>&-Rule  Caster  from  6  to  3^ 

Stymie  Medium  made  on  the  Monotype  Type-&*Rule  Caff 
Binny  Oldstyle  made  on  the  Monotype  Type-S 

Rockwell  Antique  made  on  the  Monc 

Baskerville  made  on  the  Monotype 

SuUh^  Bold  mcuio  cm  tUo  MomIs^ 

dip  laMe  01  the  Hoiotjfpe  T] 
Bodoni  made  on  th 


Riles,  Leads 
aid  Slags 

From  2  to  12  P<^t,  delivered 
cut  to  **labor-saving**  sizes 


•  SAVE  MONEY 

•  MAKE  MORE  PROFIT 


DO  BETTER  PRINTING 
SELL  FOR  HIGHER  PRICES 


WeM  like  to  tell  you  about  our  Special  Proposal  which  will  make  il 
easy  to  put  a  MONOTYPE  TYPE-&-RULE  CASTER  to  work  foi 
you.  Ask  us  for  this  proposal.  No  obligation. 

UIIISTO!ll  HONOTVPE  MACHIME  COHPAN 

Monotype  Building,  24th  at  Locust  Street,  Philadelphia,  Penna. 


Raised  Printing 

At  Full  Press  Speeds 

The  Domore  Automatic  Produces  Vir- 
kotype  Relief  Printing  at  full  press 
speeds. 

Machines  may  be  purchased  on  time 
payments.  Many  owners  report  their 
Domores  paid  for  th’emselves  before 
they  made  their  last  payments. 

The  Domore  is  the  choice  of  many 
nationally  known  firms  whose  names 
are  by -words  to  the  public,  yet  hun¬ 
dreds  of  small  shops  find  them  profit¬ 
able. 

For  highest  quality  Raised  Printing 
use  Virkotype  Permanent  Compounds 
and  "X"  Base  Inks. 

Write  Now  for  Complete 
Information  I 

Wood,  Nathan  &  Virkus  Co. 

Incorporated 

112  Charlton  Street  New  York  City 


CATALOGS 


Dummies,  Rec¬ 
ommendations 
and  Estimates 
furnished  with¬ 
out  obligation. 


CASE  BOUND  cata¬ 
logs  are  sales  promoting 
ambassadors — ^always  on 
the  job.  They  help  your 
customer  get  more  busi¬ 
ness  and  win  repeat  or¬ 
ders  for  you.  BROCK 
and  RANKIN  hard 
bindings  play  an  impor¬ 
tant  part  in  helping  you 
build  successful  catalogs. 
CERCLA  and  CER- 
FLEX  mechanical  bind¬ 
ings,  and  TALLY-HO 
loose  leaf  binding  are 
now ^  a  bart  of  our  ex¬ 
tensive  service. 


BROCK  and  RANKIN 

619  SOUTH  .A  SALLE  STREET  •  CHICAGO 
BOOKBINDING  SPECIALISTS  SINCE  1892 


ing,  base  or  saddle,  will  bring  the 
plates  to  bearer  height.  Packing  and 
rollers  are  then  brought  to  kiss  the 
plates.  After  several  thousand  impres¬ 
sions  when  the  plate  begins  its  normal 
swell,  the  sheet  may  be  removed  from 
beneath  the  mounting  leaving  the  plate 
again  bearer  high  and  packing  and 
rollers  still  set  to  a  “kiss.”  With  pack¬ 
ing  and  plates  both  set  to  bearer  height, 
variance  in  peripheral  speeds  is  avoided 
and  greater  plate  wear  ensues. 

»  « 

Skilled  Operator 

QWe  are  thinking  of  buying  a  rub- 
m  ber  plate  machine  but  have  been 
wondering  whether  we  will  have  to  hire 
a  specially  skilled  operator  to  run  it  or 
whether  someone  in  the  shop  could 
learn  to  run  it? 

H.  Mcl.y  "New  York  City 

’a  There  are  a  lot  of  qualifying  an- 
gles  that  should  modify  this  an¬ 
swer  but  I  believe  the  point  you  mean 
to  get  at  is,  “Can  the  average  person 
learn  to  mold  rubber  plates  with  rea¬ 
sonable  skill  in  a  short  time?”  The 
answer  to  this  is  definitely,  “Yes.” 
Three  hundred  plus  rubber  plate  ma¬ 
chines  in  the  country  today  are  being 
operated  by  persons  who  a  year  or  two 
ago  had  never  heard  of  the  process. 
Most  of  these  were  making  efficient 
plates  within  a  week  or  two  after  they 
had  first  seen  the  machine.  As  with 
the  running  of  any  piece  of  machinery 
skill  is  bound  to  increase  with  practice 
and  with  the  operator’s  own  ability  to 
think  and  analyze.  The  machines  are 
easy  to  operate  requiring  little  or  no 
mechanical  skill  and  most  of  the  mold¬ 
ing  procedures  are  comparatively 
simple. 


Are  you  seeking  information  rela¬ 
tive  to  any  book  dealing  with  the 
graphic  arts?  If  so,  write  us^  and 
we  shall  try  to  help  you. 
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ore  rrom  per 

with  ATF  Rubber  Plate  Machine 


rn? 


You  can  boost  your  job  profits  by  cutting  lock¬ 
up  and  makeready  time  to  almost  nothing,  save 
on  metal  and  up  to  40%  on  ink . . .  with  rubber 
plates  made  on  an  ATF  Rubber  Plate  Machine. 
Lighter  forms  prolong  press  life  and  permit 
higher  press  speeds . . .  in- 
\  crease  production.  These 
\  areoJily afewof themany 
\  \  advantages.  Ask  your 

\  atiHW*  »»»  \  \  ATF  Salesman. 


i  x'Pi?  o  1  Sizes  10x10  to  24x24.  Steam 

y  Air  oalesman.  or  electrically  heated  platens 

\  American  Type  Sounders 

200  Elmora  Ave.,  Elizabeth,  N.  J.  e  Sraocbes  EveTywhen 
Makers  of  beois  ATF  Type,  Kelly  Presses,  Nei-Offset  Eias,  Little  Gleet,  coaplete  offset  eqelpant 


ALL-STEEL 

')^/W  a  ^uH 


^  . 

1 

ARRIVAL  1 

AT  A  NEW  PRICE  I 

Y  V^HSFL 

BLUE  BOY 

f  WHEEL 

BLUE  BOY 

MODEL  5 

MODEL  6 

7.90, 

J.90 

AT  ALL  BRANCHES 

;  AMERICAN  TYPE  FOUNDERS 

AMERICAN  Numbering  machine  co 

ATLANTIC  AND  SHEPHERD  AVES.,  BROOKLYN  N.  Y 
ERAMCH  — 103  V/EST  MADISON  STREET.  CHICAGO.  I 
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Up~to~date  silk  screen 
methods 

ImpFOTe  your  results  with  the  many  tips  on 
latest  methods,  equipmtnt  and  materials 
giren  in  this  concise,  practical  manuaL 

BiegeleUen  and  Busenbark*s 

SILK  SCREEN 
PRINTING  PROCESS 

206  pages,  83  illus.,  $2.75 

SEE  IT  ON  APPROVAL 


McGRAW-HILL  BOOK  CO..  Inc. 

330  W.  42nd  St..  N.  Y.  G. 

Send  me  Biegeleisen  and  Busenbark’s  Silk 
Screen  Printing  Process  for  10  days’  exam¬ 
ination.  In  10  days  I  will  send  $2.75.  plus 
few  cents  postage,  or  return  book  postpaid. 
(Postage  paid  on  orders  accompanied  by 
remittance. ) 

Name. . 

Address. . . 

City  and  State. . 

Position . 

Company . GA  9-40 

(Books  sent  on  approval  in  U.  S.  and 
Canada  only) 


CASH 

for  your  inactive 

PRINTING 

LITHOGRAPHY 

FOLDING-BOX 

MACHINERY 

We  buy  single  units  or 
complete  plants 

W  rite — Phone — W  ire 

SID  WEINSTEIN 

Machinery  EXCHANGE 

3 1  Beekman  St.,  New  York 
Beekman  3-0929 


Silk  Screen  Process 

( Continued  from  page  14) 
publicity.  Look  around  you  when  next 
you  go  to  a  movie.  Chances  are 
that  those  large  colorful  posters  in  the 
lobby  are  silk-screened.  Recently  for 
want  of  better  diversion  while  riding 
in  a  New  York  bus,  I  counted  about  15 
different  bus  cards  that  were  printed 
by  the  silk  screen  process. 

Not  all  the  examples  of  silk  screa 
work  you  see  around  are  good.  Some  in 
fact  are  nothing  to  boast  about.  That 
however,  is  not  due  to  the  process  it¬ 
self,  but  rather  to  the  user  of  the  proc¬ 
ess.  A  silk  screen  stencil  in  the  hands 
of  a  butcher  will  turn  out  to  be  a  bloody 
job.  On  the  other  hand,  the  process  en¬ 
trusted  to  a  skilled  craftsman  can  and 
does  turn  out  beautiful  color  printing. 
Silk  screen  has  a  definite  place  of  its 
own,  unique  and  profitable  enough  to 
avoid  the  temptation  to  encroach  upon 
the  domain  of  other  printing  processes. 
It  can  be  said  with  confidence,  that  the 
silk  screen  process  meets  the  high 
standard  of  quality  of  the  best  adver¬ 
tising  accounts  of  the  country. 

»  cc 

Teach  Silk  Screen  Process 

★  A  free  evening  course  in  freehand  and 
reproduction  lettering,  and  in  silk  screen 
stencil  printing  will  be  given  at  the  New 
York  Evening  School  of  Industrial  Art,  2S7 
West  40  Street,  New  York  City,  this  com¬ 
ing  school  year. 

J.  I.  Biegeleisen,  author  of  The  Silk 
Screen  Printing  Process,  The  ABC  of  Let¬ 
tering,  etc.,  is  in  charge  of  the  course.  Reg¬ 
istration  is  now  going  on. 

»  « 

To  Teach  Printing  Administration 

★  A  new  school,  the  School  of  Printing  Ad¬ 
ministration,  will  be  established  this  fall  at 
19  West  44th  Street,  New  York  City,  by 
John  F.  Smaney  of  the  Congress  Printing 
Company,  who  holds  a  B.S.  degree  in  print¬ 
ing  from  Carnegie  Tech  and  is  a  certified 
instructor  by  the  University  of  the  State  of 
New  York,  for  printing  related  subjects. 
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For  Extra  Profits 


THE 


ESS 


Speed  6500  per  hour  .  .  .  Contin¬ 
uous  Feeder  .  .  /  Flat  Bed  and 
Cylinder  Construction  .  .  .  Prints 
from  Standard  Type,  Machine 
Composition  or  Flat  Plates  .  .  . 
Eliminates  Curved  Plates  and 
Turtles  .  .  .  Screw  Adjustment 
Impression  . . .  Little  or  no  Make- 
ready  . . .  Quick  Change  of  Forms 
.  .  .  Handies  all  Envelope  Styles. 


General  ENVELOPE  PRINTING 

BRISTOLS 
Plus  BOOKLETS 
Imprinting  TAGS 

of  FOLDERS 
LABELS 


B.  VERNER  &  COMPANY 

298  Broadway  New  York  City 
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SPECIAL  FOR  SEPTEMBER 

15%  DISCOUNT 

On  recent  purchase  of 
QUALITY  BINDERY  EQUIPMENT 
^REBUILT 

Model  B  v.‘ith  Cleveland  Continuous 
Feeder 

Model  E.  with  Friction  Feeder 
Folders  and  Feeders 
6 — No.  3  Smyth — 3  National 
Straight  Needle — 6-9  and  6-19 
Singer  Sewing  Machines.  Casemaker- 
Crawley  Rounder  and  Backer 
Robinson  Bd.  Cutter 
2  Roller  Backers 
5  Standing  Presses 
Brackett  Stripper,  Dbl.  Hd. 

Wire  Stitchers,  various  sizes. 

Immediate  Delivery 

STOLP-GORE  CO.,  Inc. 

710  W.  Jackson  Blvd.,  Chicago,  III. 
'Phone  Mon.  3154 


PAPER! 

KNIVES 


Metallurgists  for  a  cen¬ 
tury.  Builders  of  paper 
cutting  knives  for  nviny 
decades.  Send  your  in¬ 
quiry  to 

SIMONDS  WORDEN  WHITE 
COMPANY 
DAYTON,  OHIO 


Bindery  Questions 


answered  by 
R.  S.  SHANE,  Ph.D. 

New  Finishes 

Scientific  progress  in  the  field  of  in¬ 
dustrial  finishes  is  bringing  a  host  of 
new  problems  to  the  binder.  No  longer 
are  the  materials  with  which  the  binder 
works  limited  to  the  old  familiar 
cloth,  leather,  paper,  glue,  and  metal. 
Now  special  sizings,  bakelites,  lacquers, 
resin-impregnated  fabrics,  plastic  bind¬ 
ings,  artificial  leafs,  casein-sized  paper, 
grease  proofed  paper,  waterproofed 
paper — all  these  will  require  the  solu¬ 
tion  of  the  problems  attending  their 
use. 

Unfortunately  there  are  no  general 
cure-alls  and  special  attention  must  be 
given  to  each  case. 

Some  of  the  solutions  which  have 
been  achieved  are  listed  herewith : 

For  lightly  lacquered  surfaces,  a 
suitable  solvent  may  be  emulsified  in 
the  adhesive.  These  suitable  solvents 
include  amyl  acetate,  butyl  alcohol, 
glacial  acetic  acid,  alcohol,  and  some 
of  the  higher  petroleum  fractions. 

There  is  a  universal  adhesive  for 
hand  application,  which  will  cause  pa¬ 
per  to  adhere  to  any  surface.  This  is 
a  latex  product  made  from  latex  and  a 
protein  base.  This  material  is  quite 
good  but  expensive,  of  course,  not 
suitable  for  prolonged  machine  use  al¬ 
though  it  can  be  used  on  short  runs. 

Silicates  have  been  used  to  grease¬ 
proof  papers  used  for  oil  cans,  and  con¬ 
tainers,  for  greasy  products. 

Vegetable  and  animal  glues  can  not 
do  as  well  as  adhesive  grade  sodium 
silicate  (same  as  used  for  making  cor¬ 
rugated  board)  for  sealing  these  pack¬ 
ages. 

Progress  is  being  made  very  rapidly 
in  the  plastic  bindings.  These  are  now 
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YOU, 

^OO  •  •  • 


•  Automatic  control  1  Positive 
protection  against  the  spoilage 
gamble !  Sure-fire  safety  for  your 
profits !  These  are  a  few  of  the 
special  exclusive  advantages  of 
the  N-D  Single  Spindle  Drill 
with  the  amazing  One  Finger 
Shift!  Finger  tip  pressure  on  the 
handy  latch  shifts  the  table  for 
each  successive  hole.  Paper,  ta¬ 
ble  and  gauges  all  move  over  to 
the  next  drilling  position.  Ac¬ 
curacy  of  each  hole  is  mechani¬ 
cally  controlled.  Think  what  this 


CAN  SAVE 

MANY  HOURS  OF 

•  TIME 

MANY  REAMS  OF 

•  SPOILAGE 

MANY  COLD  CASH 

•  DOLLARS 


•  Inset  view  above  shows  operator's  hand  in 
natural  position.  Fingers  on  handy  latch. 
Finger  pressure  shifts  table  automatically  to 
position  for  each  successive  hole  to  be  drilled. 

NYGREN-DAHLY  COMPANY 

218-230  North  Jefferson  Street 
Chicago,  III. 


means!  No  more  wasted  stock. 
No  lost  profits.  And  ...  far 
greater  speed,  far  greater  pro¬ 
duction  than  ever  before.  No 
other  drill  like  thisl  Write  for 
details  today. 


YOU  CAN’T  GO  WRONG  WITH  A 


N-D  SINGLE  SPINDLE  DRILL 


PRINTING  ESTIMATING 

Learn  HOW  by  mail  in  25  lessons 

Printinjf  estimatine  course  includes  indi¬ 
vidualized  coaching,  three  bound  books, 
actual  production  records  on  composition, 
lock-up.  makeready,  ink.  running,  and  bind¬ 
ery  operations.  Benefits  you  get  may  lead 
to  better  Job.  Write  today  for  complete  de¬ 
tails  and  easy  method  of  paying  as  yon  go. 

Jack  Tarrant  School  of  Estimating 

Department  Q 

105  W.  Monroe  St.  Chicago,  III. 


Little  Sudgy  Says 


Puts  a  keen  edge 
on  any  paper  knife 
WRITE  FOR  FOLDER 


USE  A  SWIGART  GRINDER 
oAND  LEVEL  THE  BUMPS” 


SWIGART  KNIFE  GRINDER 

1148  So.  Wabash  Avenue  Chicago 


—  VER-E-GOOD  — 

Process  Printing  Powders 

o 

WATCH 

the  coming  issues  of  Graphic  Arts 
Monthly  for  a  2-page,  2-color  Announce¬ 
ment  of  the  now  complete  Devere  Line. 

Devore  Company,  Racine,  Wis. 

Manufacturing  Chemists  to  the  Ptg.  Trade 


THE  PRACTICE  OF 
PRESSWORK 

By  Craig  R,  Spicher 
at  a  special  price  of  . .  .  $4.00 
Send  Money  with  Order 

GBAPmC  ASTS  PDB.  CO. 

608  So.  Dearborn  Street,  Chicago 


being  made  from  “Vinylite”  (trade 
mark  of  Carbide  and  Carbon  Corp.)  as 
well  as  from  Bakelite  and  casein-type 
plastics.  Printing  and  stamping  on 
these  plastics  present  special  problems. 

The  adherence  of  leaf  to  certain  plas¬ 
tics  is  improved  by  the  use  of  pow- 
dered  ammonium  carbonate  as  a  dust¬ 
ing  powder  during  the  imprinting  op¬ 
erations.  This  does  not  apply  to  the 
Vinylite  type  of  plastic  but  it  does  apply 
to  the  Bakelite  and  casein  type  plastics. 

Progress  has  been  made  in  stitching 
and  stapling  in  the  basic  material.  Im¬ 
provement  in  metallurgy  have  given  us 
rust  free  wire  and  staples  which  will 
result  in  a  finer  finished  product. 
Breakage  difficulties,  corrosion,  and  im¬ 
proper  penetration  have  been  minim-  ’’ 
ized  as  wire  and  staple  manufacturers 
have  improved  their  product. 

»  « 

To  Dramatize  500th  Anniversary 

★  Dramatizing:  of  historical  events  since  the 
invention  of  printing  500  years  ago  by 
Johannes  Gutenberg,  will  feature  the  tri¬ 
state  celebration  commemora^g  the  500th 
Anniversary  of  Printing  to  be  held  at  the 
William  Penn  Hotel,  Pittsburgh,  for  the 
three  days,  September  26  to  28. 

Among  other  interesting  exhibits,  the 
Pittsburgh  Photo  Engravers  Association 
will  have  a  demonstration  showing  how 
halftone  plates,  used  for  printing,  are  made. 
Some  of  the  equipment  will  include  a  cam¬ 
era,  various  halftone  screens,  and  a  routing 
machine. 

The  printing  exhibit  will  include  exam¬ 
ples  of  printing  produced  in  Western  Penn¬ 
sylvania  during  the  past  year.  These  printed 
pieces  will  be  judged  by  specialists  in  their 
fields,  the  winning  pieces  in  each  of  the 
various  classifications  to  be  exhibited  at  a 
grand  National  Show  to  be  held  in  New 
York  in  November.  Another  exhibit  will 
consist  of  specimens  of  graphic  arts  work 
submitted  by  those  schools  in  Western 
Peimsylvania  which  have  printing  depart-  ! 
ments. 

Homer  E.  Sterling  of  Carnegie  Institute 
of  Technology  and  vice-president  of  the 
American  Institute  of  Graphic  Arts  is  gen¬ 
eral  chairman  of  the  Western  Pennsylvania 
Committee. 
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FACES  /  lew  TD  YOUR 
CUSTOMERS 


A  NEW  product  has  primary  appeal  to  the  purchaser.  A 
NEW  type  face  used  in  dressing  an  old  mailing  piece 
brings  added  selling  force  . 

When  you  offer  type  faces  new  to  your  customers, 
you  give  them  an  opportunity  to  make  their  mail  selling 
pieces  more  effective — which,  in  turn,  builds  business 
for  you. 

M  &  L  Ragos,  Eve,  Coronet,  Twentieth  Century,  and 
many  other  latest  type  faces  will  prove  sound  investments 
in  new  business.  In  addition  to  the  newest  designs,  M  &  L 
Foundry  Type  is  scientifically  developed  to  hold  its  sharp¬ 
ness  of  printing  quality  for  thousands  of  impressions  after 
ordinary  type  is  past  use.  Mail  the  coupon  for  complete 
information. 

TYPE  FOUNDRY 

4001  RAVENSWOOD  AVE.  •  CHICAGO,  ILLINOIS 
TELEPHONE  LAKEVIEW  8  2  0  1  TO  8  2  0  7 


M&L 

FOUNDRY 

TYPE 

PRICE 

LIST 


Please  send  latest  M&L  Foundry  Type  specimen 
sheets  and  Handy  Price  List. 

Name _ 

Company _ 

Address _ 
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Direct  Mail  Campaigns 

(Continued  from  page  20) 

card  or  broadside  advertising  running 
into  thousands  of  dollars. 

Obviously,  these  sales  letters  help  to 
build  up  demand,  and  help  the  sales¬ 
man  get  more  orders.  He  needs  no  in¬ 
troduction.  Our  advertising  has  suc¬ 
ceeded  in  its  major  objective,  namely, 
breaking  down  resistance. 

We  once  decided  to  stop  sending  our 
cards.  We  thought  interest  might  be 
wearing  out.  To  our  surprise  and  pleas¬ 
ure,  customers  began  asking:  “What’s 
happened  to  the  mailing  cards?  We 
miss  them.”  Now  we  simply  can’t  think 
of  running  our  business  profitably  with¬ 
out  these  weekly  reminders. 

Where  do  ideas  come  from?  Right 
out  of  our  daily  work.  For  example,  one 
outstanding  volume  of  business  we  once 
had  disappeared  completely.  That  was 
the  quantity  business  many  big  firms 
bought  to  save  money  on  printing  bills. 
Even  big  firms  were  reluctant  to  buy 
a  year’s  supply  of  printing  ahead  as 
they  once  did.  After  we  got  on  our 
feet,  we  used  this  idea  as  the  basis  for 
a  highly  profitable  campaign. 

We  told  these  firms  they  could  buy 
in  quantity  again  without  risk,  or  much 
capital  investment,  merely  by  placing 
their  quantity  orders  for  the  complete 
run — we  would  deliver  one  fourth 
promptly  on  usual  10th  prox  terms.  We 
to  hold  balance  until  they  needed  it, 
they  to  pay  interest  at  6  per  cent  per 
annum  on  unpaid  balances.  This  plan 
was  so  acceptable  to  our  clients  and 
so  profitable  for  us,  that  it  is  now  a 
regular  program. 

In  summation,  direct  mail  advertis¬ 
ing,  combined  with  personal  sales  work 
cleared  up  a  $20,000  debt  during  four 
depression  years.  Through  its  continu¬ 
ance,  we  have  bought  several  new 
presses  and  a  new  high  speed  folding 
machine  that  performs  more  and  better 
work  which  formerly  required  5  girls. 


Thompson  Dealers 
from  Coast  to  Coast 

M.  L.  ABRAMS  CO.,  INC. 

1639  Superior  Ave.,  N.E.,  Cleveland,  0hi« 

AMERICAN  WOOD  TYPE  MFC.  CO. 
270  Lafayette  St.,  New  York,  N.  Y. 

DAMON  Cr  PEETS,  INC. 

56  Beekman  St.,  New  York,  N.  Y. 

DIXIE  TYPE  &  SUPPLY  CO. 

1712  Warrier  Road,  Birmingham,  Ala. 

ECONOMY  PRINTERS  PRODUCTS  CO. 
609  S.  La  Salle  Street,  Chicago 

EMPIRE  TYPE  FOUNDRY  CO. 

Main  Street,  Delavan,  N.  Y. 

FRANKLIN  PRINTERS  SUPPLY  CO. 
606-610  Cherry  St.,  Philadelphia,  Pa. 

GRANUM  AND  CO.,  INC. 

2615  La  Branch,  Houston,  Texas 

HARRY  GUCKERT  CO. 

342  Boulevard  of  the  Allies,  Pittsburgh,  Pa 

THOMAS  W.  HALL  CO.  INC. 
Stamford,  Conn. 

R.  J.  HEUSLEIN  CO. 

IIS.  Meridian  St.,  Indianapolis,  Ind. 

NESSLER  &  WAGNER  CO. 
209-215  E.  6th  St.,  Cincinnati,  Ohio 

J.  C.  NINER  CO. 

Pratt  &  Hanover  Sts.,  Baltimore,  Md. 

OMAHA  PRINTERS  SUPPLY  CO. 
1122  Harney  St.,  Omaha,  Nebr. 

P.  PEIFFER  CO. 

6  Columbia  St.,  Newark,  N.  J. 

PRINTERS  SUPPLY  CO. 

100  W.  21st  St.,  New  York,  N.  Y. 

DON  STEWART  CO. 

441  Clay  St.,  San  Francisco,  Calif. 

THE  TEXAS  TYPE  FOUNDRY  CO. 
230  N.  Medina  St.,  San  Antonio,  Texas 

TURNER  TYPE  FOUNDERS  CO. 

633  Plymouth  Court,  Chicago 

E.  H.  WALKER  SUPPLY  CO. 
1315-.14th  St.,  N.W.,  Washington,  D.C 


i.  for  School  Use 


Equipment  styled  along  profes¬ 
sional  lines  is  essential  to  the 
School  printing  shop.  Our  newly 
designed  #19190-X  Steel  School 
Type  Cabinet,  with  its  16  full  size 
cases,  two  sloping  work  banks 
and  overhead  lead  and  slug  racks 
is  rapidly  taking  its  place  as  a 
"best  seller"  to  School  printing 
shops. 

Top  projects  at  back  of  cabinet, 
allowing  space  for  a  suspended 
unit  of  two  galley  slides  for  2 — 
8%"  X  13"  galleys  in  a  sloping 
position. 

Cabinet  has  our  regular  4"  exten¬ 
sion  front  which  permits  easy  ac¬ 
cess  to  the  last  row  of  compart¬ 
ments  in  the  cases,  without  spill¬ 
ing  contents  on  the  floor.  Cases 
are  equipped  with  our  ^6071 
"NO  STOOP— NO  SQUAT— NO 
SQUINT"  combination  label  holder 
pulls.  Locking  device  can  be  in¬ 
stalled  at  slight  additional  cost. 

Cabinet  finished  in  olive  green 
baked  enamel.  Top  has  black 
krinkl-kote  finish.  Overall  dimen- 


NOTE:  This  is  a  standard  22-case  cabinet 
(although  photo  shows  but  16  with  a  steel 
filler  over  the  space  made  by  omitting  the 
bottom  6  cases)  and  may  be  ordered  with 
any  assortment  of  cases  desired. 


sions,  42"  wide  x  33"  deep  x 
56^2"  high.  Height  to  working 
surface,  41". 


Thompson  Designed — Best  of  Its  Kind 

THOMPSON  CABINET  CO. 


LVDINGTON 


MICHIGAN 


Save  on 
NEW  SAWS 
AND 

SHARPENING 

Sharpening  75c  10  coupons  $6.00 

(We  pay  return  Postage) 

Write  for  prices  and  trade-in  plan  on  new 
taws  for  any  make  machine 
AUTOMATIC  SAW  SHARPENING  CO. 
735  E.  Ohio  St.  Indianapolis,  Ind. 


ATTENTION 

Printers  and  Stationers  I 

For  greater  PROFITS  sell  H-F 
HOLIDAY  STATIONERY  this 
year.  Send  for  free  portfolio  of 
samples  and  price  list. 

The  Heinicke-Fiegel  Litho.  Co. 

21  South  9th  St.  St.  Louis,  Mo. 


“It's  in  the  Bible" 

...  a  new  feature  for  your 
CHURCH  NEWS  SECTION.  In¬ 
crease  your  reader  interest  with 
this  brightly  illustrated  release. 
Size  4iAx6Vit".  One  release  a 
week  in  mat  form. 

Available  to  weekly  and  daily 
newspapers.  Write  for  full  de¬ 
tails  to 

CO-OPERATIVE  FEATURES,  Inc. 

360  N.  Michigan  Ave.  Chicago,  III. 


i 

ALBERT  H.  HIGHTON 


G.  E.  C.,  Kansas,  HI.,  writes :  “A  few  j 
months  ago  we  received  a  mild  *bawl-  ] 
ing-out*  from  a  reader  of  our  paper,  a  j 
well  educated  lady,  because  we  use  ; 
‘Mrs.  Emma  Jones*  in  referring  to  a 
lady  whose  husband  is  deceased.  Our 
subscriber  insists  that  ‘Mrs.  John  Jones* 
is  the  correct  form  even  after  the  hus¬ 
band  is  dead;  that  she  assumes  that 
name  after  marriage  and  the  fact  that  i 
her  husband  dies  does  not  change  her  ^ 
name.  .  .  .  We  have  always  used  ‘Mrs.  ] 
Emma  Jones*  after  death  of  the  lady*s  ] 
husband,  but  we  know  of  no  authority  ' 
for  doing  so.  What  is  your  opinion, 
and  what  is  your  authority  for  that 
opinion?** 

A  widow  should  be  ordinarily  re¬ 
ferred  to  or  addressed  by  the  title: 
Mrs.  John  Jones;  not  Mrs.  Emma 
Jones,  unless  the  latter  form  is  pre¬ 
ferred  by  the  person  herself.  Our  au¬ 
thority  for  this  is  the  unabridged 
Webster. 


hn  titis  ad  ia 

UOWl  LETTERHEAD 


for  FR£E  Sales-Boostor,  the 
MID-STATES  LABEL 
DESIGN  8EE-LEC-TOR 

BOD-STATES 
GUMMED  PAPER  CO. 

2S1S  S.  Damen  Ave.^  CMcago 


T.  L.,  Norfolk,  Va.,  writes:  “Re¬ 
cently,  in  setting  up  a  political  article 
I  noted  the  word  Hunker^  seemingly 
used  to  represent  an  early  political 
party.  Can  you  tell  me  anything  about 
it?** 

Hunkers  were  ultra-conservative 
members  of  the  Democratic  party  dur¬ 
ing  the  early  1840*s.  The  word  there¬ 
after  came  to  be  applied  to  persons 
who  were  opposed  to  political  progress: 
“mossbacks**  or  old  fogies. 
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LARGEST  SHEET:  17J$x22Jg  INCHES 


SMALLEST  SHEET:  7x10  INCHES 


THE  NEW  ATF  17x22  KELLY 

1 1  is  the  ability  to  handle  a  wide  range  of  work,  both  quality  and  run-of- 
the-hook,  that  enables  the  17x22  Kelly  to  carry  the  profitable  load  in  so 
many  printshops.  Hundreds  of  New  ATF  17x22  Kelly  owners  are  earning 
extra  profits  by  their  ability  to  print  a  full  17x22  sheet  plus  bleed.  They 
are  handling  a  full  range  of  the  most  popular  sizes  at  high  speed ;  4-up  of 
the  standard  commercial  size,  8%xll . . .  8-up  of  the  familiar  small  booklet 
size,  5%x8% . . .  many  other  sizes  in  profitable  combination  runs.  Its  time¬ 
saving  features,  quick  get-away  and  speedy  production  cut  hourly  costs 
to  a  minimum . . .  and  enable  you  to  increase  the  scope  of  jobs  you  can 
handle  profitably.  Ask  your  ATF  Salesman  for  a  press  sheet ...  or  write 


AMERICAN  TYPE  FOUNDERS 

200  ELMORAAVC.,  ELIZABETH, N.J.  •  Branches  in  23  Principal  CHies 

r\AV  c  A  'TV'  n  f  Ab- 1  Kelly, Kelly  Clipper, Little  Giant 
Other famom ATF Ptass.,  |  AFT-Webendcrfer  Offset  Presses 

Types  used:  Franklin  Gothic,  Bulmer  Italic  and  Century  Oldstyle 


COUNTER  S 


by 

Redington 

Models  for  prao* 
tically  every 
type  of  press  in- 
dudinQ  Kluge 
and  Chandler 
&  Price 


$6.25  to  $9.75 


F.  B.  REDINGTON  COMPANY 


no  8.  Sangamon  St.  Chicago,  III. 


CHANDLER  &  PRICE 
Printing  Presses 
and  Paper  Cutters 

4>  a  0  e 

The  Chandler  &  Price  Company 
Cleveland,  Ohio 
New  York: 

Grand  Central  Palace,  480  Lexington  Ave. 
Chicago: 

Transportation  Bldg.,  608  8.  Dearborn  St. 


Coverwcll 
Priniind  Inki/’ 

<?^ 

MANUFACTURED  BY 

Martin  Driscoll  &  Co. 


CHICAGO 


I  enjoy  your  magazine  and  say  without 
reservation  that  it  is  the  most  valuable 
printing  trade  publication  that  I  read.  To 
illustrate  what  I  think  of  it:  I  carefully 
read  every  word  of  it,  mark  articles,  ads, 
and  hints  I  think  may  be  of  help  to  me 
sometime,  and  file  them  away.  To  date 
I  have  a  complete  file  of  the  GAM  for  at 
least  the  last  two  years. 

Walter  William  Weaver,  Jr. 
Durham,  N.  C. 

#  *  # 

I  am  writing  to  tell  you  how  much  I  appre¬ 
ciate  your  action  in  continuing  to  send 
me  a  copy  each  month  of  "The  Graphic 
Arts  Monthly,"  the  information  contained 
in  which  is  extremely  useful  in  enabling 
me  to  appreciate  to  some  extent  at  any 
rate,  the  conditions  in  the  printing  ink 
and  printing  industries  in  your  country. 

John  Hannaford,  Secretary 
The  Federation  of  British 
Printing  Ink  Manufacturers 
London,  England 

#  #  Ct 

We  thought  you  might  be  interested  in 
learning  that  we  receive  your  Graphic  Arts 
Monthly  regularly,  and  find  its  contents 
of  great  interest  to  us.  Our  business  com¬ 
prises  a  printing  shop  and  the  publication 
of  a  newspaper,  "Diario  Comercial,"  an  is¬ 
sue  of  which  is  being  sent  to  you  under 
separate  cover,  so  you  can  readily  see  that 
your  publication  is  very  much  enjoyed. 

Enrique  Mata,  Administrator 
Compania  Editora  De  Honduras 
San  Pedro  Sula 
Honduras  C.  A. 

Ct 

The  writer  for  some  time  has  contemplated 
writing  to  you,  but  am  sorry  to  say  that  it 
has  been  too  much  procrastination.  What 
I  intended  to  write  to  you  was  that  we 
wish  to  commend  you  for  the  kind  of  mag¬ 
azine  you  are  producing  for  job  printing 
concerns,  as  well  as  the  magazine  pro¬ 
ducers.  We  look  forward  to  its  arrival, 
and  eagerly  read  the  many  valuable  hints 
it  gives.  We  trust  you  will  not  discontinue 
sending  it  to  us. 

Henry  G.  Eise 

Eise  Printing  Company 

New  Castle,  Pa. 
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BARGAINS 

FOR  IMMEDIATE  SALE 

Several  very  desirable  lots  in  Linlook 
Park  on  the  city  limits  of  Ludington, 
Michigan. 

Three  lots  fronting  on  Lake  Michigan 
are  approximately  46  ft.  wide  and  run 
from  126  ft.  to  159^2  ft.  in  depth. 

Ten  others  (all  within  a  block  of  the 
Lake)  are  50  ft.  wide  and  137  V2  ft.  deep. 

Will  sell  all  thirteen  in  one  plot  or  in 
single  lots.  Some  are  already  con¬ 
nected  with  water  and  sewer  system 
of  City  of  Ludington.  Some  excavated 
with  concrete  foundations. 

Location  exceptionally  desirable  for 
summer  homes  or  year  around. 

F or  details  write 

A.  F.  LEWIS 

608  So.  Dearborn  St.«  Chicago,  Illinois 
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Butted  Slug  Help 

'A' To  insure  easier  lockup  and  better 
lineup  in  butted  slug  composition  in 
spite  of  a  difference  in  thickness  of  tbe 
left  and  right  ends  of  the  slug  we 
proceed  as  follows: 

Cut  two  picas  off  of  the  blank  end 
of  paragraphs  ending  on  the  left  butted 
slug  and  place  a  blank  slug  two  picas 
longer  on  the  right  end  of  the  line. 
This  serves  as  a  brace  and  has  squared 
up  many  twin  slug  forms. 

Bruno  Woemle 
Baltimore,  Maryland 


When  Cutting 

'A  To  make  smoother  cuts  on  paper  cut¬ 
ters,  and  with  less  work  if  you  use  a 
hand  power  cutter,  just  rub  a  cake  of 
ordinary  parafiBne  wax  along  the  edge 
of  the  knife  before  starting  to  cut,  and 
then  every  few  minutes.  The  edges  of 
the  paper  are  smoother.  It  does  not 
inteiiere  with  automatic  feeders,  but 
actually  helps  by  preventing  roughened 
edges.  The  wax  does  not  discolor  the 
paper,  and  is  not  expensive. 

L,  T.  Ward 

Philomath,  Ore. 


Clean  Liners  Are  an  Aid 

A'  We  have  found  that  dirt-free  and 
grime-free  liners  are  an  aid  to  machine 
composition  and  for  that  reason  we 
have  found  a  way  to  eliminate  the  dirt 
and  grime.  It*s  very  simple. 

Get  a  small  wire  brush  from  a  five- 
and-ten  cent  store  and  every  time  you 
change  a  liner,  before  inserting  it  in 
the  mold  go  over  it  with  this  brush, 
rubbing  briskly  and  all  the  grime,  dirt 
and  small  metal  particles  will  fall  off, 
leaving  the  liner  as  good  as  new. 

You  will  find  that  your  slugs  are  al¬ 
ways  true  if  3rou  follow  this  simple  pro¬ 
cedure.  We  keep  our  liners  for  our  two 
machines  clean  and  have  no  trouble 
whatever. 

Ralph  Munguia 

San  Antonio,  Texas 

»  « 

When  Making  Ready 

At  Here  is  a  simple  little  trick  which 
saves  a  lot  of  inconvenience.  When 
making  ready  on  a  platen  press  use  an 
ordinary  paper  clamp  and  clamp  the 
packing  to  one  of  the  bearers.  This 
keeps  the  packing  up  out  of  the  way 
while  working  on  the  makeready. 

Wm.  J.  Dowrick,  Jr. 

Sacramento,  Cal. 
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More  on  Alarm  Oock 

★  In  the  July  issue  of  Graphic  Arts 
Monthly^  you  have  a  diagram  showing 
alarm  clock  to  turn  on  the  linotype 
pot.  I  notice  Mr.  Elli»  Reynolds  failed 
to  say  what  kind  of  clock  to  use.  I 
suggest  a  24  hour  alarm  clock  (Mont¬ 
gomery  Ward),  so  you  can  set  the 
switch  to  go  any  time  you  want  to. 
In  other  words,  if  you  want  the  pot  to 
clock  any  time  during  the  day  and  it 
^  not  go  on  until  5 :00  A.  M.  If  you 
are  using  a  regular  alarm  clock  and 
you  want  it  to  turn  on  the  pot  at  5:00 
A.  M.,  you  will  have  to  wait  until  after 
5:00  P.  M.  to  set  it 

When  I  go  to  the  office  for  the  mail 
Sunday  morning,  1  set  the  clock  for 
5:00  A.  M.  and  it  will  not  turn  on  the 
pot  until  5:00  A.  M.  Monday  morning. 

Sidney  Welch 

Rosedale,  Miss. 

x>  «c 

Use  for  Spoilage 

★  In  making  ready  ordinary  number  10 
and  number  6%  envelopes  on  the  press 
quite  a  few  are  usually  spoiled.  In  reg¬ 
istering  on  a  two  color  job  often  as 
many  as  25  or  more.  As  the  count  to 
the  box  is  exactly  500,  another  box  has 
to  he  broken  to  make  up  for  the  spoil¬ 
age,  or  otherwise  the  customer  would 
not  be  getting  the  number  of  envelopes 
he  actually  pays  for.  If  your  pressroom 
is  anything  like  the  average  you  will 
discover  that  there  are  days  when  the 
hand-feeders  or  the  automatics  spoil 
scores  of  them.  These  can  be  saved  and 
used  again  for  positioning,  registering, 
etc.,  on  jobs  requiring  a  similar  type  of 
envelope.  As  a  further  economic  meas¬ 
ure  almost  all  manner  of  flat  stock 
spoiled  one  side,  especially  high  grade 
bonds  and  parchment  card  stock  may 
be  used  on  the  blank  side  for  register 
sheets,  with  a  great  saving  to  the  shop. 

Huse  Blomberg 

Hollywood^  C^if. 


SMUT  PRIRTERS 
SAVE  RERISTER 
LABOR  AHD  TIRIE! 

Revolutionary  New 
Line-Up  Table  Makes 
Profits  Mount! 

Yes,  it's  news!  Good  news  to  plant  own¬ 
ers  and  superintendents  who  want  to 
cut  labor  costs  and  save  expensive  time 
now  lost  on  the  imposing  stone,  on  the 
press,  and  in  the  bindery.  With 


GEARED  LINE-UP  AND 
REGISTER  TABLE 

all  types  of  jobs,  including  color-work 
and  "fussy"  orders  are  accurately 
lined-up  for  hair-line  precision  regis¬ 
ter  in  one-third  the  time  required  by 
old  methods!  Craftsman's  strike-sheet 
method  checks  register  and  line-up  at 
is  source — the  imposing  stone— elimi¬ 
nating  costly  errors. 

Details  explain  how  easily  you  can  in¬ 
stall  and  use  a  Craftsman  Line-Up 
Table.  Why  not  fill  In  the  coupon  be¬ 
low?  No  obligation! 

CRAFTSMAN  LINE-UP 
TABLE  CORPORATION 
49  River  Street  Waltham,  Mass. 


Craftsman  Line-up  Table  Corporation 
49  River  St.,  Waltham,  Mass.  GAM  9 

Send  me  full  details  about  the  Crafts¬ 
man  Geared  Line-up  Table. 

Firm  Name _ 

Address _ 

City - State _ 

Executive _ 
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Our  FREE 
DUMMY 
SERVICE 
Helps  You 
Sell  More 
Printing 


Have  your  dummies  bound  in  any  of  the 
fourteen  standard  colors  and  distinctive 
styles  of  PLASTIC  BINDING.  There  is  no 
charge  or  obligation,  of  course. 

They  make  more  sales  for  you  because 
your  customers  know  that  the  finished  pieces 
will  make  more  sales  for  them! 

PLASTIC  BINDING  is  your  assurance  that 
your  printing  will  produce  maximum  re¬ 
sults.  It  gives  your  books  and  booklets,  cata¬ 
logs  and  brochures,  price  lists  and  portfolios, 
prompt  attention,  long  life  and  steady  use. 


PLASTIC  BINDING  CORPORATION 


732  Sherman  Street 


Chicago*  Illinois 


LICENSEES  EVERYWHERE 


The  New  ATF  Gun  costs  less  than  ever  before ...  Now  IS  the  time  tO  buy! 

Eliminate 
Rough  Sheets  L 

with  tfieT  New  ATF  Diafram  Gun 


i  Even  after  four  or  five  process  impressions 

I  the  sheet  remains  smooth  to  the  touch . . .  with 

I  no  offsetting!  Simple  fingertip  adjustments  on 

the  new  ATF  Diafram  Gun  give  you  complete 
control  of  amount,  duration,  and  size  of 
spray  in  any  direction  . . .  aim  at  any  part  of 
sheet  or  get  full-sheet  coverage.  New  twin- 
head  guns  for  extra-large  sheet  coverage. 
p7eTb«^k1i  your  ATF  Salesman  about  new  low  prices. 

and  pedestal  models 

American  Type  Founders 

200  Elmora  Avenue,  Elizabeth,  New  Jersey 
Makers  of:  ATF  Type,  World-Famous  Kelly,  Little  Giant  Presses  and  ATF-Webendorfer  offset  presses 
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This  Blatter  Display  Clicks 

by  Fred  £.  Kunkel 

★  In  one  comer  of  the  office  of  a  south¬ 
ern  printer  is  a  unique  display  fixture, 
home  made;  but  one  of  the  finest  set 
ups  for  displaying  and  selling  desk 
blotters,  and  for  keeping  them  in  the 
pink  of  condition  while.on  display. 

A  series  of  three  steps  were  built  to 
fit  the  triangular  corner  placed  counter 
high,  with  shelves  underneath,  and  with 
a  partition  to  hold  the  blotters  upright 
at  the  proper  slant. 

You  can  put  two  or  three  blotter  pads 
in  a  compartment  of  a  type,  staggered 
so  you  can  see  all  the  comers  of  the 
blotters,  and  all  at  the  finger  tips  of 
customer  or  salesman  alike,  to  pull  out 
and  throw  on  a  nearby  desk  or  counter. 

Each  blotter  is  price  tagged  and  as  a 
salesman  makes  a  sale  he  leaves  the 
tag  on.  Once  a  day  a  man  comes  in  and 
replenishes  the  stock  and  keeps  it  com¬ 
plete.  With  this  arrangement  one  can 
show  more  than  three  dozen  types  of 
blotter  pads. 

This  blotter  display  is  most  compact, 
does  not  take  up  so  much  room  and 
permits  one  to  have  a  display  of  every 
type  of  blotter  carried  in  stock.  It  is 
out  in  the  open  where  it  can  be  seen 
and  handled  at  will.  It  is  not  hidden 
away  in  a  shelf  or  drawer. 

“It  has  always  been  a  problem  to 
show  blotter  pads  effectively,”  it  was 
explained.  “You  cannot  show  them  ad¬ 
vantageously  on  shelves.  All  you  can 
do  is  to  pile  them  one  on  top  of  the 
other.  Yet  you  don’t  make  a  good  dis¬ 
play  that  way,  and  the  comers  are  con¬ 
tinually  being  scratched  up  and  marked 
up.  With  this  method,  they  are  never 
disturbed  from  the  time  they  are  put 
there  until  they  are  delivered  in  good 
condition.  You  can  take  them  out  and 
show  them  to  a  customer  and  put  them 
right  back  again.” 


Figure  Paper? 

Save  time  and  errors. 

Why  multiply,  add  and  divide 
when  you  can  copy  from  — 

Mack*s  Paper  Calculator. 

Shows  the  cost  of  all  standard 

Ream  Weights  111  to  356  lbs. 
Carton  ”  105  to  195  lbs. 

4  Carton  ”  420  to  780  lbs. 

BASED  ON  THE  PER  POUND,  OR  HUNDRED¬ 
WEIGHT  PRICES  RANGING  FROM  3  10  62 
CENTSOR  DOLLARS  AND  FRACTIONS  THERE 
OF. 

ALSO  SHOWS  THE  NUMBER  OF  FULL  SHEETS  TO 
THE  POUND  OF  ALL  STANDARD  WEIGHT  REAMS. 

Per  M  and  Break  Down  of  Ream. 

BASED  ON  I  TO  32  PIECES  OR  PAGES  OUT 
OF  THE  FULL  SHEET;  FROM  REAM  COSTING 
50C  TO  $51.25. 

Shows  the  cost  per  1000  pieces 
or  pages. 

Shows  the  number  of  full  sheets 
required  -  and  the  cost  of  the 
full  sheets. 

Also  shows  the  cost  of  1  to  1000 
full  sheets. 

Cutting  Schedules.  Comparative 
Weights  of  book  papers,  covers, 
index,  post  card,  Diistol,  coated 
and  railroad  board. 

Comparative  Weights  and  Pack¬ 
ing  schedules  of  Bonds,  Flats, 
Linens  and  Ledgers.  Also  shows 
the  1  and  4  carton  weights. 

Compact  Size:  160  Pages  3ix6i 
Legibility  of  Type.  Bound  In  imit.  leather. 

Price  $7.50  With  order 

Mack’s  System  Company 

507  Water  St.  San  Antonio,  Toxaa 
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The  Song  of  the  Printer 

JTe  thank  the  many  readers,  who,  in  response  to  the  Editor* s  Note  that  appeared 
in  the  August  GAM  anent  **The  Song  of  the  Printer,*  have  sent  us  letters  ginn§ 
information.  We  regret  that  lack  of  space  prevents  us  from  publishing  a//  the 
letters.  The  follotving,  however,  are  some  of  the  many  that,  in  our  opinion,  give 

interesting  reactions. 


The  poem,  “Song  of  the  Printer,"  which 
you  published  in  the  August  issue  of 
GrapUc  Arts  Monthly,  was  written  by 
Thomas  MacKellar. 

Thomas  MacKellar  began  publication,  in 
1855,  of  the  first  journal  in  the  world  de¬ 
voted  exclusively  to  printing  interests.  The 
Typographic  Advertiser,  lie  was  a  member 
of  MacKellar.  Smiths  and  Jordan  Type 
Foundry,  in  Philadelphia  (successor  of 
Binny  and  Ronaldson  and  one  of  the  mem¬ 
bers  of  the  American  Type  Founders 
group).  The  Typographic  Advertiser  was 
primarily  an  advertising  medium  for  the 
type  foundry.  The  publication  reflected 
MacKellar's  scholarly  and  high  minded 
character  and  was  an  important  factor  in 
stimulating  American  printers  to  ^  high 
standards  in  typography  and  the  ethics  of 
printing.  His  poem  is  a  glowing  tribute 
to  the  work  of  the  printer  and  is  worth 
preserving. 

William  J.  Acker 
Highland  Park,  Illinob 

»  « 

My  dear  Brother  in  Travail: 

All  editors  are  “in  travail”  these  days, 
but  what  I  wanted  to  tell  you  is  that  the 
poem  on  page  fifty-one  of  your  very  excel¬ 
lent  and  very  useful  magazine  for  August, 
1940,  was  published,  as  a  part  of  our  fea¬ 
ture  on  the  fiftieth  anniversary  of  the 
Courier-News  of  Elgin,  when,  in  1934,  we 
extended  to  that  daily  newspaper  compli¬ 
ments  of  this  periodical  ...  six  years  agol 

Enclosed  is  a  tear  sheet  of  that  edition, 
and  I  assure  you  that  it  was  one  of  the 
most  successful  “features”  we  ever  “uncov¬ 
ered.”  At  that  time  I  tried  to  run  down 
some  biographic  detail  of  the  writer,  be¬ 
cause  there  is  a  tradition  that  “Tammas” 
MacKellar  was  a  specimen  of  that  now  ex¬ 
tinct  gentry,  the  old  time  printer,  who 
gained  his  education — and  a  good,  practical 


one  it  was — as  he  wandered  from  print  shop 
to  print  shop  .  .  .  East  to  West;  North  to 
South  1  It  is  said  that  he  set  it  from  a 
Brevier  case,  composing  the  lines  in  his 
mind  as  he  arranged  the  types  in  his  stick. 
Short  of  copy,  the  Editor,  a  little  bit  the 
worse  for  several  trips  to  the  “Family  En¬ 
trance”  of  those  days,  and  “press  time” 
approaching,  the  itinerant  follower  of  Guten¬ 
berg  stepped  up  to  the  case  and  filled  the 
hiatus  with  these  lines  of  his  own  imagining. 

Even  now  I  fail  to  recall  on  what  author¬ 
ity  or  who  told  me,  or  where  I  read  this  hit 
of  apocrypha.  Indeed  it  is  a  dim  memory 
of  my  own  years  of  trouping  “the  big  and 
little  sheets”  from  Chesapeake  Bay  to  the 
Golden  Gate. 

This  I  do  want  you  to  know.  If  it  is 
ever  dolled  up,  rubricated,  illuminated  and 
fixed  in  “motto  style”  for  the  office  wall,  I 
want  one  for  I  mean  to  frame  it.  It  gives 
me  the  air  of  the  old  time  country  print 
shop,  its  ill  concealed  arrogance,  the  pride, 
the  boasting,  the  subdued  sense  of  power  dll 
mixed  up  with  its  suggestion  of  futility  and 
frustration,  more  than  any  similar  lines  that 
I  have  ever  seen  in  our  language.  It  has 
the  atmosphere  of  stale  smoke  from  corn¬ 
cob  pipes;  the  “Battle  Ax”  boxes  filled 
with  sawdust,  stained  to  a  deep  amber ;  the 
mixed  odors  of  printer's  ink,  benzine,  and 
Lewis'  concentrated  lye;  a  fragrant  bodge 
podge  which  tempered  the  smell  of  damp 
sheets  on  press  day.  It  surely  brings  back 
nostalgic  dreams  of  long,  long  ago. 

Thank  you  for  this  opportunity  of  re¬ 
reading  it  and  for  your  own  coincidental 
opinion  as  published  in  connection  with  the 
verses.  Please  don't  forget  me  when,  as, 
and  if  you  “make  a  job  of  it.”  And  if  you 
do  make  it  a  masterpiece  of  craftsmanship 
...  it  deserves  it. 

Leonard  Fowler,  Editor 

The  Fox  Valley  Mirror 

Carpentersville,  Ill. 
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Read  with  much  interest  “The  Song  of 
the  Printer”  published  on  page  51  of  your 
August  issue.  Regret  that  I  am  unable  to 
offer  any  information  as  requested  in  your 
footnote,  however,  it  does  bring  to  mind 
another  old  poem,  rather  amusing  too,  pub¬ 
lished  some  30  years  ago  in  (I  believe)  The 
Printing  Trade  News  in  New  York  City. 

Thelpoem  I  am  thinking  about  ran  some- 
thmg  like  this: 

The  printer  leaned  on  the  long  pica  case 
With  grime  on  his  hands  and  ink  on 
his  face 

And  he  said,  as  he  looked  over  the  dirty 
old  place: 

“To  Hell  with  the  Printing  Business.” 

It  goes  on  to  describe  all  of  the  grief  and 
anguish  common  to  printers  everywhere, 
and  wound  up  with  the  printer  laying  on 
his  death  bed  thinking  that  presently  he 
would  die  and  at  last  be  free  of  the  printing 
business.  The  old  fellow  died,  but  when  he 
reached  the  Pearly  Gates  old  St.  Peter  gave 
him  a  job  sticking  type  on  the  Elysean 
Mail.  So,  it  turned  out,  that  it  was  impos¬ 
sible  to  escape  from  the  printing  business, 
either  on  earth  or  in  Heaven. 

If  a  copy  of  this  can  be  located  please 
publish  it.  I  would  like  very  much  to  see 
it  again  and  suspect  your  readers  would 
also.  Perhaps  a  paragraph  in  your  next 
issue  might  be  the  means  of  locating  a 
copy,  for  no  doubt  some  printers  somewhere 
will  have  it  or  know  where  it  can  be  found. 

Edward  Staveley  Turner 
Major,  Adjutant  General 
(Reserve) 

United  States  Army 
Fort  Monroe,  Va. 

»  a 

I  found  the  verse  in  “The  American 
Printer,”  a  manual  of  Typography,  by 
Thomas  MacKellar,  Ph.D.,  and  was  pub¬ 
lished  by  The  MacKellar,  Smiths  &  Jordan 
Co.,  Philadelphia  in  1887.  I  have  the  six¬ 
teenth  edition  of  “The  American  Printer,” 
and  it  states  that  the  book  has  been  **En- 
tered,  according  to  Act  of  Congress,  in  the 
year  1866,  by  L.  Johnson  &  Co.,  in  the 
office  of  the  District  Court  of  the  Eastern 
District  of  Pennsylvania.”  It  was  also  en¬ 
tered  “in  the  office  of  the  Librarian  of  Con¬ 
gress  at  Washington,  D.  C.,  in  1878.” 

^  I  hope  this  information  will  add  some 
light  to  the  identity  of  the  author. 

Ira  A.  Redlinger 
Van  Wert,  Ohio 


Judging  from  reports  of  our  custom¬ 
ers,  SIL-VOR-PLATE,  our  newest  de¬ 
velopment  in  metallics,  is  sweeping 
the  field.  It’s  a  winner  for  pressroom 
performance  and  customer  reaction. 
It  produces  remarkable  results  on  a 
wide  range  of  stocks.  No  mixing — 
ready  for  use.  Solids  or  120  line  half¬ 
tones  print  sharp  and  clear  without 
fill-up.  Ask  our  salesmen  to  show  you 
our  SIL-VOR-PLATE  specimen  book. 


MODERNIZE  WITH  MORRILL 


CEO.  H.  mORRILl  [Q 


OlvMlon  •  Conorol  Printing  Ink  Corporation 

100  SIXTH  AVENUE,  NEW  YORK,  N.  Y. 


ftoiton  •  Philadolphio  •  Chicago  •  Dotroit  •  St.  Louis  •  Fori 
Worth  Minnoopolit  Son  Francisco  Los  Angolos  •  Soottio 
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M  &  W  INTERLOCKING  STEEL  FURNITURE 


Cut  shows  Style 
No.  2  (36-point 
steel  with  two  12- 
point  notches). 


Style  No.  1,  24-p>oint  steel,  one  12-point  notch 

Style  No.  2,  36-point  steel,  two  12-point  notches 

Style  No.  3,  36-point  steel,  one  18-ooint  notch 

Style  No.  4,  48-point  steel,  three  12-point  notches 

MORGANS  &  WILCOX  MFG.  CO.  •  MIDDLETOWN.  N. 


general  and  special  printing.  Cardboard,  | 
cover,  book  and  commercial  papers  are  d^ 
livered  equally  well  by  the  Multi- Pile  as 
attached  to  Miller  Automatic  Printing 
Presses.  By  simple  manual  control  a  re¬ 
quired  number  of  sheets  may  be  delivered 
alternately  to  each  pile,  or  one  pile  may  re¬ 
main  in  the  delivery  while  the  other  is  fill¬ 
ing.  Thus,  “racking,”  separating  or  sub¬ 
dividing  piles,  and  other  versatile  operations 
may  be  easily  accomplished.  The  range  of 
press  productiveness  is  effectively  widened 
for  specialized  or  varied  work  without  extra 
effort  or  great  cost.  Another  example,  on 
short  runs — half  of  a  work  and  turn  job  can 
be  delivered  to  the  first  pile  and  this  pile 
then  returned  to  the  feeder  for  backing  up 
while  sheet  delivery  is  continued  to  the 
second  pile — ^without  stopping  the  press  for 
unloading.  This  new  and  greater  versatility 
in  job  handling  saves  time  in  pressroom, 
bindery  and  other  departments.” 

Miller  Multi-Pile  operation  is  said  to  be 
simple.  Two  delivery  piles  are  utilized  into 
one  of  which  sheets  are  delivered  while  the 
other  pile  is  being  removed  and  replaced 


Eliminate  Stops  for  Unloading 

★  Continuous  operation  of  cylinder  presses 
is  now  obtainable  with  the  new  Miller 
Multi-Pile  delivery.  With  the  exception  of 
a  minute  or  less  for  placing  the  pile  on 
the  reloading  feeder.  Miller  Automatics 
equipped  with  the  Multi- Pile  delivery  are 
said  to  run  steadily  twenty-four  hours  a  day 
without  stops  for  unloading  the  delivery. 

“If  only  three  stops  of  five  minutes  each 
for  unloading  are  saved  daily,  it  is  estimated 
that  thousands  of  dollars  per  press  may  be 
saved  in  ten  years,  a  highly  desirable  sav¬ 
ing  in  ratio  to  the  relatively  low  cost  of  a 
Multi-Pile  installation.  While  such  sav¬ 
ings  as  these  may  be  estimated,  there  are 
other  valuable  advantages  in  the  operation 
of  a  Multi- Pile  which  can  not  be  readily 
measured. 

“More  versatile  operation,  for  instance,  is 
possible  on  both  long  and  short  runs  of 
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ANNOUNCING 


OUR  1940 
HOLIDAY 
LINE  OF 


PERSONAL  CHRISTMAS 


liimiiiiiiiiiiij 


GREETING  CARDS 


6  Outstanding  New  Personal 
Christmas  Card  Selections 
100  DESIGNS 


BROWN  BOOK 
No.  100  Series 

The  Modem  Selection. 
50  for  $1  retaiL 

GREY  BOOK 
No.  200  Series 
Deckle-edjje  folderm. 
25  for  $1  retail. 

RED  BOOK 
No.  300  Series 
Colorful  numbera. 

50  for  SI  retaiL 


GREEN  BOOK 
No.  400  Series 

Beautiful  steel  eugrv. 
folders.  25  for  $1.75  ret. 

BLUE  BOOK 

No.  500  Series 
Exquisite  selection. 
50  for  $1.95  reUil. 

DE  LUXE  LINE 
No.  600  Series 
Smart  designs,  retail- 
up  to  S21  per  hundred. 


This  season  we  are  proud  to  present  the 
most  distinctive  lines  of  Personal  Greet¬ 
ings  we  have  ever  created.  Each  selec¬ 
tion  is  outstanding  in  value — appealing 
to  the  most  discriminating  taste — excel¬ 
lent  paper  stocks — modern  design.  Beau¬ 
tiful  sample  books  containing  our  six 
exclusive  lines  sent  to  you  no  charge  on 
request.  Ask  for  them  by  name. 

Our  Service  Second  to  None 

RODNEY  B.  JANES 
&  COMPANY,  Dept.  9 

333-351  East  Ave.  Rochester,  N.  Y. 


50  Vur  This 

Cninjiliitii  SkfIks 


EDEN  UULlI 


THIS  SERIES  CONSISTS  OF  THE  FOLLOWING  COMPLETE  FONTS 


14  pt. — 14A — 28a  font 
18  pt.—  5 A—  7a  “ 

24pt.—  7A— 13a  “ 

48  pt. —  3A — 

MADE  QF^  FINEST  EXTRA  HARD 


30  pt. —  5A — 10a  font 
36  pt. —  4A —  9a  “ 
42  pt.—  4A—  7a  “ 
6a  font 

WIlTilE  EdUNIlRY  METAI. 


nilTSTAiVllIM;  E/IEE  •  \E\EH  HEEIlHE  Sll  I.IIW 

Thli  Offer  Good  Only  from  Sept.  15  to  Oct.  20,  1^40 
All  Orders  Must  Be  Postmarked  Not  Later  Than  Midnight  October  20,  1940 


ACME  TYPE  FOUNDERS 

l$l  W.  Harrison  St.,  Chicago,  III. 

Ship  complete  EDEN  BOLD  Series  os  listed. 


You  can  save  C.O.D.  and 
Shipping  Charges  by  en¬ 
closing  check  with  order. 


ENCLOSED  I- 


SHIP  Vl> 


ADDRESS. 
CITY _ 
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by  a  fresh  board.  Or,  sheets  may  be  di¬ 
rected  to  either  pile  at  will  and  at  any  time 
by  the  operator,  by  a  simple  carriage  ad¬ 
justment.  The  time  for  pile  filling  is,  of 
course,  governed  by  thickness  of  stock 
being  handled  in  relation  to  press  running 
speed.  The  ratio  of  unloading  stock  per 
day  on  cardboard  may  be  as  high  as  nine 
or  ten,  to  three  or  five  stops  per  day  on 
paper  stocks  so  that  from  fifty  to  fifteen 
minutes  daily  may  be  saved  depending  on 
stock  thickness  and  length  of  run. 

Miller  Multi-Pile  deliveries  may  be  ob¬ 
tained  for  most  Miller  Automatic  Cylinder 
Printing  Presses  and  in  different  styles  for 
all  Miller  Cutter  and  Creasers,  before  or 
after  press  installation.  Multi-Pile  deliv¬ 
eries  for  Miller  Automatic  Printing  Presses 
are  now  in  use  from  coast  to  coast.  Carton 
and  folding  box  manufacturers  have  been 
using  the  Multi-Pile  on  special  Miller  Car¬ 
ton  Printers  and  Miller  Automatic  Cutter 
and  Creasers  for  some  time  past. 

»  «c 

ATF  Kelly  School 

★  Another  of  the  series  of  ATF  Kelly 
Schools  for  pressmen  will  be  held  in  Colum¬ 
bus,  Ohio,  commencing  September  19.  The 
subject  of  the  course  will  be  the  Kelly 
^‘Clipper,”  and  the  course  will  be  under 
the  supervision  of  ATF’s  Irwin  W.  Judkins, 
assisted  by  R.  G.  Marquardt  of  Columbus. 
Special  quarters  have  been  engaged  for  the 
School  at  208  E.  Gay  Street,  Columbus. 
Registration  applications  are  now  being  re¬ 
ceived  by  the  American  Type  Founders 
branch  office,  6th  and  Sycamore  Streets, 
Cincinnati. 


Plate  Men  to  Convene 

★  The  forty-third  annual  convention  of  the 
International  Association  of  Electrotypers 
and  Stereotypers  will  be  held  September  18 
to  20  at  the  Hotel  Roosevelt  in  New  York. 

Walter  C.  Dohm  will  call  the  meeting  to 
order  at  lO:0O  A.M.,  September  18;  and 
Sam  Ross  McElreath  will  pve  the  response 
to  the  mayor’s  address  of  welcome.  Reports 
will  be  made  by  President  Dennis  Hoynes, 
and  Field  Secretary  A.  P.  Schloegel. 

“A  Trip  Through  an  Electrotype  Plant" 
is  the  name  given  to  the  discussion  which 
will  be  held  at  the  morning  session  Sep¬ 
tember  19.  Those  participating  will  ^ 
Harry  W.  Rectanus,  Service  Electro  Co., 
Pittsburgh,  who  will  discuss  “Molding”; 
Howard  Phelps,  Reilly  Electro  Co.,  New 
York,  who  will  discuss  the  “battery”; 
John  Weiand,  Akron  Electro  &  Stereo  Co., 
Akron,  Ohio,  who  will  discuss  “Casting”; 
John  McLean,  Government  Printing  Of¬ 
fice,  and  Erwin  Deye,  Quality  Engraving 
&  Electrotype  Co.,  Cincinnati,  who  will 
discuss  “Finishing.” 

George  A.  Kubler,  Certified  Dry  Mat 
Corp.,  New  York  City  will  talk  on  “Dry 
Mat  Improvements  and  the  Future,”  and 
Isaac  Rubin,  Gilliams  &  Rubin,  New  York 
City  will  talk  on  “Operating  a  Stereotype 
Plant.”  Joseph  Chanko,  Conde  Nast  Press, 
Greenwich,  Conn.,  will  discuss  “Electro¬ 
typing  and  the  Printing  Industry.” 

During  the  afternoon  session  on  Sep¬ 
tember  19,  Peter  Schotanus,  Rapid  Electro¬ 
type  Co.,  Cincinnati,  will  talk  on  “Engrav¬ 
ing  Standards  for  the  Ad  Plate  Field”; 
and  Arthur  Cole,  Photo-Engravers  Board 
of  Trade,  New  York  City,  will  talk  on 
“The  Engraver’s  Position.” 


Business  Card  Stock 

Use  WIQQIN8  Business  Card  Stock  on  all  your 
ordeni  F'liiest  grade  of  Crane’s  rag  content  biis- 
tols.  Micrometrically  co*  and  scored  for  Ipose 
or  book  form.  Sold  in  lots  of  100  and  higher  in 
all  standard  business  card  sizes,  in  various  grades. 

Save  time  and  waste. 

Keep  samples  and  prices  alwajrs  on  hand  for 
quick  estimates.  We.  or  any  of  these  paper  ilier- 
chants.  are  waiting  for  your  inquiry. 

THE  JOHN  B.  WIGGINS  COMPANY 
1161  Fullerton  Ave.,  Chicago 

New  York  City:  Richard  O.  Pittsburgh:  Ohatfldd  &  Woods 
Loesch  Co.  Co. 

Detroit:  Seaman-Patrick  Pa-  Grand  Rapids:  Carpenter  Pa¬ 
per  Co.  per  Co. 


They  detach  from 
tabs  of  25  with 
perfect  edgea. 


St.  Louis:  Tobey  F'ine  Piq>er8, 
Inc. 

Cincinnati:  The  Chatfleld  Pa¬ 
per  Co.  ^ 

Houston:  L.  S.  Boswortb  Co.. 
Inc. 
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COST 

CUTTER 

SAWS 


MODEL  C 

Also  made  in 
floor  models 


Earns  its  COST 


That's  what  a  COST  CUTTER  user 
says — and  he  adds,  "It  is  depend¬ 
able  always  and  we  most  highly  rec¬ 
ommend  it." 


Hundreds  of  printers  will  tell  you 
the  same  thing — which  is  mighty 
good  evidence  that  owning  a  Cost 
Cutter  Saw  is  really  an  investment 
in  efficiency  and  economy.' 

And  remember — they're  sold  on  30 
days'  trial  with  a  Money-Back  Guar- 
antee. 

C.  B.  NELSON  &  COMPANY 

720  So.  Dearborn  St.  Chicago,  DL 
For  MITERING— MORTISING— BLOCKING— TRIMMING— SAWING 


RED  LIME 

PRESS  mid  FOLDER  TAPE 


CHECK  YOUR  REQUIREMENTS  AND  SAVE 
AU  ORDERS  SHIPPED  PROMPTLY 


NEW  LOW  PRICES  •  PER  ROLL  •  F.  O.  B.  CHICAGO 


Prices  Per  Roll 

Vi" 

W 

Vs" 

%" 

3/4" 

7/8" 

1" 

11/8" 

11/4" 

IW 

2" 

1  to  5  rolls _ 

_.0.91 

0.90 

0.91 

1.01 

1.05 

1.17 

1.25 

1.37 

1.47 

1.75 

2.05 

6  to  11  rolls — 

-.0.81 

0.80 

0.81 

0.91 

0.95 

1.07 

1.15 

1.27 

1.37 

1.65 

1.95 

Over  12  rolls..... 

...0.71 

0.70 

0.71 

0.81 

0.85 

0.97 

1.05 

1.17 

1.27 

1.55 

1.85 

lP®®®(y)CTrS 

609  so.  LASALLE  ST.  'pAihie^^  SuftfUies  WABASH  2775  •  CHICAGO 
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U.  T,  A.  Convention 

★  Walter  B.  Reilly  of  the  Courier-Citizen 
Company,  Lowell,  Mass.,  U.  T.  A.  vice- 
president  and  convention  committee  chair¬ 
man,  has  been  selected  as  the  keynote 
speaker  for  the  S4th  Annual  Convention  of 
the  United  Tsrpothetae  of  America  to  be 
held  at  the  Mayflower  Hotel,  Washington, 
D.  C.,  October  7,  8,  and  9.  He  will  speak 
on  “The  U.  T.  A.  Convention  and  Pro¬ 
gram.” 

Other  speakers  at  the  opening  session  on 
Monday  morning,  October  7,  will  be  the 
president  of  the  Graphic  Arts  Association 
of  Washington,  D.  C.,  who  will  deliver  the 
address  of  welcome.  Wm.  T.  Greig,  vice- 
president,  Minneapolis,  Minnesota,  will 
make  the  response. 

Special  interest  will  center  on  the  after¬ 
noon  session,  when  the  Special  Committee 
on  Program  and  Policy,  consisting  of  Don¬ 
ald  L.  Boyd,  1st  U.  T.  A.  vice-president  of 
Huntington,  West  Virginia,  chairman,  and 
Wm.  T.  Greig  and  Eugene  Gordon  of 
Boston  win  make  its  report.  Mr.  Boyd 
will  introduce  the  discussion.  John  A. 
Bresnahan,  general  counsel  of  the  U.  T.  A., 
who  for  the  past  two  and  one-half  months 
has  been  acting  secretary  of  the  association, 
will  speak  on  “The  U.  T.  A.  Program  as 
Currently  Applied.”  The  newly  elected 
U.  T.  A.  executive  vice-president,  Donald 
Rein  of  Houston,  Texas,  will  discuss  “The 
U.  T.  A.  Program  as  to  Be  Applied.”  “The 
Possibilities  of  a  Change  in  Organization 
Structure”  will  then  be  developed  by  J.  L. 
Cockrell,  Mid-West  Printing  Company, 
Tulsa,  Oklahoma. 

Wages  and  hours  and  the  economic  situa¬ 
tion  as  affecting  the  printing  industry  will 


be  the  topics  for  the  Tuesday  morning  ses¬ 
sion,  October  8.  Colonel  Philip  B.  Flem¬ 
ing,  administrator  of  the  Wage  and  Hour 
Division  of  the  U.  S.  Department  of  Labor 
will  be  the  speaker  on  the  first  topic,  with 
the  other  speaker  on  “The  Effect  of  the 
Economic  Situation  on  the  Printing  Indus¬ 
try”  to  be  announced  later. 

The  Tuesday  afternoon  session  will  be 
devoted  to  technical  and  business  problems 
with  such  outstanding  speakers  as  Joseph 
T.  Mackey,  president  of  the  Mergenthalcr 
Linotype  Company,  Brooklyn,  New  York, 
on  some  phase  of  Plant  Expansion ;  Thomas 
A.  Urdahl  of  the  American  Society  of 
Mechanical  Engineers  on  “Printing  Plant 
Humidity  and  Temperature  Control”; 
Thomas  E.  Dunwody,  editor  of  American 
Pressman  on  “New  Developments  in  Press 
Equipment  and  Materials”  ;  S.  Toof  Brown, 
S.  C.  Toof  and  Company,  Memphis,  Tenn., 
on  “More  Competition  for  the  Commercial 
Printer” ;  and  a  prominent  speaker  on 
“Modern  Plant  Illumination.” 

The  annual  business  meeting,  with  the 
reports  of  committees  and  election  of  offi- 
cers,  is  the  closing  feature  of  the  conven¬ 
tion,  scheduled  for  Wednesday  morning, 
October  9. 

On  Sunday,  October  6,  prior  to  the  open¬ 
ing  of  the  convention,  the  U.  T.  A.  Board 
of  Directors  will  hold  its  annual  session. 

Two  special  group  meetings  will  be  held 
in  connection  with  the  convention.  The 
Graphic  Arts  Trade  Association  Executives 
meet  for  their  annual  session  on  Sunday, 
October  6.  The  Young  Executives  of  the 
Graphic  Arts  have  scheduled  their  annual 
convention  for  Monday,  October  7,  with 
morning  and  afternoon  sessions.  The  pro¬ 
gram  is  still  in  the  making. 


^UO«TAHG"  The  Modern — Low  Cost 

Loose  Leaf — Presentation  Cover 

^  Increase  your  profits  on  loose 

^  Mm  k  W/  leaf  sales  with  the  aid  of 

^  W  "Duo-Tang"  covers.  Write 
today  for  samples  and  prices. 

Ellingsworth  Mfg.  Co. 

200  S.  PEORIA  e  CHICAGO,  ILL 
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sary  oi  tne  invcnnon  ui  wnu  tnjr-  ■ 

wide  “Printing  Week.”  which  will  get  un¬ 
derway  Sunday,  September  29,  under  the 
sponsorship  of  a  joint  committee  represent¬ 
ing  more  than  thirty  organizations  in  the 
graphic  arts  industry. 

A  highlight  of  the  week  will  be  an  Anni¬ 
versary  Dinner  at  the  Hotel  Stevens  on  the 
night  of  Tuesday,  October  1,  at  which  more 
than  1,500  printers,  their  suppliers,  and 
members  of  allied  crafts  and  professions, 
including  executives  of  all  Chicago  news¬ 
papers,  will  be  in  attendance. 

The  initiative  in  organizing  the  joint 
committee  was  taken  by  the  Chicago  Club 
of  Printing  House  Craftsmen.  At  a  lunch¬ 
eon  meeting  of  the  joint  committee  held 
August  29,  the  following  executive  com¬ 
mittee,  to  plan  and  carry  through  the  com¬ 
memorative  activities  was  named:  George 
McKieman,  president  of  the  Chicago 
Graphic  Arts  Federation;  E,  R.  Richer, 
president  of  the  Chicago  Federated  Adver¬ 
tising  Club ;  Frank  G.  Hochegger,  president 
of  the  Lithographer’s  Club  of  Chicago; 
Jack  Hagen,  president  of  the  Chicago  Club 
of  Printing  House  Craftsmen;  Thomas 
Canty,  president  of  Chicago  Typographical 
Union,  No.  16;  Joseph  J.  Seppi.  president 
of  Chicago  Printing  Pressmen’s  Union,  No. 
3,  and  Frank  J.  Schreiber,  secretary  of  the 
Chicago  Engraver’s  Association  with  Doug¬ 
las  C.  McMurtrie  of  the  Ludlow  Typo- 
graph  Company,  as  general  chairman. 

“The  purpose  of  ‘‘Printing  Week,”  said 
“is  to  call  the  attention  of  the 


EASYKASTER 


McMurtrie, 

public  to  the  origin,  significance,  and  power 
of  the  printed  word  in  this  year  which 
marks  the  500th  anniversary  of  the  inven¬ 
tion  of  printing  by  Johann  Gutenberg. 
The  Chicago  graphic  arts  industry  will  not 
have  an  opportunity  to  do  such  an  out¬ 
standing  public  relations  job  for  itself  for 
many  years  to  come.” 

Mayor  Edward  J.  Kelley  is  now  prepar¬ 
ing  a  special  proclamation  designating  the 
week  of  September  29  to  October  5  as  Chi¬ 
cago  “Printing  Week”  and  in  addition  to 
the  great  Anniversary  Dinner,  other  activi¬ 
ties  of  the  week  will  include  special  printing 
exhibits  in  Chicago  libraries  and  museums, 
programs  before  various  civic  organizations 
and  schools,  and  “open  houses”  in  Chicago 
newspaper  plants  and  printing  houses.  A 
complete  and  detailed  program  of  events  is 
now  in  the  process  of  preparation. 


It  actually- saves  up  to 
50%  in  casting  time! 

Hammond  EasyKasters  have  300  lb. 
valve-contrclled  melting  pot  for  gas, 
gasoline  or  electric  heating.  Made 
in  3  sizes — 

5  column  x  18  inches 

5  column  x  24  inches 

6  column  x  24  inches 
Trade  in  your  old  box  now 
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WE  OWN  AND 
OFFER 

Model  219  Vandercook  used  only 
for  pulling  reproduction  proofs. 
Guaranteed  as  new. 

3  Model  C  three  deck  Intertypes 
plus  1 2  extra  90  channel  mag¬ 
azines. 

Mergenthaler  Linotypes.  Models 
8,  18,  19,  25. 

Miehle  Automatic  Presses,  25  x 
38,  33  X  46,  and  46  x  65. 

2/0  Miehle,  serial  over  16,000. 
Seybold  40'*  Automatic  Cutter. 

2  Challenge  26 hand  cutters. 
Models  B  and  E  Cleveland  Folders. 

SPECIAL 

3  new  C  &  G  (Milwaukee  Saw  Trim¬ 
mer  Co.)  Stereotype  Sa¥fs,  page  plate 
capacity,  pedestal  machines  with  ele¬ 
vating  tables,  A.C.  60-cycle  motors, 
accurate  gauges.  While  present  stock 
lasts,  price  cut  from  $330  to  $265  ea. 

TYPE  fir  PRESS 
OF  ILLINOIS 

A  Rdiahle  Source  of  Supply 
220  South  Jefferson  •  Chicago 


“Here’s  a  Testimonial” 

writes  A.  B,  Wood  of 
Gering,  Nebraska 

"Within  the  past  year  or  so  we  have 
bought  probably  a  $1,000  worth  of 
miscellaneous  goods,  type,  machinery, 
etc.,  as  a  direct  result  of  contact  se¬ 
cured  through  advertisements  in  GAM. 
Have  two  orders  out  right  now.  You 
could  soak  us  for  $5  or  $10  a  year  for 
cash  subscriptions  if  you  wanted  to, 
now  that  we  have  got  used  to  it." 


It  Pays  to  Advertise  in  GAM 


Show  Complete  Offset  Plant 

★  A  series  of  demonstrations  of  a  complete 
modern  offset  plant  is  now  being  held  on  a 
country-wide  basis  under  the  auspices  of 
American  Type  Founders.  Equipment  on 
display  includes  one  of  the  ATF-Weben- 
dorfer  sheet-fed  offset  presses,  precision 
darkroom  camera  and  the  full  ATF  line  of 
offset  platemaking  equipment.  Members  of 
ATF’s  Offset  Division  will  be  on  hand  to 
answer  inquiries  and  supply  pertinent  in¬ 
formation  regarding  the  process. 

The  first  of  the  demonstrations  was  held 
at  the  ATF  branch  in  Washington,  D.  C., 
on  August  22,  23  and  24.  The  dates  and 
locations  of  the  succeeding  demonstrations 
so  far  scheduled  are: 

September  12,  13  and  14,  ATF  Boston 
Branch,  ATF  New  York  Branch,  ATF 
Buffalo  Branch,  ATF  Cleveland  Branch, 
E.  G.  Ryan  &  Co.,  Chicago,  ATF  San 
Francisco  Branch,  and  ATF  Dallas  Branch. 

September  26,  27  and  28,  ATF  Pittsburgh 
Branch,  ATF  Cincinnati  Branch,  ATF 
Minneapolis  Branch,  and  ATF  Los  Angeles 
Branch. 

October  10,  H  and  12,  ATF  Philadelphia 

Branch,  ATF  Baltimore  Branch,  and  ATF 

Seattle  Branch. 

October  24,  25  and  26,  ATF  Atlanta 
Branch,  and  ATF  Denver  Branch. 

This  is  the  first  time,  according  to  Fred¬ 
erick  B.  Heitkamp,  vice-president  of  the 
American  Type  Founders  Sales  Corpora¬ 
tion,  that  complete  equipment  for  the  pro¬ 
duction  of  offset  lithography  has  been  as¬ 
sembled  and  demonstrated  to  the  trade  by 
one  equipment  manufacturer,  and  an  op¬ 
portunity  thus  offered  to  study  offset  pro¬ 
cedure  from  the  taking  of  the  original 
screen  negative,  through  the  process  of 
platemaking,  to  actual  maker^dy  on  the 
press.  A  cordial  invitation  to  attend  these 
demonstrations  is  being  extended  to  both 
printing  and  lithographic  plant  owners, 
their  superintendents,  foremen  and  press¬ 
men. 

»  « 


"PRINTING  PAPERS" 

is  a  good  book  on  paper 
by  William  Bond  Wheelwright 
Order  from  GAM  Price  $2.50  per  copy 
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IVew  Era  Publishes  Catalog 

it  A  new  24-page  catalog  in  a  modern  loose- 
leaf  binder  is  being  distributed  by  the  New 
Era  Manufacturing  Company,  Paterson, 
N.  J.  Sixteen  of  the  twenty-four  pages  are 
dwoted  to  the  New  Era  Multi-Process 
Printing  Press,  and  the  other  eight  pages 
are  given  over  to  the  New  Era  Collating 
Machine,  Tag  Making  Press,  Tabulating 
Card  Press,  and  Carbon  Paper  Folding 
Machine. 

The  new  catalog  is  profusely  illustrated, 
and  the  method  used  to  point  out  special 
features  in  each  picture  is  unique,  consist¬ 
ing  of  colored  reference  letters  which  over¬ 
print  the  black  halftones,  with  correspond¬ 
ing  letters  in  the  captions  beneath  the  cuts. 
Details  of  New  Era  Press  operation  are 
show  in  numerous  close-up  pictures,  with 
explanatory  captions,  and  several  pages  are 
devoted  to  outstanding  features  of  the 
press,  extra  attachments,  specifications,  and 
operation. 

The  New  Era  Press  is  used  for  making 
and  printing  tickets  of  all  kinds,  labels, 
checks,  tags,  continuous  zig-zag  forms, 
snap-outs,  office  forms,  book  match  covers, 
small  cartons,  and  countless  other  products. 
Operations  which  can  be  handled  on  these 
machines  include  printing  on  one  or  both 
sides  of  the  web,  perforating  and/or  num¬ 
bering,  either  across  or  along  the  web,  and 
punching,  slitting,  die-cutting,  scoring,  re¬ 
inforcing  tags,  putting  on  metal  eyelets, 
and  similar  operations.  The  finished  prod¬ 
uct  can  be  delivered  in  sheets,  or  re-wound, 
or  zig-zag  folded,  as  required. 

The  catalog  was  prepared  by  Fred  Glen 
Small,  technical  advertising  specialist,  ty¬ 
pography  by  Frederic  Nelson  Phillips,  and 
presswork  by  the  McGraw  Phillips  Print¬ 
ing  Company,  all  of  New  York. 

j»  « 

To  Address  Industrial  Advertisers 

★  Frederick  B.  Heitkamp,  vice-president  of 
American  Type  Founder  Sales  Corporation, 
will  be  one  of  the  principal  speakers  at  the 
national  convention  of  the  National  Indus¬ 
trial  Advertisers  Association  which  will  be 
held  at  the  Statler  Hotel,  Detroit,  on  Sep¬ 
tember  19.  Mr.  Heitkamp’s  subject  will  be 
‘‘How  to  Sell  Management  on  Getting  Out 
into  the  Field.”  Mr.  Heitkamp  is  one  of 
the  charter  members  of  the  Association 
which  has  grown  to  a  membership  of  over 
2,000  since  its  organization  some  ten  years 
ago. 


V'  1 !  r  I 


The  WINNING  PLANK 
for  Added  PROFITS 

Is  your  platform  ono  that  will  win  customors 
when  you  are  running  against  alert  com¬ 
petitors?  It  will  be  U  you  use  the  distino- 
tiwe  GLOWTONE  "plank"  as  a  selling  point. 
Your  prospect  and  his  market  will  respond 
to  the  warm,  rich  colors  of  Glowtone  paper 
and  envelopes  accented  with  the  compli¬ 
mentary  NEW  Glowtone  inks. 

For  a  complete  story  on  one  specific  color 
in  the  Glowtone  series  send  for  your  FREE 
copy  of  Color  Formula  No.  2  today! 

COLOR  FORMULA  No.  2 

•  •  •  explains  the  har- 
monic  relations  of 
intellect-appealing 
'  R  Glowtone  YELLOW. 

*  /im  includes  letter- 

M  head  and  envelope 

^7  layout  samples, 
printed  specimens 
and  color  tests.  Copy 

WESTERN  STATES 

Snvalofia  (2ompanif 
MILWAUKEE  •  WISCONSIN 
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ATF'Webendorfer  two-color  web  offset  press  produces  25,000  to  30,000 

impressions  per  hour. 


New  Web  OfiFset  Press 

★  A  new  high  speed  web  offset  press  cap¬ 
able  of  producing  at  a  speed  of  25,000  to 
30,000  sheets  per  hour,  is  announced  by  the 
Webendorfer  Division  of  American  Type 
Founders,  Inc.  The  first  of  these  units  is 
now  under  construction  at  the  ATF-Weben- 
dorfer  plant  in  Mt.  Vernon,  N.  Y. 

It  is  expected  that  this  press,  because  of 
its  great  speed  and  flexibility  will  become 
a  regular  part  of  the  ATF- Webendorfer  web 
offset  line,  according  to  John  B.  Weben¬ 
dorfer,  vice-president  of  the  company.  The 
standard  unit  will  be  constructed  to  carry 
a  maximum  width  web  of  15"  and  will  be 
equipped  with  a  sheeter  to  cut  off  a  17" 
sheet.  It  will  be  of  rigid  construction 
throughout  and  will  be  furnished  with  com¬ 
plete  automatic  lubrication.  The  unit  will 
include  motor  equipment  and  controller. 

The  standard  unit  will  lithogfraph  one 
color  only,  but  the  press  is  so  built  that 
additional  impression  units,  up  to  a  total 
of  four,  may  be  added.  Arrangements  are 
also  being  made  so  that  various  additions 
and  attachments,  for  numbering,  punching 
and  perforating,  may  be  built  into  the  press 
at  time  of  construction,  or  may  be  added 


at  a  later  date  at  the  convenience  of  the 
purchaser.  Optional  delivery,  folder,  flat 
sheet  delivery  and  rewinder  or  a  combina¬ 
tion  of  these. 

The  press  now  under  construction  is  a 
two  color  unit  and  is  equipped  with  clamp¬ 
ing  arrangements  on  the  plate  cylinders  to 
permit  of  rapid  changes  of  zinc  lithographic 
plates.  The  press  is  especially  suited  for 
quantity  production  of  letterheads,  checks, 
coupons,  forms,  wrappers  and  the  like. 


Represent  Acraplate  Presses 

★  Type  &  Press  of  Illinois,  220  South  Jef¬ 
ferson  Street.  Chicago,  announces  that  the 
Lake  Erie  Engineering  Corporation,  manu¬ 
facturers  of  hydraulic  presses,  have  ap¬ 
pointed  it  exclusive  Midwestern  representa¬ 
tive  of  the  line  of  Acraplate  plate-making 
press  equipment. 

Acraplate  Presses  are  said  to  be  equally 
useful  for  molding  rubber  printing  plates 
as  well  as  plastic  printing  plates.  Process 
Rubber  Plate  Co.  of  Chicago,  one  of  the 
largest  manufacturers  of  rubber  and  plastic 
printing  plates  for  the  trade,  uses  Acra¬ 
plate  equipment  exclusively  in  its  plant 


Write  for  our 
folder 

TYPE  METAL 
HELPS 


(as  fme  a  type  metal  as  is  made) 

UNITED  AMERICAN  TYPE  METAL 

United  American  Metals  Corp'n,  2246  West  Hubbard  Street,  Chicago,  Illinois 
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Photo-Lithographers  to  Convene 

*  The  eighth  annual  convention  of  the  Na¬ 
tional  Association  of  Photo-Lithographers 
will  be  held  at  the  Palmer  House,  Chicago, 
September  26  to  28. 

Speakers  and  their  subjects  are  William 
Garretson,  Sinclair  &  Valentine  Co.,  on 
“The  Simplified  Chemistry  of  Printing 
Inks”;  A.  J.  Fay,  National  Process  Co., 
“What  Charging  for  Over-runs  Has  Meant 
to  Our  Company” ;  J.  B.  Smith,  Jr.,  Photo 
Reproduction  Corporation,  ‘‘What  Consti¬ 
tutes  a  Reasonable  Delivery  Service” ;  J.  M. 
Thorner,  Agfa  Ansco  Corporation,  ‘‘The 
One-Stop  Halftone  Method”;  John  Mc- 
Master,  Eastman  Kodak  Co.,  ‘‘Light  Sen¬ 
sitive  Materials  Used  in  Photo-Lithogra¬ 
phy”;  Donald  Nicholson,  Ronalds  Offset 
Lithographers,  Ltd.,  ‘‘Shop  Procedure”; 
William  C.  Gegenheimer,  ‘‘Wash-up  Equip¬ 
ment  and  Ink  Agitators”;  Capt.  L.  B. 
Montfort,  ‘‘Regulation  and  Interpretation 
of  the  Wages  and  Hours  Law” ;  Summer- 
field  Eney,  Champion  Paper  &  Fibre  Co., 
“Lithographing  on  Coated  Paper” ;  and 
Harry  Porter,  Harris-Seybold-Potter  Com¬ 
pany,  ‘‘Quality  in  the  Industry.” 

There  will  be  round  table  discussions 
and  clinics  at  the  Chicago  School  of  Print¬ 
ing  and  Lithography. 

»  a 

Antique  Type  Specimen  Book 

*  “Modern  Uses  of  Antique  and  Ebcotic 
Types”  is  the  title  of  an  interesting  type 
specimen  book  issued  by  Frederic  Nelson 
Phillips,  Inc.,  305  E^t  45th  Street,  New 
York  City. 

As  stated  in  the  foreword  of  the  book, 
these  type  faces  ‘‘offer  unusual  opportuni¬ 
ties  for  the  art  director  who  wishes  to  re¬ 
capture  the  ‘mood’  of  a  bygone  era.”  The 
foreword  also  points  out  that  the  company 
believes  that  many  of  these  faces  exist  only 
in  the  fonts  in  its  collection,  because  the 
typefounders’  patterns  for  cutting  most  of 
these  faces  have  been  destroyed  long  ago. 

The  price  of  the  type  specimen  book  is 
twenty-five  cents  a  copy. 

»  « 

Moves  to  Larger  Quarters 

*  New  England  Art  Publishers,  makers  of 
Christmas  novelties,  and  greeting  cards  for 
all  occasions,  announced  that  it  has  re¬ 
cently  moved  its  plant  and  offices  to  larger 
quarters  at  81  Birch  Street,  North  Abing- 
ton,  Massachusetts. 


MAYBE  YOU  MEANT  TO 

BUT  D I D  YO  U 

SEND  FOR  YOUR  COPY? 

Get  this  New  Signode  Guide 
to  Packing  Efficiency 


A  Brief,  Concise,  Complete  Treatise  on 
Money-Saving,  Product-Protecting 
Packing  Methods 

•  This  new  ‘‘Sigrnode  Guide”  com¬ 
presses  much  information  about  better  ship¬ 
ping  methods  into  little  space  to  save  your 
time.  Into  it  we’ve  condensed  the  essential 
facts  about  the  scientific  Signode  System  of 
preparing  commodities^  for  safer,  lower  cost 
shipment  .  .  .  just  the  information  you  need 
to  suggest  ways  in  which  Signode  can  help 
you  improve  your  shipping  practices.  Com¬ 
plete  with  diagrams  showing  the  basic  Sig¬ 
node  methods — each  with  a  brief, to- the-point 
explanation. 

No  matter  what  or  how  you  ship,  you’ll 
find  this  booklet  well  worth  a  quick  once¬ 
over.  Send  for  your  copy  today. 

SIGNODE 

STEEL  STRAPPING  CO. 

2642  N.  Western  Ave.,  Chicago,  III. 

380  Furman  St.,  Brooklyn,  N.  Y. 

466  Bryant  St.,  San  Francisco,  Calif. 
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M&HJEFFERSON  GOTHIC 


HANDY  !30  pi.' SAMPLER  FONT 


;5  00 

;sS<2 


MACKENZIE&HARRIS'^c 

659  Folsom  St.  San  Francisco 

18  Pt.  JEFFERSON  GOTHIC  _ 

24  Point _ 30  Point _ 

36  Point  _  42  Point  - 


36  Point  figures  EXTRA  @  25c — .  ^ 
42  Pt.  on  36  figures  EXTRA  @  40c _ _  ^ 

HANDY  SAMPLER  FONTS  EACH 

Enclosed  please  find  $ _ .  Send  me 

the  above  checked  fonts  POSTPAID. 


NAME. 


New  Paper  Calculator 

★  A  new  style  paper  calculator  is  being  an¬ 
nounced  by  Mack’s  System  Company,  so; 
Water  Street,  San  Antonio,  Texas. 

The  object  of  Mack’s  Paper  Calculator  U 
to  eliminate  the  multiplying,  adding  and 
dividing  so  often  necessary  to  secure  an 
answer. 

The  most  unique  feature  is  the  Per  M 
and  Break  Down  of  Ream  section.  Based 
on  ream  cost  of  50c  to  $51.25,  it  shows  the 
“exact”  cost  of  1  to  1000  sheets.  It  also 
shows  the  cost  per  1000  pieces  or  pages  and 
the  number  of  sheets  required  without  the 
use  of  paper  and  pencil. 

Mack’s  Paper  Calculator  is  composed  of 
four  sections.  It  is  said  to  show  the  “exact” 
cost  of  all  standard  ream,  carton  and  4 
carton  weights;  also  the  Per  M  and  Break 
Down  of  Ream,  and  7  pages  of  valuable 
information. 

The  publishers  claim  this  book  has  been 
in  the  making  for  years.  Into  it  has  gone 
the  practcial  suggestions  of  scores  of  ex¬ 
perienced  printers,  paper  men,  buyers,  es¬ 
timators,  bookkeepers,  and  cost  clerks. 

The  book  has  160  pages,  memo  book  size, 
well  bound,  thumb  indexed,  and  priced  at 
$7.50  each. 

»  « 


I 


Hubbard  Goes  East 


★  Howard  M.  Hubbard  resigned  his  posi¬ 
tion  as  secretary-treasurer  of  the  Harris-  j 
Seybold-Potter  Company,  Cleveland,  Ohio, 
to  become  president  and  general  manager 
of  the  Greenfield  Tap  &  Die  Corporation, 
leading  manufacturer  of  taps,  gauges,  dies, 
drills  and  other  cutting  tools  for  the  metal 
working  industries  and  the  hardware  trade. 
He  assumed  his  new  duties  at  the  com¬ 
pany’s  executive  offices  in  Greenfield,  Mas¬ 
sachusetts,  on  September  1. 

Mr.  Hubbard  joined  Harris-Seybold- 
Potter  a  few  years  after  that  corporation 
was  formed  hy  the  consolidation  of  the 
Harris  Automatic  Press  Company  of  Clev^ 
land,  the  Premier  and  Potter  -Press  Com¬ 
pany  of  Derby,  Conn.,  and  the  Seybold 
Machine  Company  of  Dayton.  In  1931  the 
secretaryship  was  added  to  his  duties  and 
in  1936  he  was  elected  treasurer  and  a 
director.  As  managing  director  of  the 
Canadian  and  Seybold  Divisions  of  Harris- 
Seybold- Potter,  Mr.  Hubbard  has  become 
very  well-known  in  the  industries  that  his 
company  serves.  He  has  appeared  fre¬ 
quently  as  a  speaker  at  conventions  and 
trade  organization  meetings. 
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YOU  GET 
THE  ORDER 


Bristols  Take  Halftones 

■k  “Halftones  on  Bristol”  is  the  title  of  a 
very  informative  booklet  recently  issued  by 
Linton  Brothers  &  Company,  Fitchburg, 
Mass.  The  booklet  i>oints  out  that  half¬ 
tones  may  be  printed  even  on  uncoated 
Bristol. 

All  the  examples  shown  are  of  ordinary 
halftones,  not  trickily  printed.  They  were 
run  one-up  on  a  Miehle  Vertical  with  chalk 
overlays;  and  the  plates  used  were  etched 
on  brass,  although  plates  etched  on  copper 
may  be  used. 

The  booklet  gives  helpful  information  on 
the  choice  of  photographs;  the  making  of 
the  engravings;  gives  instructions  relative 
to  etching  the  plates  for  coated  paper  as 
well  as  uncoated  Bristols ;  tells  of  the  choice 
of  ink  for  uncoated  Bristols ;  and  discusses 
the  use  of  colored  inks. 

Characteristics  of  and  recommendations 
for  the  company’s  Smooth  Line-Tone, 
Smooth  Queen,  Smooth  Czar,  Rollstone 
Folding  and  Time  Card  Index  are  also 
given.  The  subject  of  Bristols  as  cover 
stocks  is  also  discussed. 

The  company  has  a  limited  number  of 
copies  available  for  interested  readers. 


when  they  think  of  your  name.  It  can 
be  before  them  every  minute  if  you 
send  a  gift  you  yourself  would  treas¬ 
ure — a  Zephyr  gift.  Each  is  uniquely 
different  and  so  very  useful  every  one 
always  gives  it  a  favored  and  perma¬ 
nent  place.  And  you  will  be  amazed 
by  their  inexpensiveness.  Write  now 
on  your  letterhead  for  free,  complete¬ 
ly  illustrated  portfolio  containing  all 
data. 


AUTODEX 


Perfect  “touch  control" 
unit  for  phone  numbers,  ad¬ 
dresses  and  other  records. 

Everyone 
wants  one  at 
hand.  Beauti- 
^  fully  designed, 

quality  made 
for  everlasting 
wear.  With 
name  on  Bake- 
lite  face  or  ad 
imprinted  on 
sheets,  is  con¬ 
stant,  valued 
_  advertiser.  10 

colors. 


New  Newspaper  Feature 

★  A  new  feature  ‘‘It’s  in  the  Bible”  will 
be  available  to  weekly  and  daily  newspapers 
on  October  1,  according  to  an  announce¬ 
ment  from  Co-operative  Features,  Inc.,  360 
North  Michigan  Avenue,  Chicago. 

This  feature,  said  to  be  the  only  one  of 
its  kind,  is  nonsectarian  and  consists  of 
little  known  facts  pertaining  to  the  times 
and  people  of  the  Bible  linked  with  his¬ 
torical  fact  and  modern  circumstances.  The 
feature  is  the  work  of  Blake  Haddon. 


Clinic  on  Consumer  Relations 

★  PAC  (Printing  and  Advertising  Clinics), 
sponsored  by  the  General  Printing  Ink  Cpr- 
poration,  will  resume  its  series  of  clinics, 
September  16,  at  the  General  Printing  Ink 
Corporation  Galleries,  100  Sixth  Avenue, 
New  York  City. 

The  subject  will  be  ‘‘Consumer  Rela¬ 
tions,”  and  the  speakers.  Dr.  Kenneth 
Dameron  of  Ohio  State  University  and 
Ephraim  Freedman,  director  of  Macy’s  Bu¬ 
reau  of  Standards. 


ROLODEX 


I  Memo  sheets  completely  enclosed  in  Bake- 
I  lite  case ;  one  motion  of  fingers  on  riidtf , 
1.  sheet  is  in  hands.  Brand  new.  Magnif- 
uicently  designed  and  made.  Four  colors. 

ZEPHYR  AMERICAN  CORP. 

31  West  47th  St.  New  York  City 
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Equipment  for  Heat  Set  Inks 

•k  An  unusually  efficient  installation  of  hot 
air  heater  equipment  for  the  setting  of 
Vaporin  inks  is  in  operation  in  the  plant 
of  the  Benjamin  C.  Betner  Company, 
Devon,  Pa.  Great  economy  of  space  is 
claimed  for  this  installation  by  the  Inter¬ 
national  Printing  Ink  Division  of  Inter¬ 
chemical  Corporation  and  Gehnrich  &  Gehn- 
rich,  Inc.,  Woodside,  N.  Y.,  who  were 
responsible  for  the  engfineering. 

The  use  of  hot  air  instead  of  radiant  heat 
is  effective  in  the  printing  of  bags  and 
other  products  of  the  Betner  Company,  ac¬ 


cording  to  International  Printing  Ink, 
which  also  points  out  that  the  use  of  radiant 
gas  heat  or  hot  air  is  dependent  on  the 
production  requirements  of  the  plant  and 
the  type  of  work  to  be  printed. 

The  horizontal  unit  sets  up  off  the  floor 
about  Syi  feet,  allowing  plenty  of  head 
room  and  occupying  no  floor  space.  The 
vertical  unit  occupies  a  minimum  of  floor 
space.  Great  flexibility  is  claimed  for  these 
units. 

»  « 

New  Book  on  Linotype  Machine 

★  “Linotype  Machine  Principles,”  a  book 
of  value  to  linotype  machinists,  operators 
and  students  is  announced  as  now  on  the 


press.  Copies  may  soon  be  had  from  any 
Linotype  agency  at  $3.00  each. 

This  new  book,  the  official  Linotype  man- 
ual,  has  been  planned  as  a  reference  man¬ 
ual  on  the  principles  of  Linotype  construc¬ 
tion,  operation  and  maintenance.  It  is  said 
to  include,  simply  but  thoroughly,  the  es¬ 
sential  technical  data  on  the  Linotype,  ar¬ 
ranged  in  the  sequence  of  the  basic  mechan¬ 
isms,  parts  and  functions  of  the  machine. 
(Thirty-six  chapters,  474  pages,  plus  a  de¬ 
tailed  index.) 

The  volume  was  prepared  under  the  close 
supervision  of  an  editorial  committee  com¬ 
prising  engineers  and  technicians  on  the 
Linotype  company’s  staff  at  Brooklyn,  and  I 
a  plant  machinist  of  many  years’  experi-  | 
ence  in  the  maintenance  of  newspaper  and  | 
commercial  Linotype  batteries.  The  text  ? 
and  illustrations  have  been  independently  f 
read  and  checked  by  several  others  who  [ 
have  contributed,  as  critical  reviewers,  the  [ 
experience  of  operators,  machinists,  printers 
and  teachers.  The  methods  of  writing  and 
illustration  have  been  kept  simple  and  brief. 

»  cc 

Patriotic  Logotypes 

•k  The  rising  tide  of  patriotic  feeling  that 
is  sweeping  the  country  and  that  has  al¬ 
ready  affected  designers  of  fashion  jewelry, 
women’s  clothes  and  hats  and  many  nov¬ 
elty  lines  is  being  strongly  felt  in  the 
grraphic  arts. 

Due  to  the  many  inquiries  for  patriotic 
logotypes,  American  Type  Founders  has 
just  issued  a  new  specimen  folder  of  na¬ 
tional  emblems.  It  offers  a  wide  selection 
of  flags  and  shields  in  one  and  two  colcx's,  I 
together  with  a  galaxy  of  stars  and  a  whole 
family  of  American  eagles. 

Copies  of  the  folder  may  be  obtained 
from  the  Type  Merchandising  Department 
of  American  Type  Founders,  Inc.,  Eliza¬ 
beth,  N.  J.,  or  from  any  one  of  the  twenty- 
three  ATF  branch  offices  throughout  the 
country. 


Sampson  Sf  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 

SUPERIOR-3183 


141-149  W.  OHIO  ST. 
CHICAGO,  ILL. 


ELECTROTYPERS 
N  ICKELT YPERS 
STEREOTYPERS 
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ClcM^ied  Adue/UiU§iXf 

^ate  GofUf.  U  24tU  Uie  Mo^ntk  Pnecedinq.  96444e 

TiM  rate  for  advertising  under  this  heading  is  $1.25  per  agate  line  per  insertion  on 
a  one  time  order;  $1 .00  per  agate  line  per  insertion  on  a  twelve  time  contract.  Average 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us. 


ADVERTISING 


vn  vii%- 

SELL  CANDIDATES! 

America's  largest  line  of  political  auto 
signs,  stickers,  posters,  novelties.  No  com¬ 
petition.  Special  deal  for  printers. 
Ad-Novelty-Co.,  Newton,  Iowa 


INVESTIGATE  —  Mail  Order  Selling. 
Dime  brings  copy  of  MAIL  MAGAZINE 
(Stevens  Point,  Wis.).  A  National  60  page 
Monthly  for  the  Mail  Order  Trade. 


ADVERTISING— HOME  STUDY 


the  advertising  minded 

PRINTER  is  qualified  to  make  the  most 
money.  Many  have  graduated  from  this 
long  established  school.  Send  for  free  book* 
let  outlining  home  study  course  and  re* 
quirements.  PAGE-DAVIS  SCHOOL  OF 
ADVERTISING,  3601  Michigan  Avenue, 
Dept.  222C,  Chicago. 


AIR  CONDITIONING 


HUMIDIFYING 

COOLING 

DEHUMIDIFYING 

Write  for  illustrated  pamphlet  entitled 
“Air  Conditioning  and  Humidity  Control” 

B.  OFFEN  &  COMPANY 
808  South  Dearborn  St.  Chicago,  Illinois 


ANNOUNCEMENTS 


Paneled  Cards,  Wedding  Invitations,  Re¬ 
ligious  Cards,  Engraved  Sympathy  Cards, 
Informais,  Mourning  and  Personal  Station¬ 
ery.  M.  S.  House,  363  Canal,  New  York. 


STAPLE  SIZES 

svithout 

mechanical 

change 

LEO  LENGTHS 


ACME  No.  1  SADDLEPACK 
HAND  POWER  STAPLER 

Make  all  the  profits  on 
your  bindery  work.  Fast 
— ^accurate,  12"  reach 
permits  ml  types  of 
work.  Instant  change 
from  flat  to  saddleback 
work.  Foot  power  mod* 
els  also.  You  can  order 
thru  your  dealer. 

In  daily  use  bv  Aousands  of 
Printer*  and  Publithon. 


ACME  STAPLE  CO  haddcn  a  e 


CAM  DLr.  N  J 


rilk7ej5?¥!jl 


Griffin,  Canplieil,  Hayes.  Waisii.  Inc. 


SO  East  2l8t  St. 
N.  V.  City 


538  South  Oiaili  St. 
OHIOAQO 


NOWf  Improved  LIGHTNING  BANDER— in  3  Modehl 


For  banding  folders,  booklets,  etc.,  quickly,  uniformly. 
...  Easy  to  use,  pays  for  . 

530  itMif.  Every  bindery  Model  COC 

NEEDS  one.  Send  for  "C" 
descriptive  folders.  "  E 

PRINTERS’  FINISH*  "<iUN»4»  R 

INQ  «  MFQ.  CO.,  Ino 
101  N.  Haven  St. 

Baltimore.  Md. 
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The  Reliable  SKskCam  Wickersham 

Over  ISfOOOflOO  Sold 

This  quoin  will  not  loosen  or  slip;  conforms  to  non^MralM 
surfaces;  locks  InsUntly  by  one  turn  of  key.  When  limit  ef 
expansion  Is  reaohed  and  another  reglet  or  slug  Is  requifed. 
It  closes  automatically.  No  lost  time.  No  guessing  as  to 
security.  Send  for  Circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


ANNOUNCEMENTS,  BLANK  STOCK 
AND  THERMOGRAPHY 


BLANK  STOCK  —  Weddings,  Panelled, 
Round  Corner,  Featherweights  and  Vellum 
Business  Cards  at  lowest  prices.  Thermo- 
graphed  Invitations  including  stock,  $2.50 
PER  100  SETS.  Free  Samples.  United 
Process  Corp.,  43  W.  27  St.,  New  York. 


ART  SERVICE 


DESIGNS,  lettering,  Hlustrations,  $2  up. 
Zinc  plates  at  low  extra  cost.^ 

La  Sharity  Studio,  333  N.  Michigan,  Chgo. 


ART  WORK  AND  CUTS 


SAVE  MONEY  ON  ENGRAVINGS 

Buy  Direct  from  Manufacturer 

Line  Cuts  blocked  min - .....  ^  ^ 

Halftones  blocked  2''z3'' — 

65.  85  screen .  OVV 

Coast  to  Coast  Daily  Mail  Order  Serrice 
ARTISTIC  PHOTO  ENQRAVINQ  CO. 
40  West  22nd  St.  New  Toik,  N.  Y. 


DRAWING  CUT 

34  STAMP  BRINC&  DETAILS 

mODERfl  STUDIOS  I 

BOX*74C  EVANSVILLE, IND. 


^^A^ilDRAWINGW 

tobdetailsIoNE  zinc  CUT 
LETTEMNG  *  IlLUSTRATION 


NEW  CATALOG  OF  ILLUSTRATIONS 


One-day  service.  If  you  need  a  cut  In  a  hurry 
— telegraph.  You  will  have  it  the  next  day. 

MAIL  THIS  AD 

Send  your  new  72-page  catalog  of  nearly  a  thou¬ 
sand  illustrations.  Enclosed  find  $1.00.  I  under¬ 
stand  that  dollar  will  be  credited  on  my  first 
order  and  that  I  will  receive  bulletins  each  month 
FREE  containing  15  to  20  new  illustrations. 


ARTIST’S  RUBBER  CEMENT 


MAY-ART  RUBBER  CEMENT  FOR 
MOUNTING,  LAYOUTS,  ART  WORK 
$2.35  GAL.,  FOB  CHICAGO  (POSTPAID  IF 
YOU  REMIT  WITH  ORDER).  QUANTITY 
QUOTATIONS  ON  REQUEST.  MAY  CHEM¬ 
ICAL  WORKS,  902  LARRABEE  ST.,  CHGO 


BINDERS  CEMENT 


Have  Ton  Tried  AMSOl 

A  Colorless  Flexible  Cement  for 
Padding  -  Tipping  -  Binding 
Applies  Cold  -  Dries  Quickly 
No  Thinning  Necessary 

Griffin.  Campbell,  Hayes,  Walsb,  Inc. 


50  East  2ist  8L 
New  York  City 


536  South  Clark  St. 
Chicago 


BOOKS 


BOOKS  of  all  publishers  on  advertising, 
art,  color,  photography,  engraving,  print¬ 
ing,  offset,  silk  screen,  journalism,  sales, 
management,  correspondence,  etc.  Trade 
magazines.  Discounts.  Lists  free.  Com¬ 
mercial  Engraving  Publishing^  Co.,  34A 
North  Ritter  Ave.,  Indianapolis,  Indiana. 


BOOKBINDERS  EQUIPMENT 


BOOKBINDERS  EQUIPMENT.  Box 
Makers  and  special  Binder  Machinery,  Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.,  710  W.  Jack- 
son  Blvd.,  Chicago. 


Zinc  CTCHincs 

and  HflLFTOnCS 


AMERICAN  TYPESETTING  CORPORATION 
S47  So.  Clark  St.  Chicago,  Illinois 


[MARSHALL  NEWSPICTURES  INC 

O  BOX  171  •  INDIANAPOLIS  .  INDIXNt 
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CALENDARS 


COMPLETE  LINE 

WRITE  FOR  FREE  PRINTERS  ; 
WHOLESALE  CATALOG! 

ALSO  ATTRACTIVE  ART  BLOTTER 
CATALOG  •  NOMINAL  CHARGE 


wUU9cA 


bookbinders  machinery 


WE  MAKE  paper  punching  equip,  for  all 
standard  machines,  also  hand-punches  for 
mechanical  binding.  Bargains  in  rebuilt  per¬ 
forators  and  paging  mach. 

R  A.  JUUL  CO..  KANKAKEE,  ILL. 


— bundle  tying  machines _ 


IMPROVED  Bunn-Cross  Tying  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information,  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


business  otportunities 


MAIL  ORDER  business  is  printers'  oppor¬ 
tunity.  Many  began  small  now  earn  thou¬ 
sands  yearly.  No  personal  contacts.  Bound¬ 
less  opportunities.  Have  had  over  30  years’ 
experience,  will  help  you  succeed.  Send  25c 
.'or  2  valuable  booklets.  G.  Breniser,  257 
S.  21st  St.,  Philadelphia,  Pennsylvania. 


SELL  YOUR  PLANT! 

Have  many  cash  buyers  interested  in  oper¬ 
ating  plants  in  any  locality.  Strictly  confi¬ 
dential — Plants  liquidated — Loans  obtained. 

printcraft  representatives 

1440  Broadway  New  York,  N.  Y. 


CO-OP  ADV.  AGENCY  desires  expert 
linotyper  with  machine,  also  Silk  Screen 
Expert  to  associate  themselves  with  us,  un¬ 
limited  possibilities,  will  help  finance.  Par¬ 
ticulars  from  BIEBLE,  LIMITED,  16  N. 
Sixth  St.,  Philadelphia,  Pa. 


COMPOSITION  PLANT— 3  Linos.  60 
fonts,  modern.  Modern  hand  type.  Close  to 
print  shops,  2  hrs.  by  motor  from  Chicago. 
Box  1058,  Graphic  Arts  Monthly,  Chicago. 


STOCK  FORMS — Extra  profits  with  no 
extra  presswork.  Samples  and  details  10c. 
Arrowprint.  Desk  9GA,  Waterbury,  Conn. 


ly  !i  PJMI  W  ftl  ir»TiU  fiT 


Bihe  J IMAY  COMPANY 

103  WfST  19th  ST  ,  N  Y  C.  WAtkins  9  0357  8  9 


1941  CALENDAR  PADS, sizes  from  1x1)4 
to  10)4x22,  in  black  and  white,  India  tint, 
red  and  black,  red  and  blue,  brown  ana 
white,  maroon  and  brown,  reverse  blue; 
fish  pads,  3-months-at-a-glance  pads,  gold 
cover  pads.  Write  for  catalog. 

GOES  LITHOGRAPHING  COMPANY 
61  West  61st  Street,  Chicago 
53B  Park  Place,  New  York 


WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties,  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO., 
6540  Cottage  Grove  Ave.,  Chicago. 


CALENDARS  FOR  PRINTERS,  as  low 
as  $2.75  per  100,  with  pads  attached.  Sam¬ 
ples  30c.  Fan  samples  30c.  Henry  Tirrill  & 
Co.,  1708  Delmar,  St.  Louis,  Mo.,  Dept.  A. 


CALENDAR  HEADQUARTERS  FOR 
PRINTERS,  84  designs  as  low  as  $2.35 
per  100  with  pads  attached.  Samples  75c. 
Ergang  Co.,  322  Spruce  St.,  Philadelphia. 


LARGEST  SELECTION  in  Calendars, 
sheet  pictures,  and  pads  AT  LOWEST 
PRICES.  Sample  line  75c.  Weiss  Calen¬ 
dar  Co.,  3696  E.  Forest  Av.,  Detroit,  Mich. 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


URITt  FOR  COMPLETC  PRICE! 
OH  HALFTOME  ^LINE  ETCHING! 

..^rllsls 


Squaro  ln<K 

Pr.c* 

6  -- 

$  .65 

7 

72 

R 

79 

Q 

.86 

lO 

93 

EnqrduersI 

5T)drk  Tbain  Enqraumg  Co.l 

HANNIBAL  MO.  ^  d/->vJ-i^o  I 


TIPS  ON  PRESSWORK  .  .  .  $1.50  a  Copy 

Get  youp  copy  of  this  helpful  book  now.  Send  check  or  money  order. 
GRAPHIC  ARTS  PUBLISHING  CO.,  608  So.  Dearborn  S».,  Chicago,  III. 
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CALENDAR  PADS 


CALENDAR  PADS  -  BLOTTERS 


Largest  assortment  of  Pads.  Best  selling  line 
of  Art  Blotters.  Write  for  catalog  In  which  you 
are  Interest^.  Orders  filled  Immediately. 


JOSEPH  HOOVER  Cr  SONS  CO. 
Market  and  49th  Sts.  Philadelphia,  Pa. 


1 


CALENDAR  PADS 

Large  assortment  in  stock  ready  tor  immedi¬ 
ate  shipment.  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFC.  COMPANY 
4tli  and  Arch  Sts.  Philadelphia,  Pa. 


LATE-BUYER  BARGAINS  IN 
1941  LEAF-TO-A-DAY  PADS 
365  white  sheets,  printed  in 

black  with  month,  day,  and  date. 

Write  for  sample  pages  and  price. 
SHIELD  PRESS,  INDIANAPOLIS 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship* 
ment ;  the  best  and  cheapest  on  the  market'; 
write  for  sample  books  and  prices. 


CALENDAR  PADS  in  all  sizes.  Attrac* 
five  Prices.  Write  for  Free  Catalog. 

Standard  Advertising  &  Printing  Co. 
Fort  Scott,  Kansas 


CALENDAR  PADS  in  all  sizes.  Low 
prices,  pays  to  investigate.  Write  for  Free 
Catalog.  Economy  Advertising  Co.,  Iowa 
City,  Iowa. 


CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Washington,  Iowa. 


CALENDAR  PLATES 


NEW  CATALOG 


READY  TO  PRINT  I 

CALENDAR  PLATES 


318  designs — new  modern  treatments— old 
favorites.  Yearly — single  months — 3  at  a 
glance — 18  months — 2  years  at  a  glance.  The 
most  complete  selection  of  practical  easy 
to  read  calendars.  Almanac  plates  ready  to 
print — accurate  —  authentic  —  informative. 

Send  25^  for  the  37th  catalog  we  have  is¬ 
sued  in  oyer  7  5  years  of  service  to  printers. 
Credit  will  be  given  on  your  first  order. 


Sand  for  cofo/og  todayl 


THE  FRANKLIN  COMPANY 

822  W.  Van  Buren  St.,  Chicago,  Illinois 


Buy  your  'ZINC  CUTS”  direct 
from  N*E*A  and  Save  Money! 


EtchingS'Halftones  8r£9Sl 


Write  for  Illustrated  Price  List 

N  E  A  ENGRAVING  SERVICE 

P.  O.  Box  163  •  Indianapolis,  Indiana 


CAMS  REMILLED 


Cams  Remilled — C&P  Parts — Steel  Chases 
Manufacturers  of  “Ever  Ready”  Paper 
Cutter — Dealers  in  printing  machinery 
EVER  READY  MACHINISTS,  INC. 
137  W.  19th  St.  W Atkins  9-7142  New  York 


CARBON  PAPER 


\Af  U  You  have  a  Car* 

vT  n  A4  f  •  bon  Paper  problem? 


Let  IMPERIAL  give  you  the  answer.  One 
of  America’s  foremost  manufacturers  of 
carbons  for  every  commercial  u.se. 

CARBON  PAPERS 

Pencil  Carbon.  One  Time  Carbon 
Striped  Carbon,  Semi  and  Full  Coated 
Spot  Ink  for  Spot  Carbon  Printing 

IMPERIAL  guarantees  better  qnalitT, 
long-lasting  economy.  Expert  technicians 
will  be  glad  to  advise  you  on  your  prob¬ 
lems.  Samples  and  prices  without  obliga¬ 
tion. 


I 


PEERLESS-KEY  IMPERIAL  MFC.  CO. 
Factory:  401*7  Mulberry  SL,  Newark,  N.  J. 
Branch:  19  South  Wells  SL,  Chicago,  III. 


For  Carbon  Paper  write — 

Rochester  Ribbon  &  C  arbon  Co.,  Inc. 
96  Anderson  Ave.,  Rochester,  N.  Y. 


CARD  CASES 


SELL  PRINTING.  Build  businws  with 
Card  Cases.  Handsome,  durable,  with  your 
advertisement  as  low  as  3c.  Samples  10c. 
Schramm,  113  S.  Louise,  Glendale,  Calit 


CARD  SPACES 


WAKE  UPl  modernize 
YOUR  SHOP  WITH 


•iL-miPT 

IMPKUVBm 


CARD 
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Oil-dipt  makes  comparable  to  handling  coppar 
and  brass  at  l/IO  the  cost.  I  pt.  (green),  W  pt 
(pink).  Sizes  6  to  48  pt.  Packed  in  contaimn 


paid  in  U.  S.  if  cash  with  order.  Order 

CONTINENTAL  ntV  451^  ^  YmK  Kl 


CHRISTMAS  CARDS 


CU1*3  -fOLKS 

I  too  fO!TPAW  pMet>, 

COfllPlITI  ••T  «!»  CyT  ilfVKI 

Etcmihgs  <|00 
OR  Halftohes 

kationwide  engravers 

TYLf «1 Tf XA» 


CARDS  (HEBREW  NEW  YEAR) 


Largest  and  most  complete  line  of 
HEBREW  NEW  YEAR  CARDS 
FOLDERS  AND  GREETING  CARDS 
HEBREW  PUBLISHING  COMPANY 
77-79  Delaneey  St.  New  York  City 


CARDS  (Religious) 


NEW  LOW  PRICES  on  Religious  cards  & 
folders,  colored  or  black  and  white.  For  set 
of  samples,  prices,  send  25c.  Memorial 
Specialty  Co.,  2194  3rd  Ave.,  New  York. 


CEMENT— PRESS  &  FOLDER  TAPE 


Overlapping  Printing  Press  and  Folder 
Tapes  cemented,  ready  to  run,  in  two 
minutes  with  May's  Rapid  Tape  Cement. 
Eliminates  sewing.  Unaffected  by  heat  or 
moisture.  Send  $1.00  for  ox.  Jar.  May 
Chemical  Works,  902  Larrabaa  St.,  Chgo. 


CHALK  OVERLAY  PROCESS 


LEADING  PRINTERS  and  Publications 
now  use  Collins  Chalk  Relief  Overlays  for 
all  halftone  makeready.  Great  improve¬ 
ments  over  slow  hand-cut  Overlay  method. 
Low  cost,  saves  time.  Improves  quality.  Ap¬ 
ply  on  company  letterhead  for  free  instruc¬ 
tion  books  and  prices.  A.  M.  Collins  Mfg. 
Co.,  226  Columbia  Ave.,  Philadelphia.  Pa. 


)ia  Ave.,  Philadelphia,  Pa. 


SAVE  MONEY 

ELECTRIC  MOTORS  W 


Electric  motors  for  every 
printing  press  requirement — 
adjustable,  variable  and  con¬ 
stant  qteed  types,  1/6  to  10 
H.P.  at  prices  that  save  you 
plenty.  All  Mmreco  rebuilt 
motors  guaranteed  to  per¬ 
form  like  new.  Don’t  buy 
any  dectrieal  equipment  un¬ 
til  you  get  our  price. 


THE  MOTOR  REPAIR  A  MFQ.  CO. 

1548  Hamilton  Ave.  Cleveland,  Ohio 


30% 

TO 

70% 

LESS 


One  Gauge 

CHRISTMAS 

CARDS 


as  low  as 

1714c  per  box  of  50 

other  One  Gauge 
Xmas  Leaders! 

100  bx.  price 

Economy  Line,  bx.  of  50:  10  dee . 20e 

3900  Line.  bx.  of  50;  10  des . 1 . 25c 

Catuk  Block  Prints,  bx.  of  25;  5  des. . 12c 

Die  Gut  Folders,  bx.  of  25;  8  des . 25c 

100  piece  Gift  Wraps  Box . 25c 

21  piece  Bargain  Flash  Asst. . 15c 

25  niece  Xmas  Boxes  as  low  as . 22c 

Calendar  Backs  and  Hangers  at  big  savings! 
Choice  of  Samples  —  35c  per  box  postpaid. 
Illustrated  Christmas  Bulletin  Free! 

E.  Fantus,  440  N.  Wells  St.,  Chicago 


17  BOX  ASSORTMENTS 

One  Gauge  Line  including  50  for  $1.00 
and  25  for  $1 .00.  New  and  latest  Designs. 
Lowest  Prices.  The  most  complete  line  in 
the  Market.  Write  tor  Catalogue  today. 

A.  B.  PLATELESS  COMPANY 

243  Canal  Street  New  York,  N.  Y. 


BUSINESS  and  PROFESSIONAL 
Etchings  and  Engravings.  Cards  and  Fold¬ 
ers.  Large  choice  of  sentiments.  Best 
values  —  Lowest  Prices.  Blank  stock  or 
imprinted. 

B\/EP|  ACT  Process  Printing  Co. 

E  T  EIVI./\d  I  27  W.24thSt.,N.Y.C. 


1940  ONE  GAUGE  Xmas  Folders,  50  for 
$1.00  line,  25c  per  box,  lots  of  20.  Samples, 
lOc.  Memorial  Specialty  Co.,  2194  Third 
Ave.,  New  York  City,  N.  Y, 


CAPTIVATING  50  for  $1.  One  Gauge  .  . 
30c  box.  Sample  free.  Also  America’s  fore¬ 
most  boxed  assortments.  Evers,  5156G 
Simonson  Street,  Elmhurst,  N.  Y. 


FRFF  XMAS 
m  MkEaMM  book 


BUSINESS  AND  PERSONAL  XMAS 

Cards  are  sold  either  blank  or  com¬ 
plete  with  your  customer’s  name  in 
Raised  Type. 

Also  CLOSE-OUTS  from  70c  per 
100  Xmas  cards  and  envelopes. 
EXCEPTIONAL  VALUES 
Write  today  for  your  samples 

SPENCER  PAPER  COMPANY 
409  Lafayette  St.  New  York,  N.  Y. 
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CHRISTMAS  CARDS 

in 


Orders  come  thick  and  fast 
with  our  large  selection 
of  outstanding  Christmas 
card  assortments.  Excd- 
lent  values — ^highest  ausl* 
ity — special  low  prices — 
all  help  to  boost  your  sales 
and  increase  your  income. 
Also  luxurious  line  of  25 
and  50  for  SI  assorted  Per¬ 
sonal  Christmas  cards  in 
latest  intriguing  designs. 
Newest  printing  processes. 
Easily  imprinted.  Write  now  for  FREE  sam¬ 
ples.  trade  prices,  catalog  &  $1  box  on  approval. 

NEW  ENGLAND  ART  PUBLISHERS 
DepL  614  North  Abington,  Mass. 


CHRISTMAS  CARDS 


FBEE  SAMPLE  OFFER 

Thrse  outstanding  values  in  ONE  GAUGE 
Dollar  retailing  Personal  Christmas  Card 
lines  for  your  own  imprinting.  50  beautiful 
and  vividly  colored  double  folders  or  25 
richly  embossed  french-folds  —  also  16 
Genuine  Engraved  single  folders  on  fine 
deckled  stock  —  all  packed  for  quick  im¬ 
printing,  assorted  or  single  designs  to  the 
box  —  lowest  trade  prices  —  FREE  window 
display  —  salesman's  sample  kits  —  avail¬ 
able  —  WRITE  on  your  business  stationery 
for  FREE  samples  and  special  sales  plan. 
Address  Dept.  X9. 

STAUDER  ENGRAVING  CO. 

4130  Belmont  Avenue  Chicago,  III. 


QuistmasCardsfortheTiiide 

In  1940— Greater  Volume  More  Profits! 

One  Gauge  French  Fold  Christmas  Cards  that 
can  be  sold  as  low  as: 

50  for  $1  Including  name  and  envelopes 
25  for  $1  including  name  and  envelopes 
In  addition  to  the  above  we  publish  the 
NEW  and  NOVEL  PHOTO-GREET  LINE  OF 
CHRISTMAS  CARDS  EXTRAORDINARY! 
Write  Today  for  Handsome  Catalog  of  Actual 
Samples  sent  free  and  trade  prices 

FRANKLIN  GREETING  CARD  CO. 

329M  South  Wood  Street  CHICAGO.  ILL. 


SKETCH  of  customer’s  home  from  Photo; 
Printed  on  Stationery,  Bookplates,  Christ¬ 
mas  Cards.  Samples :  1  free,  set  6c. 
Brown’s,  1435  Rugby  Rd.,  Schenectady,  N.  Y. 


Are  you  looking  for  a  piece  of  equip¬ 
ment?  Ask  for  it  under  the  heading  of 
WANTED  in  these  pages. 


AMSCO  CHASES 

‘  Electric- Welded — Square  and  True 
Absolutely  Guaranteed — Send 
for  Booklet 
Tel.  STilwell  4-1089 

AMERICAN  STEEL  CHASE  CO. 

31-31  Forty-Eighth  Avenue 
Long  Island  City  Now  York 


COMMENCEMENT  INVITATIONS 


1941  LINE  Now  Ready!  Completed  forms 
or  blank  forms  for  your  own  imprinting- 
big  values — liberal  discount — also  Personal 
Cards — Diplomas — Covers.  Write  for  sam¬ 
ples  and  details  on  your  business  stationery. 
Stauder  Engraving  Co.,  Dept.  CS-9,  4128 
Belmont  Ave.,  Chicago,  Ill. 


COMMENCEMENT  INVITATIONS. 
Also  other  engraved  stationery.  Samples 
furnished  to  printers.  Siegrist  Engraving 
Co.,  926  Oak  St.,  Kansas  City,  Mo. 


COMMERCIAL  STOCK  CUTS 


3500  IDEAS— “TYPEPS”  (Stock  Cut*) 
Large  $2  Catalog  FREE  to  executives  and 
advertisers.  Write  TODAY.  BROUILLET 
SYNDICATE,  30  E.  Superior,  Duluth. 


ILLUSTRATE  your  ideas  at  low  cost  with 
our  quality  cuts.  Hundreds  to  choose  from. 
Write  for  Catalog.  HUX  CUTS,  Dept  3, 
11  W.  42nd  St.,  New  York. 


''A  Cut  for  Every  Thought" 

Send  for  FREE  catalog.  Commercial  Cut 
Co.,  Inc.,  20  Vesey  Street,  New  York. 


CUTS  FOR  EFFECT,  Profit,  Economy, 
35c  up.  Sample,  Circular  and  printers  dis¬ 
count  for  10c.  Fine  for  average  print-shop. 
Novateur  Line,  Box  55,  Jacluon,  Mich. 


LE  DAPE  *  PLYMOUTH  BLOC  «  CHKAM 


CORDS  AND  TASSELS 


G.  HELM  US  &  SON,  Inc.  Lar^e  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York. 


s 


There's  a  Market 
in  yoor  community  for  our  5to<K 
Posters  I4x2a  We  manufacture  thw, 
m  fact  nothing  but  I  We  supply  then  a 
striking  colors  out  of  stock  by  return* 
no  waiting.  We  have  them  for  Dance, 
4e  July  .Theatre.fooiball,  fiesketbalt,  etc 


BOWER  SHOW  PRINT,!;?,.  FOWLER  1n:| 
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mount  cuts  YOURSELf!/ 


tAU  “TteAv, 


CUTS- 


LOdX 

Mjjlf 


8«veral  Salasmen  — 


LITTLE  BLACK 
&  WHITE  CUTS 

(liMipenslv*)  helpful, 
add  rip  and  verve  to 
text  for  small  ads.  cir- 
enlan.  Uotters,  house 
ocsans.  booklets,  an- 
nnunennents.etc.  Send 
TODAY  for  FREE 
PRimpR  BAWOuU. 
232-b  North  High  St., 
Columbus.  Ohio. 

Side  Lino  —  Wanted. 


i 


CLEVER 
CORNERS 

Four  Pioces 
$.612— $1.00 
Postpaid 

FREE  BIG  CUTALOG 


m 


COBB  SHINN 

721  Union  8L  Indianapolis,  Ind. 


Type  Cast  Cuts 

A  full  line — for  Automo¬ 
biles.  Oil  Products.  Fed¬ 
eral  Agencies  and  many 
others.  Special  designs 
made  to  order.  Write  for 
proof  sheets. 

Sterling  Type  Foundry,  Vormontvillo,  Mloh. 


ELECTRIC  SHEET  HEATERS 
and  GAS  BURNERS 
For  a//  klnda  of  Printing 
Pretseg  and  Foiding  Maefunes 

The  J.  E.  DOYLE  Co. 

1150  West  3rd  Si.  Clevaland,  Ohio 
Write  for  full  and  Intareetlng  partloulars 


a  copy  of  the  new  TASOPB' 
■  IVCE"""MAGAZINE.  monthly  treas¬ 
ure  chest  of  photographic  and  photo-engrav¬ 
ing  information.  Learn  why  Aurora.  Mo., 
is  the  photo-engraving,  photographic  eenter 
of  America  .  .  .  how  publishers,  machine 
operators,  printers  and  free-lance  photog¬ 
raphers  are  making  money  with  pictures. 
No  obligation — ^postcard  brings  your  ocqnr. 
TA80PE*  DepU92l  AURORA,  MO. 


CUTTING  DIES 


MR.  PRINTER  —  you  sell  Printing  Im- 

fressions.  There  is  more  profit  in  Cut-Out 
mpressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York,  N.  Y. 


M,ANUFACTURERS  of  intricate  steel  rule 
dies  to  run  on  your  printing  wess.  Phone 
or  mail  sample  for  estimate.  Kay  Rodney, 
5836  S.  Fairfield  Ave.,  Chicago,  Illinois. 
Phone  Republic  0731. 


FANCY  STEEL  RULE  DIES— 75c  up. 
For  printers,  lithographers,  novelty  cutouts, 
etc.  Estimates  promptly  taken  care  of. 
FINE-ART  STEEL  RULE  DIE  CO., 
INC.,  27  W.  24th  St.,  CH-2-2344-5,  N.Y.C. 


FANCY  STEEL  RULE  Cutting  Dies, 
High  Dies  for  Labels,  etc.  Printers  Fin¬ 
ishing  &  Mfg.  Co.,  Inc.,  101  N.  Haven  St., 
Baltimore,  Md. 


CUTTING  DIES  for  cutting  paper,  card 
board,  thinwood  or  metal.  Send  Diagram  for 
Quotation.  Perfection  Cutting  Die  Mfg.  Co., 

37  “  ------ 


STEEL  RULE  DIES  $1  up.  For  Cut¬ 
outs  of  all  kinds  and  Folding  Boxes.  LYLE 
HAGEL,  171  Stanley,  Peoria,  Ill. 


CUTTING  STICKS 


PERMANENT  cutting  sticks  last  a  life¬ 
time.  Cutting  edge  renewed  without  cost. 
Money  back  guarantee.  Price  10c  per  inch. 
The  C.  S.  Mercer  Co.,  Plainfield,  Indiana. 


DECALCAMANIA 


PRINTERS  MAKE  EXTRA  MONEY. 
Sell  decalcamania  stock  blanks,  name 
plates,  imprinted  or  not.  Free  sales  sheets 
and  samples.  Supply  the  demand  in  your 
section  and  make  top  profits. 

Cogeshall  Decalcamania  and  Label  Co.,  213 
West  Hubbard  Street,  Chicago. 


TAPEX 


A  flexible  Chemical  solution,  unaffected  by 
oil,  heat  or  water.  Used  for  MENDING  or 
OVERLAPPING  BELTING  of  any  MA¬ 
TERIAL  without  sewing  or  lacing. 

Ideal  for  mounting  to  Wood  or  MetaL 
Prices:  Quarts,  $3.50;  Pints.  12.00  Postpaid 

SS  RUBBER  CEMENT  CO. 

3438  North  Haitted  St.  Chicago,  III. 
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DIES  (STEEL  RULE),  DIE  CUTTING  ,  EQUIPMENT  FOR  SALE 


Inside  Mortising 

Let  our  Model  B  Saw-Trimmer  with  its 
extra  jig-saw  and  drill-head  take  this  prob¬ 
lem  over.  It’s  the  biggest  time  saver  in  the 
industry.  Pioneer  Mfg.  Co.,  1232  Jackson 
St.,  Toledo,  Ohio. _ 


STEEL  RULE  CUTTING  DIES 
for  Printers  and  Display  Manufacturers, 
etc.,  for  75c  up.  Also  clicker  dies  for 
leather,  etc,.  $1.00  up.  Over  night  service. 
f*  Steel  Rule  Die 
Sli*  Mfg.  Co. 

114  West  27th  St.  New  York  City 


COMPLETELY  REBUILT  and  guaran¬ 
teed.  All  sizes  job  presses.  Miller  units, 
Kluge  unit,  Kelly  presses.  Verticals,  John 
Thomson  presses,  paper  cutters,  cylinders, 
etc.  Diller  Printing  Machinery  Co.,  154 
W.  26th  St.,  New  York  City. _ 


EASELS 


CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  CORPORATION, 
515  State  St.,  Rochester,  N.  Y. _ 


DISPLAY  SIGN  EASELS,  all  sizes.  Su¬ 
perior  quality  and  service.  Low  Prices. 
Sta-Set  E^sel  Co.,  324  E.  3rd,  Cincinnati. 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses.  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotypes,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street,  New  York  City 


EMBOSSING  COMPOUNDS 


BURBANK’S  EMBOSSING  COMPOSI¬ 
TION.  Used  for  50  years  by  printers  to 
make  perfect  counter  dies  for  embossing. 
200,000  impressions  with  one  counter.  Buy 
it  from  your  jobber,  please.  85c  per  can. 


REBUILT  PRESSES,  Cutters,  Kluges, 
Miehle  Verticals,  Miller  Feeders  and  Units. 
C  &  P  Miller  parts  in  stock.  Printers’ 
Machinists  —  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  N.  Y.  C. 


ENVELOPE  PRINTING  PRESS  (Auto) 


LIGHTNING  SPEED  Envelope  Press. 
Sizes  5  to  12 — 10.000  to  18,000  per  hour. 
Reinstallation  by  The  Public  Printer.  Post 
Mfg.  Work.s.  671  Diversey  Pkwy.,  Chicago. 


FOR  SALE 

2  Miehle  Horizontal  Presses 
Straightline  Delivery 
56"  Miehle  Automatic 
Miller  Major  and  Simplex 
No.  2  Kelly  Press 
44"  -  50"  Seybold  Cutters 
Linotypes:  Models  5-8-14 

Northern  Machine  Works 
Marshall  &  Jefferson  Streets  I 
Philadelphia,  Pa. 


ENVELOPES 


10c  IN  STAMt-S  brings  32  pp.  MONEY- 
SAVING  Envelope  Catalog.  Made  to  order 
and  in  stock  service,  every  kind.  GEN- 
ERAL  ENVELOPE  CO..  Boston,  Mass. 


DONT  BLAME  THE  PRESSI  IT'S  STATIC! 
Our  NEW  HIGH  POWERED 

ELECTRIC  NEUTRALIZER  BAR 

will  definitely  ellmlnata  this  static.  Let  us 
install  one  on  15  days  free  tziaL  Advise 
make  and  size  of  press. 

8TATIO  ELIMINATOR  AND  PRINTING 
PRESS  HEATER  00. 

239  Centre  Street  New  York,  N.  Y. 


mPBOVED  SPEEDS  BANDDIC  PBESSl 


Model  A 


IN  4  MODELS 

The  improved  SPEEDO  Banding 
Press  is  sturdy  .  .  .  powerful  .  .  . 
and  lasts  a  lifetime.  Every  press 
carries  a  guarantee. 

Banda  circulars  into  neat,  com¬ 
pact  packages  Takes  from  3x5 
to  7  z  10  ...  a  twist  of  a  screw 
and  it  is  adjusted  ...  no  wrist 
strain. 

Speed  up  your  production 
with  SPEEDO 


Free  Trial  Offer 

Send  in  your  orier 
now  for  imme^te 
delivery  of  this  mt- 
chine.  If  not  entire- 
ly  satisfactory  retnn 
it  in  10  days  with 
no  obligation. 

Write  today t 


C.  F.  ANDERSON  &  CO.,  3229  Calumet  Ave.,  Chicago,  111. 
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first  see  if 

HOOD 

FALCO 


partial  list  of  offerings 

CYLINDER  PRESSES: 

l__6/0  Two-color  Miehle,  51x70"  bed, 
with  Feeder  and  Pile  Delivery  if  de¬ 
sired. 

2—5/0  Two-color  Miehles,  46x65"  bed, 
Dexter  Action  Pile  Feeders,  Extension 
Deliveries. 

]— 1/0  Two-color  Miehle,  43x56"  bed, 
with  Automatic  Feeder  and  Extension 
Delivery  if  desired. 

1— Miller  Major  Automatic,  27x40"  bed. 

1—5/0  Miehle  46x65"  bed,  with  Dexter 
Pile  Feeder,  Extension  Delivery,  op¬ 
tional. 

1—5/0  Special  Miehle,  46x68"  bed  with 
Extension  Delivery. 

1— 4/0  Miehle,  46x62"  bed  with  Exten¬ 
sion  Delivery. 

2— 2/0  Miehles,  43x56"  bed,  Dexter  Pile 
Feeders.  Extension  Deliveries  if  desired. 

2— No.  1  Miehles,  39x53"  bed.  One  of 
these  machines  particularly  adaptable 
for  7  or  8  column  newspaper  work. 

1—  No.  3  Miehle,  33x46"  bed. 

2—  No.  4-4R  Miehles,  29x41"  bed.  One 
with  Dexter  feeder,  and  ext.  del. 

1- No.  3«/i-2R  Miehle,  25x38"  sheet. 
Good  for  2  page  newspaper. 

2—  Pony  Miehles,  26x34"  bed. 

HIGH  SPEED  AUTOMATICS: 

1—  Miller  Major,  27x40". 

2—  Miller  Simplex  Automatic  Units,  20x 
26". 

1- No.  2  Kelly,  26x35"  bed. 

2—  Style  B  Kellys,  17x22". 

2— Miehle  Verticals. 

OPEN  JOBBERS: 

1—10x15  C  Gr  P  New  Series,  fully 
equipped. 

1 — Hx22  John  Thomson  Laureate. 

1—12x18  Craftsman. 

Power  Cutters. 

Stitchers. 

All  Standard  Make  Folders,  for  small  and 
large  publications. 

TYPESETTING  MACHINES: 

4— Model  "B"  Intertypes. 

1 — No.  3  C.S.M.  Intertype. 

1— Model  25 — 42-em  Linotype. 


ARE  OPERATING 

HOOD-FALCO 

EQUIPMENT 

PROFITABLY 

Because  these  machines  are 
comparable  to  new,  service- 
able,  thoroughly  modern,  and 
satisfaction  is  guaranteed. 


SPECIALS 

No.  4-4R  Miehle  Automatic  Unit,  sheet 
25x38".  Late  serial  number.  Like  new. 
1 — No.  1  Kelly, '  Automatic  22x28,  late 
model.  1—6/0  Miehle  52x68  Serial  16000 
— Dexter  feeder  and  extension  del. 


Term  purchase  plan  available  to  accept¬ 
able  credit.  Any  further  particulars  fur¬ 
nished  on  request. 

.  I 

Write,  Wire  or  Phone 

HOOD-FALCO 

CORPORATION 

Chicago  Office:  343  S.  DEARBORN  ST. 
Tel.  Harrison  5643 

New  York  Office:  225  VARICK  STREET 
Tel.  Walker  5-1554 

See  Us 
Before 
Buying 
and  Check 
Our  Stock 


COMPLETE  PLANTS  BOUGHT  AND  SOLD 


26-Inch  C  &  p  Lever  Cutter 
with  Tape  Gauge 
No.  3  Boston  Stitcher 
Model  8  Linotype 

THE  M.  L  ABRAMS  CO. 

1639  Superior  Ave.  Cleveland,  Ohio 


EQUIPMENT  FOR  SALE 


2— THREE  COLOR  CHAMBON  all  size 
Rotary  Printing  Presses.  Size  17''x24''.  They 
print  3  colors  on  top  of  the  web  up  to  maxi* 
mum  of  24".  Suitable  for  Bag  Stock  and 
Cellophane  Printing.  1 — ^Two  color  Cham- 
bon  Press,  printing  one  color  on  ton  of  the 
web  and  one  color  on  tiie  reverse  side,  with 
sheet  delivery.  Full  specifications  upon  re¬ 
quest.  Box  loss.  Graphic  Arts  Monthly. 


MUST  SELL  AT  ONCE 

W.  S.  Wamock  Diagonal  Base  and  Hooks; 
Latham  Base  and  Hooks ;  Uprightgrain 
Wood  base.  Like  new  at  greatly  reduced 
prices.  Address  Box  1042,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


No.  2  KELLY,  22x34  Miehle  Automatic 
Unit ;  41xS2  Premier  with  extension ;  40" 
Sey^d  power  paper  cutter,  fully  auto¬ 
matic:  latest  model  Ludlow  complete ; 
Model  C  Intertype;  B  Cleveland  folder. 
Printers  Supply  Co.,  100  West  21st  Street, 
New  York,  N.  Y. 


Type  High  Planer 

Don’t  forget  that  accurate  planing  can  be 
dime  on  a  Pioneer  Router  at  $28.S0.  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


FOR  SALE 

1—5/0  Two-color,  with  oxtonsion  do- 
livery. 

1—46  Two-color  Miehle,  latest  type. 

1—  Harris  Two-color  flat  bed. 

2 —  Miehle  Verticals. 

1— No.  2  Kelly. 

6 — Model  8  Linotypes. 

1—  No.  1  Miehle,  with  extension  de¬ 
livery. 

4—2/0  Miehles. 

2 —  4’0  Miehles. 

1—44"  Dexter  auto,  clamp  cutter. 
1—^8"  Seybold  auto,  clamp  cutter. 
AU  of  Ahovo  Bqulpmont  WiU  Bo  Sold 
at  and  Whmrm  It  at  Barnain  Prioot 

THE  VANCE  R.  HOOD  CO. 

225VarickSt.,N.Y.C  Walker  5-5083 


X 


40  Years'*  Experience 

MASON  -MOORE  -TRACY 

INCORPORATED 

Offer  Rebuilt  Printing.  Bookbinding, 
Box  Making,  Utho  and  Newspaper  Ma¬ 
chinery.  Plants  moved  at  short  notice. 

28  E.  Fourth  St.  New  York  City 


EQUIPMENT  FOR  SALE 


CLAYBOURN  Precision  Proof  Press; 
Pony  Miehle  Press,  size  22x34,  with  A.c’. 
Motor  equipt.  Laureate  Press;  38"  Auto¬ 
matic  Paper  Cutter;  Seybold  Round  Cor¬ 
ner  Machine.  James  H.  Gentry  &  Co.,  1132 
Race  St.,  Philadelphia,  Pa. 


LINOTYPE  —  Intertype,  used  motors, 
molds.  Monomelts,  Margach  Feeders,  2 
used  Reid  Magazine  Racks,  2  Miller  Saws, 
42  em  Intertype  elec,  pot;  gas  and  electric 
pots.  William  Reid  Co.,  2271  Clyboum, 
Chicago. 


FOR  SALE— Printing  Press  10x15,  C  &  P 
Box  Frame  with  feeder,  motor  and  vibrator; 
all  in  good  condition ;  low  price  for  cash. 
Hodges — Printing,  222  River  Street,  Ha^- 
ensack,  N.  J. 


2  —  TWO  -  COLOR  KIDDER  Rotary 
Presses,  both  roll  to  roll  or  roll  to  sheet 
delivery.  Sizes  36"x48"  and  30"x49".  For 
further  particulars  address  Box  1056, 
Graphic  Arts  Monthly,  Chicago. 


REBUILT  VERTICALS,  Kluges,  Kellys, 
25x34  Newspaper  Proof  Press,  Galleys  and 
Cabinets.  Also  complete  shra  $3000.  Tomp¬ 
kins  Ptg.  Eqpt.  Co.,  70S  S.  Dearborn,  Chgo. 


POWER  PAPER  CUTTERS,  iron  furni¬ 
ture,  patent  base,  monotype  molds,  mats, 
key  bars.  Write  your  needs.  Graphic  Arts 
Equip.,  608  S.  Dearborn  St.,  Chicago. 


Linotype  -  Intertype  Machines 
Bought  -  Sold  -  Rebuilt 
Linotype  Repair  Service  Co. 

27  W.  24th  St.,  New  York,  N.  Y. 


HOE  chain  drive  Matrice  Roller  32x45 
$100.00  and  lithograph  stone  proofing  press 
$25.00.  The  Leidit  Press,  Winona,  Minn. 


Everyfliiligfor  the  Frintn 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Priniets  Machinery  Worte 

609  W.  Lake  SL  Chicago 

Telephone  Monroe  1814 


The  Graphic  Arts  Monthly — September,  1940 


EQUIPMENT  FOR  SALE 


EQUIPMENT  FOR  SALE 


FOR  SALE— Two  No.  4/0  62  inch  Miehle 
Presses  with  Dexter  Automatic  Push  Fin¬ 
ger  Feeder,  Extension  Delivery,  includes 
all  Electrical  Equipment.  Spiral  Gears. 
Serial  No.'s  6551  and  10468.  Presses  are  in 
A-1  condition.  Hair  Line  Register.  Any 
reasonable  offer  on  one  or  both  presses  will 
be  accepted.  Box  1052,  GAM,  Chicago. 


32"  C.  &  P.  PAPER  CUTTER,  32"  Dia¬ 
mond  Power  and  38"  Acme  Power  Paper 
Cutters,  12x18  C.  &  P.  Craftsman,  8x12 
and  10x15  C.  &  P.  New  Series  and  14x22 
John  Thomson.  Laclede,  Wesel  and  Hoe 
Pedestal  Saws,  Potter  Proof  Press  and  other 
general  printing  equipment  reasonably 
priced.  John  Griffiths  Co.  Inc.,  145  Nassau 
St.,  New  York  City. 


1  CUTLER-HAMMER  Electric  Pot  for 
Linotype,  110-125  volt,  made  to  operate  on 
both  AC  and  DC  current.  One  Emerson 
linotype  motor  for  DC  current,  both  used 
little  over  a  year,  Wm.  Mitchell  Minting 
Company,  Greenfield,  Indiana. 


Paper  Drillers 

Why  try  to  compete  on  old  style  ecmipment 
when  a  Pioneer  costs  only  $68.50?  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


FOR  SALE — Whitlock  press,  bed  35x47. 
Model  12 — 1}4"  Morrison  Stitcher.  Proof 
Press.  Knife  Grinder.  30"  Hand  Cutter. 
Write  Free  Press,  Westfield,  Pa. 


FOR  WEBENDORFER  offset  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts.  Multiliths, 
cameras,  platemaking.  “See  Ryan  before 
bayin'.**  E.  G.  Ryan,  729  S.  Dearborn,  Chgo. 


PONY  MIEHLE 

(Late  Serial) 

Miehle  Horizontal.  StraltMtlne  Delivery 
Seybold  Automatic  Olamr  Outten,  44",  88" 
Kelly  B.  Special,  17x28  Printfng  Surface 
Intertype.  Late  Serial 

ABC  MACHINERY  WORKS 
566  West  Randolph  St.  Chicago,  III. 


SAW  TRIMMERS— CASTING  BOXES 
All  Makes  and  Sizes.  “Really  Rebuilt” — 

LOW  Prices — Terms.  Johnson  Ptg.  Equip- 
ment  Co.,  Dept.  E,  Kalamazoo,  Mich. 

LINOTYPE,  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 

LINOTYPE  SUPPLY  CO. 

335  Canal  Street _ New  York  City 

CUTS  10c  Pony  fonts  40c,  Spaces  30c,  Ink 
3Sc.  Hand  pow.  presses  and  cutters.  “Ev¬ 
erything  from  a  slug  to  a  complete  shop,” 
new  &used.  Bradshaw,  32 14-G  Huron,  Chgo. 
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‘Cowon”  Periorators  and  “Cowan”  Slitters 


FOR  CYLINDER 
PRESSES 


Patent 

3,084.573 


“Cowan”  Perfo¬ 
rators  also  avail¬ 
able  for  Miehle 
Verticals. 


Smooth  ball-bearing  operation — no  oiling 

_ perforates  full  length  while  sheet  still 

hdd  in  grippers — ^a  clean  accnratje  time- 
saver. 


Both  the$o  proMsroom  aid*  clamp  to 
pre$»  and  can  be  tued  together  tehile 
pretB  is  running,  oC  great  savings  of 
time  and  money.  Accuracy  is  assured 


PEND. 


20.000  sheets  38x50.  100  lb.  coated  book 
can  be  slit  with  one  Gem  blade — ^blade 
easily  changed  vrithout  disturbing  adjust¬ 
ment. 

MORGAN  EXPANSION  ROLLER 
TRUCK  CO. 

PARK  W.  COWAN 

P.  O.  Box  Z16  Hollywood,  Calif. 


DESIRABLE  EQUIPMENT  '^^AND*  GUARANTE^d'''^ 


1 — Miehle  Vertical  1 — 14  H  x  22  C  A  P  Unit  10 — No.  2-3-4-5-7  Boston 

1 — Miller  Simplex  1 — Model  5  Linotype  Stitchers 

3 — Model  B  Kelly  Presaea  2 — 4-Head  Boston  Wire  , 10  x  15C  A  PRieeTTnu 

9—8  X  12—10  X  15—12  X  Stitchers  No.  16  No.  IT  /  'if  ^  KiceUnlt 

18  C  A  P  Presses  8 — Portland  Punch.  Mchns.  1 — 12  x  18  Klnse  Unit 

Hand  Lever  and  Power  1 — 4/4  Miehle  Unit  5 — Model  E — O — ^B  Cleve- 

Paper  Cutters  1 — ^No.  2  Kelly  land  Polders 

Large  stock  printers’,  bookbinders’  machinery  and  equipment— easy  terms  to  responsible  parties 
ESOR  MACHINERY  CORPORATION  •  135  West  20th  Street,  New  York,  N.  Y. 


10^— No.  2-3-4-5-7  Boston 
Stitchers 

1 — 10  X  15  C  A  P  Rice  Unit 
1 — 12  X  18  Kluge  Unit 
5— Model  E — O — ^B  Cleve¬ 
land  Polders 


EQUIPMENT  FOR  SALE 


M-24  PRESS 

and  MULTICOLOR  PRESS 
Air  and  Continuous  Feeders. 
Sales  -  Service 
All  Parts  Stocked 

B.  VERNER  &  CO.,  298  Broadway 
New  York  City 


BARGAINS  FOR  PRINTERS 

Used  Patent  Metal  Bases  and  Hooks,  vari> 
ous  brands  and  styles  ht  attractive  prices. 
Address  Box  1041,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


MONOTYPE  DISPLAY  Caster  with  va¬ 
ried  assortment  of  38  fonts  of  mats....$900 
LINOTYPE  MATS  — 6,  12  and  14  pt. 

DeVinne . $25  and  up 

Cleveland  Shopping  News,  5309  Hamilton 
Ave.,  Cleveland,  Ohio. 


Addressing  Machines 

Also  Duplicating,  Sealing,  Stamping^  Fold¬ 
ing  Machines,  Equipment  and  Supplies.  All 
machines  rebuilt  and  guaranteed.  Mailer’s 
Equipt.  Co.,  561  Sixth  Avenue,  New  York. 


Saw-Trimmers 

Remember  Pioneer — the  saw  that  combines 
composing  room  accuracy  with  stereotype 
size  and  capacity.  Ask  about  Model  A. 
Pioneer  Mfg.  Co.,  1232  Jackson  St.,  Toledo. 


MAGAZINE  RACKS,  New  All-Steel,  for 
sale;  also  used  11-slide  (Reid)  and  10-arm 
pull-out  style.  Peerless  Typesetting  Co., 
310  W.  Congress,  Detroit,  Michigan. 


LARGE  stock  rebuilt  Printing,  Binding, 
Typesetting  equip.  Bargains.  Terms.  State 
requirements,  full  details  by  return  mail. 
Intergraph,  127  W.  24th  St.,  New  York. 


5-0  Two-color  MIEHLE.  Serial  No.  14703,  cross 
feeder  and  extension  delivery. 

Single  and  Two-color  45x65  MIEHLE  and  Sln- 
glo^olor  41x54  Potter  OFFSET  PRESSES, 
Feeders  and  Extension  Deliveries. 

Model  B  CLEVELAND  FOLDER. 

PRINTING.  OFFSET  and  BOOKBINDING 
Machines  always  on  hand. 

INDUSTRIAL  EQUIPMENT  CO.,  INC. 

71  Wdst  23rd  StrMt  New  York,  N.  Y. 
Tel.  STuyvesant  9-1266 


EQUIPMENT  FOR  SALE 


LEVY  CAMERA,  24"x24".  Scale  num- 
ber  focusing  system.  Four  separate  expo¬ 
sure  shutters  set  in  camera.  Disappearing 
screen  holder  for  making  line  negatives 
without  removing  screen  from  the  camera. 
Excellent  for  combination  work.  Complete 
with  19"  Goerz  lense,  pyro  silver  bath  holder 
with  wood  case,  Macbeth  arc  lamps.  Back 
can  be  changed  to  make  Photo  Lith  nega¬ 
tives.  Price  $550.00  F.O.B.  Philadelphia. 
Engraving  Department,  Philadelphia  Rec¬ 
ord,  Broad  &  Wood  Sts.,  Philadelphia,  Pa. 


UNIVERSAL  TYPE  CASTER— easy  to 
operate;  casts  real  foundry  type  to  48  point, 
excellent  condition,  with  ten  molds,  different 
nicks  for  type,  quads  and  spaces  to  36 
point ;  25  fonts  of  mats ;  AC  motor.  $300.00 
cash  for  quick  sale.  Geo.  Field,  507  S.  4th 
St..  Minneapolis,  Minn. 


Router 

Simplest  in  operation— quick  to  lock  up- 
precision  equal  to  big  machines.  All  yours 
for  $28.50.  Pioneer  Mfg.  Co.,  1232  Jackson 
St..  Toledo,  Ohio. 


FOR  SALE — Goss  Comet  and  Duplex 
Model  E.  Flatbed  Newspaper  Presses. 
JOHN  GRIFFITHS  CO.,  Inc. 

145  Nassau  Street,  New  York  City 


OFFSET  PRESS,  2-color,  41x54  G.  T. 
Harris  with  D.C.  motor  control.  Fine  con¬ 
dition.  In  operation.  Located  N.Y.C.  Box 
1059,  GAM,  Chicago. 


CAST  Cuts,  Big  Type,  Duplicate  Forms. 
New  sirtmle  process  and  equipment  $6.50 
up.  Mat  Service,  Box  351-G,  Pontiac,  Mich. 


LATE  TYPE  Three-color  Kidder  Roll  to 
Roll  Printing  Press.  For  further  particulars 
address  Box  1053,  Graphic  Arts  Mo.,  Chgo. 


_ EQUIPMENT  WANTED 

r03,  cross  \yANTED — Hot  Plate  Embossing  Unit, 
and  8ln-  12x18  A.C.  Also  Gold  Leaf  Roll  Attach- 
1E88EG,  ment.  Baumgarth-Scheldrup  Co.,  1060  W. 

Adams  St.,  Chicago. _ 

COMPLETE  LUDLOW  Equipment  want¬ 
ed.  Cash  deal.  Write  givitig  inventory  and 
prices.  Peoples  Ptg.  Co.,  Minneapolis.  Minn. 
FAIRLY  LATE  MODEL  Miller  Simplex, 
also  Model  O  or  OO  Cleveland  Folder.  Box 
1060,  Graphic  Arts  Monthly,  Chicago. 
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MQA  sale  —  USED 
'OU  GRAPHOTYPES 

Bought,  Sold  and  Exchanged 
Rtconditioned  and  Fully  Guaranteed 


national  address  plate  CORP. 

900  W.  Van  Buren  St.,  Chicago 


flexible  and  permanent 

COMPOUNDS 


100%  Hard,  flexible  and  permanent  com¬ 
pounds  and  inks.  Hand  and  automatic 
machines.  Embossograph  Process  Co.,  Inc., 
251  William  Street,  New  York. _ 


FOLDING  MACHINES 


dexter  folder  25x38,  3  fold  parallel, 
2  left  angle.  Like  new.  Price  $475.  Hall 
Folder,  28x28  two  fold  parallel,  2  right  angle 
fold.  Price  $275.  Clybourn  Machinists,  302 
N.  Loomis  St.,  Chicago. 


FOLDING  MACHINES,  all  makes  re¬ 
built,  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago. 


CLEVELAND  AUTO.  17x22  AC  motor 
$475.  Anderson  25x38  AC  motor  $300. 
I.  X.  L.  Prtg.,  923  E.  Garfield,  Milwaukee. 


FOREIGN  LANGUAGES 


FUNK’S  TRANSLATION  BUREAU— 
Spanish  our  Specialty  —  Translators  and 
Typesetters  in  ALL  languages  to  the  Print¬ 
ing  Trade,  since  1910.  535  S.  Franklin 
St.,  Chicago,  Ill. 


GATHERING  EQUIPMENT 


The  Low  Gathering  Cabinet 

A  thoroughly  practical  inexpensire  device 
that  greatly  facilitates  gathering  (collating 
or  assembling)  sheets  of  paper  into  sets. 
Quickly  adjusted  for  every  size  sheet  hp  to 
12"  X  18".  Saves  time,  space  and  energy. 
Users  are  gathering  6000  sheets  per  hour. 
Folder  on  request. 

JOHN  M.  LOW  A  CO. 

223  W.  Madison  8t.  Chicago,  III. 


GAUGE  PINS 


THE  JOHNSON  Patented  No-Get-Under 
side  gauge  overcomes  register  difficulties  on 
Kluge  automatics.  Either  for  slotted  or  bar 
gauge  holders,  $1.25  each.  The  Johnson 
Mfg.  Co.,  Pittsfield.  Mass. 


MECILl’S  GAUGE  PINS 

Thu  Standard  ot  Comparlton 
Bast  on  tho  Markot 

Spring  Tongne  Gonge  Pins 

Khi  U.  tt.  FaL  Ufflce 


$1.80  doz. — 50c  sat  of  3  ' 

DOUBLE  GBIP  GAUGE 


Viso  Grip— $1.75  sot  of  3 

Wo  mako  othor  stylos.  Also  Grippor 
Fingors,  Cross  Bars,  otc.  For  Solo  by 
Roliablo  Printors  Supply  Doalors. 

Cmmptmim  Ctreutmr  on  Rmqueat 

The  Edward  L.  Megill  Co. 

Establishod  1870 

761  Atlantic  Avo.  Brooklyn,  N.  Y. 


GLUES.  GUMS,  PASTES 


MFRS.,  Chemists  and  Specialists  in  all 
Glue  Problems.  Send  your  problem  to  us. 
“Glues  for  every  need.’’  Western  Adhesives 
Co.,  723  S.  Dearborn  St.,  Chicago. 


GOLD  AND  METALLIC  INKS 


MAROHN  METALLIC  INKS  will  not 
rub  off — can  be  used  on  almost  any  grade  of 
paper.  Write  for  samples.  Marohn  Chemical 
Co.,  20  West  22nd  St,,  New  York  City. 


GRINDING  SERVICE 


PAPER  KNIVES  e^ertly  ground.  Saws 
filed.  New  Knives — Cutting  Sticks. 

John  Swanson  &  Co. 

711  S.  Dearborn  St.,  Chicago 


GROVE'S  Improvod  "NO-SLIP" 
Register  Gai^  Pins  with 
Spring  fugues 


Add  to  Your  Profits 

Sell  Printed  BINGO 
Supplies.  Free  Samples. 


MORRIS  MANDELL 

1123  Broadway  New  York 


GRIPPERS  _ 


CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  O. 


GUMMED  TAPE— PRINTED 


SELL  Printed  Gummed  Tape.  20%  to 
100%  profit.  Interested  jobbers  write, 
EBEL-BINDER  CO. 

1825  Queen  City  Ave.  Cincinnati,  Ohio 


DEALERS  WANTED— 5  rolls  1"  Ptg. 
Tape  and  Tape  Machine  $6.95  less  discount 
of  $4.00,  net  to  Dealer  $2.95.  Richards  & 
Co.,  Fort  Scott,  Kansas. 


HELP  WANTED 


WANTED — Young  man  experienced  on 
high  class  color  work  to  operate  Miehle 
Press,  Dexter  feeder;  a  man  with  lino 
experience  will  get  preference.  Send  photo 
with  details  to  Box  1057,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


COMPOSING  ROOM  WORKING 
FOREMAN — Must  be  good  on  display  and 
capable  of  Okaying  press  proof.  Box  1054, 
Graphic  Arts  Mo.,  608  S.  Dearborn,  Chgo. 


INK  SAVER 


SEALSPRAY  prevents  “Ink  Skinning.” 

...  ^  ^  m  MW  e _ e  tl.  _ 1 


Great  Time  Saver.  Send  $1.75  for  1  lb.  and 
sprayer.  Money-back  guar.  Monogram 
Co.,  150  N.  5th  St.,  Philadelphia,  Pa. 


INSTRUCTION 


Learn  Linotype 

Operating  and  Maintenance. 
Individual  instruction  on  first-class 
equipment.  Free  placement  service. 
Licensed  by  the  State  of  New  York. 

Write  for  free  Booklet  "G." 

N.  Y.  Mergenthaler  Linotype  School 
244  West  23rd  Street,  New  York  City 


MAPLE 


1^1  CUTTING  STICKS 


MR.  PRINTER 


■ 


Remit  with  order  and  we  will  send  wm  a 
trial  order.  Postpaid.  One  trial  lot  to  a 
customer.  1  lb.  each  of  Job.  Bond.  Half¬ 
tone.  Utility  and  Magazine 
Black — 5  lbs.  for . 


Black — 5  lbs.  for . 

( 50c  additional  beyond  5th  zone) 

VAVRA-FREY  INK  CO. 

312  N.  Laflin  8t.  Chicaco,  III. 


LABELS 

LIBERAL  DISCOUNTS  to  printers  m 
all  kinds  of  label  work.  Design  free.  4S 
years  of  experience. 

CDACCp  LABEL  COMPANY 
riVMJCIV  732  s.  Federal,  Chgo. 

Serving  the  Trade  for  over  50  yean 

ISSSSih  LABELS 

SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 
JOHN  HORN,  837  Tenth  Ave.,  New  York 


LEAD  AND  RULE  MOLDS 


MONO  lead  and  rule  molds,  2  and  6  pt. 
good  condition.  Cheap  or  exch.  for  mono 
mats.  Make  offer.  F.  W.  Riess,  418  Arch 
St.,  Philadelphia,  Pa. 


LINOTYPE  INSTRUCTION 


OPERATE  A  LINOTYPE 


LET  MILO  BENNETT  TEACH  YOU 


Hcdds  world  records:  has  conducted  school 
lince  1912.  Both  corresirandenee  and 


California.  Washington,  Florida,  ereif- 
where,  attend.  Free  catalog.  Address 


Milo  Bennett's  School  Maumee,  Ohio 


EMPIRE  Mergenthaler  Linotype  School, 
206  E.  19th  St.,  New  York.  16  machines; 
14  s;  Intertypes.  Established  1906.  Print- 
er*s  course  $100.  Operators  supplied. 


MAILING  MACHINES 


DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO,  NEW  YORK 
y  WASMUTH,  PROPRIETRESS 


THE  NEW  DELUXE 

Wing  Aluminum  Mailer 

Now  the  most  easily  operated 
and  fastest  label  mailer  on 
market.  Send 
for  new  circular  de- 
scribing  improve- 
ments,  today  I 

Chauncoy  Wing's  Sons,Greenfield,Mass. 


In  Style  and  Comfort 

That’*  the  thought  that  ta  always  upper* 
in  the  minds  of  those  who  attend 
you  at  Hotel  Fontenelle.  In  keeping  with 
this  policy,  the  management  ia  constantly 
adding  new  features  for  your  comfort 
and  convenience.  The  Amher  Room  Cof¬ 
fee  Shop,  the  King  Cole  Room,  and  the 
Black  Mirror*  Bombay  Room  invite  you. 

eOTE  I 

FONTENEllE 


‘22  Years  Practical  Experience' 


FOR  SALE—ALL  LATE  MODELS 

LINOTYPES  -  INTERTYPES 

REBUILT— FULLY  GUARANTEED 
Model  25  Mixer  Linotype  with  Center¬ 
ing  Device. 

Model  5s  Modem  Low  Base. 

Model  8s  Late  Fan  Style. 

Model  14s  Late  Single  Keyboard.- 
Model  Cs  Late  Style  Intertypes. 

Rouse  Band  Saws,  Proof  Presses,  Trim¬ 
mer  Saws,  Magazines,  Matrices,  New 
Parts,  Etc. 


Linotype  Maintenance  Co. 

Canal  6-0241 

237  Lafayette  St.  New  York 


MECHANICAL  OVERLAY  PROCESS 


THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  make-ready  costs  and  do  a  better 
printed  job.  Very  simple  and  inexpensive 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
for  complete  details  and  samples.  If  inter¬ 
est^,  outfit  will  be  sent  on  30-days  trial 
(without  obligation).  Olsenmark  Corpora¬ 
tion,  128  White  Street,  New  York,  N.  Y. 


MENU  COVERS 


CASH  IN  ON  MENU  COVER  PROFITS 

Send  for  descriptive  folder  and  price  list. 
Selection  of  Binding  Materials,  Priced  as 
low  as  $2.64  doz.  Buy  direct  from  mfr. 
Act  today  1  Sanitary  Menu  Cover  Co., 
910  W.  Van  Buren  St.,  (Chicago,  Illinois. 


MILLER  FEEDER  PARTS  AND 
SERVICE 


PINNOW  &  CRAIG  Printing  Machinery 
Co.,  Print^s’  Machinists.  Rebuilt  Presses, 
Cutter,  Miller,  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  298  Broad¬ 
way,  New  York  City. 


Salesbooks,  Autographic  Ragistor 
Forms,  Rotary  Printed  Manifold  Books, 
One-Time  Carbon  Forms,  Envelopes, 
etc.,  for  the  printing  trade  exclusively. 
(Bet  our  wholesale  prices.  We  confine 
ourselves  strictly  to  the  printing  trade. 

CONSUMERS  PRINTING  &  PAPER  CO. 
Newport,  Kentucky 

(Across  the  river  from  Cincinnati) 
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5  Wheel 

6  Wheel 


$7.00 

$8.25 


SPECIAL  SALE  PRICES 

Buy  several  at  these  low  prices! 
Specify  forward,  backward  or  skip  wheel 
machines. 

NUMBERING  MACHINE  SERVICE  CO. 

618  S.  Dearborn  SU.  Chicago 
AMERICAN  WOOD  TYPE  MFG.  CO. 
270  Lafayette  St..  New  York  City 

NATIONAL  NUMBERING  MACHINES 
Order  from  "  1  Beekman  St.  New  York  City 

Try  NATIONAL  FOR  SPECIAL  MACHINESI 


MOUNT  BOARD 


PERFORATING  EQUIPMENT 


BLACK  26x40— .024  (6  ply)  $4.50  per  100, 
$.16.no  oer  l.nflO.  Less  than  half  regular 
price.  Penn  Paper  Co.,  416  Race.,  Phila., 
Pa.  All  Printing  Papers  at  Bargain  Prices. 


NUMBERING  MACHINES 


PRESS  &  HAND  NUMBERING  MACHINES 

Bought  -  Sold  -  Rented  -  Repaired  -  Parts 
Price  list  upon  request 
PRINTERS  NUMBERING  MACHINES  CO. 

1 00  West  2 1  St  St. _ New  York  City 


OFFSET  FOR  THE  TRADE 

DON’T  LET  HALFTONE  and  composi- 
tion  costs  make  you  lose  that  difficult  job. 
Get  an  estimate  from  our  cotnplete  Offset 
Department,  and  meet  competition.  Let  us 
quote  on  your  difficult  finishing  operations, 
such  as  strip  gumming,  punching,  perforat¬ 
ing,  etc.  The  Schneider  Printing  Company, 
Palmyra,  Fa. 

PAPER  BARGAINS  FOR  PRINTERS 
1,000  Gold  border  die  cut  cards,  6x8....$1.00 
1,000  Litho.  Blotters,  3%x6^,  40  des.  3.25 

1,000  Kraft  Envelopes,  6j4x9j4" .  3.00 

1,000  Colorful  Announcement  Cards....  2.50 

1,000  Calendar  Backs,  5x10" .  3.00 

10,000  Round  Cor.  Cards,  size  63 .  6.00 

Christmas  Card  Catalog  Now  Ready ! 
Save  40%  or  more  on  many  Paper  Needs! 
Large  Bulletin  Free!  Liberal  Samples,  25c. 
FANTUS,  440  N.  Wells  Street,  Chicago. 


PRINTS 

MmI  or  Boot  Competl 
With  Our  Line  of 

1 A  A  duplicate  $ 

I U  U  8ALE8BOOK8 
Imprinted  with  your  name  on  every  sheet. 
14  Day  Delivery  8ervloe.  Write  Today. 

KELLNAI  SYSTEMS 

236  E.  LONG  8T.  OOLUMBU8,  OHIO 


ROTARY  PERFORATOR— Many  types 
of  perforations,  including  snap-out.  Effi¬ 
cient,  low  cost.  Will  also  slit,  crease,  score 
or  crimp.  Investigate.  Lester  &  Wasley 
Co.,  Builders,  Frank  St.,  Norwich,  Conn. 


PHOTO  ENGRAVING 


PICTURE  POST  CARDS 


PRINTERS— Send  $1.00  (refunded  on 
first  order)  for  special  price  list  and  new- 
large  display  book  of  Pictorial  Specialties 
— Post  (Zards,  Business  Cards,  etc.  Con¬ 
solidated  Color  Reproductions,  55  West 
42nd  St.,  New  York  City. 


PLATE  MAKING  EQUIPMENT 
HALFTONE  SCREENS,  Vacuum  frames, 
lenses,  cameras,  cold-top  enamel,  acid  proof 
process  ink.  Write  for  bargain  list,  stating 
wants.  Can  save  you  up  to  50%.  One  of 
the  largest  screen  stocks  in  U.  S.  W.  L. 
Moore  Laboratories,  4835  Woodward  Ave., 

Detroit,  Michigan. _ 

MAKE  your  own  offset  plates.  Save  money. 
Send  for  circulars.  Cameras,  Printing 
Frames,  Whirlers  and  Accessories. 
LITHO  EQUIPMENT  &  SUPPLY  CO. 

215  W.  Ohio  St. _ Chicago,  Ill. 

WHIRLERS,  Vacuum  frames.  Layout  Ta¬ 
bles,  Photo-Composers,  Improved  features 
make  our  equipment  worth  investigating. 
Write  for  literature.  WEMCO,  2329  Troy 
Street,  Dayton,  Ohio. _ _ 

FREE  Stereotype  Caster,  Details  Stamp. 
GREEN,  543A  Broadway,  Lawrence,  Mass. 
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RECLET 
FURNJTUREj 


Fast  servleel  Buy  any 
amount  In  any  size  from  6 
pt.  th  u  24  picas.  Full  strips. 

(pt  Refliet,  $3.00  per  100  yd.  bundle 
IJ  K  Refllet,  3  25  per  100  yd.  bund  e 
sbuRWlet.  2.00  per  50  yd.  bundle 
24  pt!  Rwlet,  2.75  per  50  yd.  *'undle 
AMERICAN  WOOD  TYPE  MFG.  CO. 
e|8  8.  Pea. born,  Chgo.  272  Lafayette,  N.  Y.  C 


^ESSROOM  EQUIPMENT 


PRESS  BLANKETS 

Tailored  to  fit  the  press  and  printing 
requirements.  Cork,  oil-proof  synthetic 
rubber  or  combination  for  newspaper, 
magazine  or  job  work,  any  press  .022 
to  .151  gauge.  Guaranteed  for  service; 
will  rtot  mat,  stretch  or  creep. 

ACME  PRESS  BLANKET  CO. 

158  North  Wells  Street  Chicago,  III. 


Sare  on  Non-Offset  Sprays 

Build  them  yourself.  Write  for  iniormation. 
Box  1061,  Graphic  Arts  Monthly,  Chicago. 


PRINTERS’  ART  SERVICE 


art  work  and  cuts  made  to  order. 
Write  for  assortment  of  free  samples.  Baida 
Art  Service,  Dept.  8,  Oshkosh,  Wis. 


restaurant  and  cafe  checks 

RESTAURANT  CHECKS 
SALESBOOKS— ROLL  TICKETS 
at  new  LOW  PRICES 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn,  N.  Y. 


ROLLERS 


ROLLERS  TOUGH  AND  CHIPLESS 
ivvkkEi\.a  COMPOSITION 

Sets  (3)  8x12  $2.50 

3—10x15  -  $4.50  3—12x18  _  $6.00 

Subject  to  discounts  of  10%,  20%  and 
30%.  Write  for  information  to 

FAULTLESS  ROLLER  COMPANY 
103  Palmetto  St.  Montgomery,  Ala. 


RUBBER  PLATES 


Rubber  Printing  Plates 
and  Design  Rollers 

Accurate,  long-wearing.  MAde  with  sol¬ 
vent-resistant  SUPARA  rubber.  Molded 
or  hand-cut  for  oil,  aniline,  water-color 
inks — web,  rotary  and  flat  bed  presses. 
Also  tint  blocks  and  engravers  rubber. 
Fast,  reliable  service. 


L 


THEO.  MOSS  COMPANY,  Inc. 

Flatbush  Avenue  Brooklyn,  N.  Y. 


‘^SALESBOOKS 


Serve  your  customers;  increase  your  profits. 
Deal  direct  with  plant  established  50  years. 
We  help  you  with  wide  variety,  fine  quality, 
fast  senice,  low  prices,  liberal  discounta. 
Ask  for  free  samples  and  local  agency  today. 

Adams  Bros.  Salesbook  Co.,  Topeka,  Kans. 


RUBBER  PLATE  EQUIPMENT 


H.H.H.  ELECTRIC  or  STEAM  HY¬ 
DRAULIC  VULCANIZERS  and  our 
proven  methods  insure  precision  rubber 
printing  plates.  H,  H.  Heinrich,  Inc.,  200 
Varick  St.,  New  York. 


STEREOTEX  Hydraulic  Vulcanizers  for 

Srecision  rubber  printing  plates.  Stereotex 
tachinery  Co..  Box  167,  Stamford,  Conn. 


SAW  SHARPENING 


"Business  Is  Good  When  Things  Are  Dull 

Saws  and  Knives  sharpened,  also  new  Saws, 
Knives  and  Cutting  Sticks.  Returned  same 
day  received. 

KNIVES  AND  SAWS,  INC. 

_ 520  N.  Cicero  Ave.,  Chicago 


SAW  TRIMMERS 


REBUILT  and  MODERNIZED  Univer- 
sal  Miller  Saw  Trimmers  $150.  Will  allow 
$40  for  old  Miller.  Wallin  Mfg.  Co.,  1122 
Harney  St.,  Omaha,  Nebr. 


SITUATION  WANTED 


OFFSET  Photographer,  plate  maker  and 
pressman  combined,  steel  plate  or  cuts.  610 
West  Jersey  Trust  Bldg,,  Broadway  and 
Cooper,  Camden,  N.  J. 


STAPLES 


STUR-D-STAPLES  for  Boston  J4”»3bxs., 
$1.50;  5  bxs.,  $2.50;  54”,  10c  bx.  extra. 
Standard  10  bxs.  (50M),  $2.85  Compl. 
line  Acme  and  Spec.  Staples.  Economy 
Supply,  15818  Bringard,  Detroit. 


GUARANTEED  to  work  perfect  in  all 
machines.  Standard  54”.  10  boxes  (50M) 
$2.85 ;  25  boxes,  $6.45.  Cash  prepaid. 
Guthmann,  600  W.  Jackson  Blvd.,  Chicago. 


SALES  BOOKS 

AUTOGRAPHIC  REGISTER  FORMS 
MANIFOLD  BOOKS' 

ONE  TIME  CARBON  FORMS 
Send  for  Our  Catalog  and 
Wholeaale  Priree 

ACCURATE  SALES  BOOK  CO. 
623  N.  2nd  St.  Milwaukuu,  NYls. 


The  Graphic  Arts  Monthly — September,  1940, 


113 


ADVERTISING 

NOVELTIES... 


Manufacturers  of  Leather 
Specialties 

MIRRORS  KEY  CASES 

PURSES  COMB  CASES 

MEMO  BOOKS  PASS  CASES 

BILLFOLDS  INDEX  BOOKS 

CIGARETTE  CASES 
CORNER  BOOK  MARKS 
ZIPPER  KEY  CASES 
POCKET  SECRETARY'S 
LEATHERETTE  DESK 
CALENDARS 

JOBBERS:  The  above  are  just  a  few  of 
the  100  leather  advertising,  novelties 
shown  in  our  latest  catalog,  sent  free. 
Easy  to  sell — 100%  profit.  Billfolds, 
secretaries,  desk  calendars,  etc. 


Winston  Manufacturing  Co. 

752  Broadway  New  York  City 


STEEL  RULE  CUTTING  DIES 


WM.  PAPKE  &  SON.  Dies  for  printers, 
lithog^raphers,  box  makers,  novelty _  manu* 
facturers,  434  Elm  Street,  Cincinnati,  Ohio. 


STRIP  GUMMING 


DON’T  LOSE  that  difficult  job  because 
you  can’t  handle  the  finishing  operations. 
Years  of  confidential  service  to  the  trade 
on  strip  gumming,  punching,  perforating, 
etc.  assure  you  of  prompt  efficient  service. 
Estimates  cheerfully  furnished.  ^  Complete 
Offset  Department.  The  Schneider  Print¬ 
ing  Company,  Palmyra,  Pa. 


THERMOGRAPHY  SUPPLIES 


STORE’S  COMPOUND  produces  beauti¬ 
ful  Raised  Printing  with  r^ular  type.  Di¬ 
rections  and  Kit  of  Black,  Gold  and  Silver, 
$1.00.  Stokes  Co.,  Hudson,  Ohio. 


THERMOMETERS 


STEP  UP  your  specialties  with  ACCU¬ 
RATE  Thermometers.  Specializing,  tubes, 
plain  or  mounted.  50  years.  HARTLEY 
GOVE’S  SONS,  Hart  St.,  Vineland,  N.  J. 


TICKETS  OF  EVERY  DESCRIPTION 


TICKKTS  AND  SALKSHOOKS 
Send  ns  your  inquiries  for  Roll- Folded 
Reserved-Trade  Boosting  Tickets  Coupor 
Books  and  Salesbooks.  Mandsonje  Rrofiti, 
KLl.IOTT  TICKET  COMPANY 
.  409  Lafayette  Street,  N.  Y.  C 


SPECIAL  PRINTINGyou’re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G.,  Toledo,  Ohio. 


TYPE 


WE  USE  REQ.  FOUNDRY  TYPE  METAL 

4  FTS.  6  PT.  COPP.  PLATE.  1-2-3-4.  $1N 
4  FTS.  12  PT.  OOPP.  PLATE  GOTH  ILSI 
OVER  100  TYPE  FACES 
6  PT..  COMPLETE  FONT.  25A-50a.  tl.K 
8  PT..  COMPLETE  PONT.  25A-50a  ||.S 
10  PT..  COMPLETE  PONT.  25A-50a 
12  PT..  COMPLETE  FONT.  25A-50a  tlS 
14  to  72  PT. — PRICES  ON  REQUEST 
TYPE  CATALOG  FREE.  DEPT.  0 
RULEX  TYPE  CO..  549  S.  WELLS.  CHGO 


GUARANTEED  Type,  leads,  slugs,  rule, 
quads  and  spaces.  Mfd.  by  us.  Send  for 
complete  specimen  price  list  free.  Rayco 
Type  Founders,  604  W.  Lake  St.,  Chicago. 


FOR  DISPLAY  TYPE,  metal  type  and 
galley  cabinets,  galleys,  etc.,  write  L 
Beecher,  1150  Diversey  Pkwy.,  Chicago. 


TYPE  (FOUNDRY) 


Before  placing  your  next  order  for  foundry 
type,  write  for  our  free  specimen  booklet 
with  price  list.  Also  showing  of  special 
$1.00  handy  box  fonts. 

NEON  TYPE  FOUNDRY 

•412  FIRST  AVENUE  PITTSBURGH,  PA 


ATF  DISPLAY — 14  to  144  pt.  Genuine 
Foundry,  Grayda,  Kaufmann,  Park  Ave., 
etc.  Descriptive  folder.  Oakdale  Composi¬ 
tion,  Germantown  &  Sedgley,  Philadelphia. 


TYPE  CLEANER 


NEW  TYPE  CLEANER 

Formula  for  Sale.  Cost  approximately  $.30 
per  gallon  to  manufacture.  Cleans  wood, 
metal  or  rubber  instantly  and  quickly  with¬ 
out  injury  to  materials.  Guaranteed  supe¬ 
rior  to  other  cleaners  selling  for  $2.50  per 
gallon  up.  Write  for  particulars.  Address 
P.  O.  Box  788,  Boston,  Mass. 


TYPE  MOLDS 


MOLDS  for  typesetting  machines,  all 
kinds,  made  or  repaired.  Phil  Nnernberger, 
Type  Founders  Engineers.  655  S.  Wdh 
St.,  Chicago,  111. 
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WIRE 


SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Ltading  Dealers  Everywhere 


Ask  for  Your 
Stitching  Wire 
Calculator 


BOOKBINDERS’  Stitching  wire.  Price 
lUt  on  request.  Bookbinders  and  printing 
machinery.  Henry  A.  Muller,  137  West 
19th  St.,  New  York.  WAtkins  9-7142. 


WIRE  STITCHING  EQUIPMENT 


WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  overhauled  in  our  well  equipped 
shop  is  your  guarantee  of  new  machine  per¬ 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABICH 
MFC.  CO.,  2855  N.  Rockwell  St.,  Chicago. 


WOOD  ENGRAVINGS 


SIGNATURE 

Wood  Cots 

Fac-Similie  faingr. 


m 


FROM  YOUR 
COPY  —  ONE 
_  DAY  SERVICE 

179  W.  Wash.,  Chicago 


Buy  «  word,  lino  Of  font  of 
wood  typo.  Large  stock,  fast 
service.  Modern  faces.  48  pL 
to  10  Inches  high.  Oatalog. 


AMERICAN  WOOD  TYPE  MFC.  OO. 

272  Lafayette,  N.  Y.  0.  618  8.  Dearborn,  Ohgo. 


WOOD  TYPE 


BUY  WOOD  TYPE  from  mfr.  Send  10c 
postage  for  large  catalog.  BIG  DIS¬ 
COUNTS.  Globe  Wood  Type  Co.,  2704  N. 
Front  St.,  Philadelphia,  Pa. 


MISCELLANEOUS 


KEEP  YOUR  PLANT  BUSY  I  We  fur¬ 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepared  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  91(^918-R, 
Fanshawe  St.,  Philadelphia,  Pa.  Advertis¬ 
ing  Course  also  $1. 


MACHINES  for  Moistening,  Centerinf 


nng 

and  Attaching  Cloth  Reinforcements.  SM 
reinforcements  with  machine  $5.00.  Read- 
ing  Laboratories,  Inc.,  Reading,  Mass. 


JOURNALISM  in  20  Lessons  only  $1  pre¬ 
paid.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa. 


LITHOGRAPHED  Place  Cards  and  Tal¬ 
lies  for  Bridge,  500,  Euchre.  B.  &  J.  Co., 
901  Brown  St.,  Dayton,  Ohio. 


DID  YOU  KNOW? 

The  PRESSMAN’S  POCKET  MANUAL  is  the  answer  to  many 
pressroom  problems. 

This  valuable  little  concise  book  can  be  carried  in  the  pocket  for 
immediate  reference. 

The  sixteen  pages  of  Organization  Aids  to  Printing  Instructors 
has  been  meeting  the  needs  of  many  in  this  vocation. 

Lowest  price  book  in  its  field  today  selling  for  only  $1.00. 

Please  Send  Money  with  Order 

GRAPHIC  ARTS  PUBLISHING  CO. 

608  South  Dearborn  St.  Chicago,  Illinois 
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TO  DISPLAY  ADVERTISERS 


Acme  Type  Founders .  85 

American  Evatype  Corporation .  62 

American  Numbering  Machine  Co .  65 

American  Roller  Company .  37 

American  Type  Founders....?,  15,  65,  75,  80 

American  Typesetting  Corporation .  98 

American  Wood  Type  Mfg. 'Co . 112 

Anderson.  C.  F.,  &  Co . 104 

Arabol,  The,  Mfg.  Co . 38 

Automatic  Saw  Sharpening  Co . 74 

Barnes-Crosby  Company .  48 

Baum,  Russell  Ernest . Back  Cover 

Baumgarth-Schcldrup  Co . - . -  40 

Beckett  Paper  Co.,  The .  17 

Bingham's,  Sam’l,  Son  Mfg.  Co. - 60,  61 

Blatchford,  E.  W.,  Co. - - - .  39 

Bolton,  John  W.,  &  Sons,  Inc . 44 

Brackett  Stripping  Machine  Co .  54 

Brock  and  Rankin — .  64 

Central  Paper  Co.,  Inc....™ .  44 

Challenge  Machinery  Co.,  The .  43 

Chalmers  Chemical  Co. . .  39 

Champion  Paper  and  Fibre  Co.,  The .  11 

Chandler  &  Price  Co.,  The .  76 

Chicago  Printers’  Machinery  Works . 106 

Coes,  Loring,  Company .  50 

Compo  Rule  Co . 34 

Co-operative  Features,  Inc. — . — . 74 

Craftsman  Line-Up  Table  Corp. . .  79 

Cromwell  Paper  Co . Inside  Back  Cover 

Dayton  Rubber  Mfg.  Co. — .  19 

Devere  Company  .  70 

Dexter  Folder  Company .  51 

Driscoll,  Martin,  &  Co .  76 

Economy  Printers  Products  Co .  87 

Ellingsworth  Mfg.  Co . . .  88 

Ever  Ready  Label  Corp .  32 

Frye  Mfg.  Co .  62 

Goes  Lithographing  Company .  23 

Gummed,  The,  Products  Company .  62 

Hammermill  Paper  Co . 29,  55 

Hammond  Machinery  Builders . 33,  89 

Harris-Seybold-Potter  Company  .  41 

Heinicke-Fiegel  Litho.  Co . . .  74 

Hood-Falco  Corporation . 105 

Ideal  Roller  &  Mfg.  Co .  5 

Janes,  Rodney  B.,  &  Co .  85 

Kelly,  E.  J.,  Co .  21 

Kimble  Electric  Company .  4 

Lanston  Monotype  Machine  Co .  63 

Lassco  Products,  Inc .  40 

Lustro,  The,  Company .  40 

M  &  L  Type  Foundry .  71 

Mackenzie  &  Harris,  Inc .  94 


Mack’s  System  Co . . 

Matrix  Contrast  Corp’n .  27 

McGraw-Hill  Book  Co.,  Inc . gg 

Mid-States  Gummed  Paper  Co . 74 

Miehle  Printing  Press  &  Mfg.  Co . 2  3 

Miller  Printing  Machinery  Co .  1 

Milwaukee  Saw  Trimmer  Corp . g7 

Mohr  Lino-Saw  Co . 35 

Monomelt  Co . 3j 

Montgomery  &  Bacon . 26 

Morgan  Expansion  Roller  Truck  Co . 107 

Morgans  &  Wilcox  Mfg.  Co . 84 

Morrill,  Geo.  H.,  Co . 83 

National  Numbering  Machine  Co . „112 

Naz-Dar  Company . . 

Nckoosa-Edwards  Paper  Co . 57 

Nelson,  C.  B.,  &  Co . 87 

New  Era  Manufacturing  Co . 53 

Numbering  Machine  Service  Co . ..„112 

Nygren-Dahly  Co . . 

Plastic  Binding  Corp . 80 

Printing,  The,  Machinery  Co . 3g 

Rapid  Roller  Co . . . 49 

R^ington,  F.  B.,  Company . 7g 

Riegel  Paper  Corp .  78 

Roberts  Numbering  Machine  Co . 46 

Rogers,  Samuel  C.,  &  Co . 52 

Rosback,  F.  P.,  Company .  50 

Rouse,  H.  B.,  &  Co . 13 

Sampson  &  Ollier  Electrotype  Co . 96 

Seybold  Division  . . 47 

Signode  Steel  Strapping  Co . 93 

Simonds  Worden  White  Company . 68 

Stereotype  Equipment  Co . 32 

Stolp-Gore  Co.,  Inc . 68 

Swigart  Knife  Grinder . 70 

Tarrant,  Jack,  School  of  Estimating. _  70 

Thompson  Cabinet  Co . 72,73 

Type  &  Press  of  Illinois . 90 

United  American  Metals  Corp’n . 92 

Universal  Lithographing  Co.... . 28 

Universal  Mono-Tabular  Corp . 30 

Vandercook  &  Sons,  Inc . 9 

Veri-Nu  Products  Company . 46 

Verner,  B.,  &  Co . 67 

Wapakoneta  Machine  Co . . . 76 

Weinstein.  Sid,  Machinery  Exchange. . 66 

Western  States  Envelope  Co . . 91 

Wetter  Numbering  Machine  Co . .  52 

Wiggins,  John  B.,  Co . 86 

Winston  Manufacturing  Co . 114 

Wood,  Nathan  &  Virkus  Co.,  Inc. _ _  64 

Zapon  Div.  Atlas  Powder  Co. _ 25 

Zephyr  American  Corp . 95 
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CROMWELL  TYMPAN 

helps  you  produce  better  printing  at  bigger  profits 


C  TOP  AND  GO  Presswork  wears  oul 
^  your  presses,  nerves  and  pocket- 
book.  Cromwell  Special  Prepared  Tym- 
pan  helps  you  eliminate  the  costly  stops 
due  to  makeready  mishaps.  Absolute 
unilormity,  high  tensile  strength,  proof 
against  oil.  moisture  and  atmospheric 
changes  are  unconditionally  guar¬ 
anteed  Cromwell  features.  That's  why 
it  helps  you  produce  consistently  bet¬ 
ter  looking  impressions  on  the  longest 
runs,  even  under  adverse  conditions,  at 
bigger  profits. 


Do  away  with  Stop  and  Go  presswork 
in  your  shop  the  same  way  thousands 
of  leading  printers  everywhere  are 
doing.  Use  Cromwell  Tympan  on  every 
job.  See  for  yourself  how  the  improved 
presswork.  the  fewer  stops,  result  in 
actual  dollars  and  cents  profits.  Crom¬ 
well  Tympan  comes  in  rolls  or  sheets, 
accurately  cut  to  fit  any  high  speed 
press.  Order  today  from  your  local 
distributor.  If  you  do  not  know  the 
name  of  your  local  Cromwell  distributor, 
write  direct  to  us. 


THE  CROMWELL  PAPER  CO. 


4801-39  S.  WHIPPLE  STREET 


CHICAGO.  ILLINOIS 
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A  Thousand  Dollars 
Under-Priced 

Eliminating  unessentials  in  manufacturing  and  sell-, 
ing,  and  tremendous  volume,  prompted  us  to  offer 
the  New  Suction  Fed  All  Buckle  Baum  Folders,  a  l 
thousand  dollars  under  price.  Tune  and  July  Baum  i 
Folder  business  was  254  %  more  than  the  same  month 
last  year. 

However,  there  are  800  machine  hours  consumed  in 
precision-building  of  the  Decuplet,  and  the  rising  i 
cost  of  skilled  machinist  labor  necessitates  an  in-- 
crease  in  price  soon — therefore,  why  delay — ^why 
not  order  now. 

Do  you  realize  how  much  it  will  cost  you  to  do  with¬ 
out  its  "velvet"  profits  of  eliminating  stitching  ex-^ 
pense  •  •  •  and  making  perforating  practically  all 
profit  .  .  •  eliminating  many  cutting  and  trimming 
operations,  etc.  etc.  plus  giving  you  finer  folding, 
faster  than  any  automatic  folder  ever  built.  | 

The  interest  on  the  investment  is  but  a  few  cents  a| 
day . . .  it's  yours  on  a  pay-for-itself  plan  in  three  years.] 

ACT  NOW  .  .  .  AVOID  DISAPPOINTMENT.  DEUV- 
ERY  DELAYS.  WHY  NOT  ENJOY  THE  BENEFIT  OF  \ 
TODAY'S  UNDER. PRICED  FINEST  AUTOMATIC  i 
5-PROFIT  FOLDER. 


RUSSELL  ERNEST  BAUM 

615  Chestnut  St  Philadelplua 


